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Meet John Slick! 


AIL’s newly 
elected president 
and owner of Slick’s 
Family Washing Co., 
Fort Wayne, Ind. 


BETTER LINEN 
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Creative Engineering 
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10,000 CONTEST 
NOW IN THE 
HANDS OF 
THE JUDGES 
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HOSPITALS 





M CAPACITIES 100 TO 5000 POUNDS PER DAY 
GAS, STEAM OR ELECTRIC HEATED 

60 INCH TO 120 INCH LENGTHS 

t QUALITY FLATWORK FINISH 

\F LOW OPERATING COSTS quartic 
UM SMALL FLOOR SPACE 
M REASONABLY PRICED 
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CHICAGO DRYER COMPANY —itoias: 
2212 NORTH PULASKI ROAD CHICAGO 39, ILLINOIS | 
Contact your Machinery Distributor or Write for Literature Today 












It takes 
a Matched 


Team 
to get 
best results! 
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That’s why you get Cleaner Clothes, Greater Production 


» and Lower Washing Costs with MIT D ( marcuep ream pererGENcy) 


Try the remarkably efficient, completely different Matched Team Deter- 


° gency washing method and give yourself the advantages of turning out 


cleaner bundles, in greater volume, at lowest cost per wash. Here’s why: 


MTD combines the dirt removal qualities of two cleaning agents—Bilt, a 


high-powered soap base break and Orvus Hytemp Granules—a high tem- 


perature detergent. Together they catch every type of soil in a “crossfire 
eleaning action” to give you results that satisfy the fussiest customer. And 


MTD, by reducing rinsing time by as much as 50%, euts down on hot 
water expense and lets you turn out more washes per hour. 


You and your customers will be pleased by the matchless performance of the 
MTD washing method. Give it a trial for 30 days and you'll be convinced. 


Greotir-rbanlle Bulk Soap Sales Department, P. O. Box 599, Cincinnati 1, Ohio 
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AIL’s New Prexy 


Featured on our cover this month is John 
L. Slick of Fort Wayne, Indiana, who was 
elected president of the American Insti- 
tute of Laundering for the 1958-59 term 
by the board of directors, at their an- 
nual meeting in Joliet June 20. 

Mr. Stick is the owner of Slick’s Fam- 
ily Washing Company in Fort Wayne 
and has devoted nearly half of his 43 
years to the laundry business. He has 
been an AIL director since 1956 and is 
currently chairman of the Nationa) Pub- 
lic Relations Program Committee. 

He is tremendously optimistic about 
the future of our industry, And convinced 
that the public relations program based 
on motivational research can get tre- 
mendous results if all laundrymen will 
get behind it and support it. This will 
be his major objective during the next 
year. 

Mr. Slick was educated at Indiana 
University School of Business and was 
graduated from the Institute’s School of 
Laundry Management in 1937, 

During World War II he enlisted 
in the Army and came out five years 
later as a major. He was the first laundry 
officer to serve during World War II. 

Mr, Slick is past president of the In- 
diana Laundryowners’ Association and a 
member of the Congregational Church, 
Rotary International, Masons, Scottish 
Rite, Shriners, American Legion, Indiana 
Society of Chicago and Phi Gamma Delta 
fraternity. Besides being on the board of 
directors of the Chamber of Commerce, 
Better Business Bureau, YMCA and the 
Anthony Wayne Bank, all of Fort Wayne. 

Mr. Slick and his wife, Mary Frances, 
have three daughters and a son. 

Congratulations, John. We al] wish you 
a most happy and successful year. 

—Henry Mozdzer 


REPRINT SERVICE FOR OUR 
READERS—Please write promptly if you 
want reprints of any article appearing in 
this issue. Cost is 813 per 100, one side of 
a single sheet; $21 per 100, two sides of a 
single sheet (8% zx 11), Additional 100’s 
at $1.70, one side; $1.90, two sides, Mini- 
mum order is 100 reprints. For reprints in 
color or reprinted spreads or folders, 
please write for prices and additional in- 
formation. All prices F.O.B. Lancaster, Pa. 

| Address the Editor: 
SrarcHroom Launpry JOURNAL 

| 305 East 45th Street, New York 17, N. Y. 
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Mint Themes New Pennsalt No-Cook Starch 





. cool as 


“Fresh ... 
mint” is the theme of a current 


crisp .. 
promotion for a new no-cook 
starch, introduced this month 
by Pennsalt Chemicals Corpora- 
tion, 3 Penn Center, Philadel- 
phia 2, Pa. Pennsalt salesmen 
are greeting laundry operators 
with plastic bags of mints, while 
advertising material, product 
literature and direct-mail pieces 
to distributors are done up in 
mint-green and white. 

Pictured above is Ed Ewell, 
manager of Pennsalt Chemicals 
laundry and drycleaning depart- 
ment, sampling one of the mints 
that will promote the company’s 
new product. Making delivery 
of a large supply of mints is 
Arleen Goldberg, representing 
Thomas D. Richardson Co., na- 
tionally known candy maker. 

The mint-fresh theme intro- 
duces Pennstarch, a new wheat- 
based, no-cook starch. A pow- 
dered product said to have split- 
second dispersion, Pennstarch 
now gives Pennsalt Chemicals a 
complete line of dry-to-the- 
wheel laundry products. The 
new product has been devel- 
oped through extensive research 
and field testing. It has com- 
plete and immediate dispersion, 
the manufacturer states, and 
assures whiteness all the time. 





YOUR REQUEST 


for further 
will get quickest and most 


information 


complete attention as a 
worthwhile inquiry when 
it’s written on your letter- 
head. Be sure to mention 
STARCHROOM LAUNDRY 
JOURNAL. 











It has been formulated for hand 
dipping as well as wheel opera- 
tion, for whites and colors. The 
company also states that less of 
the new starch is required per 
load. 

Pennstarch is packaged in a 
sturdy 50-pound bag, the small- 
est container for commercial 
laundry starch, offering easier 
handling and storage. 


Improved Lint Removal 


j ims 





Huebsch Manufacturing Co. 
has announced two new im- 
provements on the Huebsch 37 
driers which are designed to 
make the removal of lint easier 
and faster. 

Huebsch 37 driers now come 
with a self-cleaning lint screen 
(patent applied for) and the 
“Magic Carpet.” The lint screen 
automatically cleans itself and 
deposits lint on the Magic Car- 
pet in the lint compartment. 
To empty, the front panel is re- 
moved and accumulated lint 
slid from the Magic Carpet into 
a container, as pictured. 

Standard equipment on the 
Huebsch coin-metered models 
now includes: built-in, flush- 
mounted coin meter; signal 
light; locks on control panel, 
burner panel and lint panel; 
concealed temperature control; 
high-temperature -limit control; 
glass door; door interlock, and 
the self-cleaning lint screen and 
Magic Carpet lint removal. 

For further information write 
to Huebsch Manufacturing Co., 
3775 N. Holton St., Milwaukee 
1, Wis. 





— Y an . : 
International Harvester Com- 
pany has expanded its line of 
International trucks with Metro 
bodies through availability of 
several new Metro Van body 
sizes, a new aluminum Metro- 
Lite body, and a new metallic 
exterior finish. 

International forward-control 
multistop trucks are now avail- 
able with a choice of factory- 
installed Metro, Metro Van or 
Metro-Lite bodies ranging in 
length from 7 feet 9 inches to 
16 feet 7 inches, and in capac- 
ity from 352 to 724 cubic feet. 
Gross vehicle weight ratings ex- 


tend from 5,400 to 16,000 
pounds. 
International’s lightweight 


Metro-Lite series has been ex- 
panded with the introduction 
of an aluminum body in lengths 
of 9 feet 8 inches, 10 feet 8 
inches and 12 feet 8 inches, 
with respective capacities of 
352, 390 and 468 inches, To 






provide maximum strength with 
minimum weight, fiber-glass-re- 
inforced plastic front-end sec- 
tion side panels and roof caps 
have been incorporated. Stand- 
ard Metro-Lite bodies will con- 
tinue to be supplied. 

Also included in the line are 
three new all-steel large-capac- 
ity Metro Van models and two 
new, smaller Metro Van bodies. 
The illustration shows the two 
extremes in the range of In- 
ternational trucks with Metro 
Van bodies, from the new 9- 
foot 6-inch model to the large 
16-foot 7-inch size. 

A new Poly-Chrome metallic 
synthetic enamel finish available 
on Metro-Lite bodies permits 
operators to letter their trucks 
as they are received from the 
factory and place them in serv- 
ice without further painting. 
The new finish is said to be dur- 
able and attractive and to save 
an additional paint job. 


New One-Girl Models by Excelsior 


O 





Excelsior Machinery Com- 
pany has announced its 1958 
models of the one-girl silk-fin- 
ishing unit. 

In the new models, features 
of the Fabrichead puff-iron unit 
include newly designed table 
tops with back panels and 
streamlined, fully enclosed 
frames, highly polished puffer 
bucks to be used uncovered for 





faster ironing, and resilient ma- 
terial insert to improve finishing 
qualities. 

The offset press is available 
either air-operated or manually 
controlled. In the air-operated 
model, the head control lever is 
located near the operator’s right 
hand. Other features in both 
models include new satin-fin- 

Continued on page 52 
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think BIG | 


about unattended coin-meter stores 


think RIGHT 


about the equipment you install 








THE RIGHT DRYER IS THE 


BIG BEAUTIFUL CISSELL 36x30" 


moves 1350 cu. ft. of air per minute 
for Fast Drying 


Get drying at its best from the Cissell 36” x 
30”.Get all the features you want and need 
for round-the-clock service. Double walls 
add strength—keep heat in . . . controls are 
enclosed . . . maintenance is quick and easy 


. .. appearance and operation appeal to cus- NO-SAG 
PP P PP BASKET 


tomers everywhere. DS 
4 3  ORIVE* 


Cissell Gas-Fired or Steam-Heated Laundry Dryers: 
Double basket “Twin”; Single basket, 36” x18”, 
36” x 30”, 42” x 42”, available with or without Coin 
Meters. Cissell Drycleaning Dryers: Single basket, 
Steam-Heated only. 





*Large basket shaft in Gear Reducer, supported 
by Timken Bearings—15 year life expectancy 
under continuous 40-hour week operation! 


W. M. CISSELL MFG. CO., INC, LOUISVILLE 1, KY. 


Pacific Coast Office: 4823 W. Jefferson Bivd., Los Angeles. Foreign Distributors 
write: Export Dept.—Coble Code “CISSELL” Cu obber 
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Brute Strength -Endurance 
‘Long Life ... aAAEOl 


@ Rugged Trouble-Free Performance @ Minimum Maintenance 
and Upkeep @ Many Extra Years of Service @ Long, Hard 
Use on Any Type Road * Unequalled Operating Economy 


@ Greatest Value — Feature for Feature @ 


The Only Multi-Stop Delivery Trucks Specifically Engineered for BAKERIES, 
DAIRIES, DRY CLEANERS, FLORISTS, LAUNDRIES, PARCEL DELIVERIES, Etc. 











80% of All DIVCOS Built Are Still In Use! 
DIVCO TRUCK DIVISION — Divco-Wayne Corp., Detroit 5, Michigan 


6 STARCHROOM LAUNDRY JOURNAL 











Your most dependable workers—for performance, for profits 


ROCKWEAVE-THE COMPLETE 





“CALLANET”... the original Callaway knitted mesh, in light BLENDED ASBESTOS PADDING ...a superior Callaway pad- 
and heavy weights, made of super-strong nylon yarns. Gives ding of asbestos and cotton. Doubly absorbent, doubly buoy- 
whiter loads quicker, faster! Priced right for all qualities. ant, doubly efficient. Available in three thicknesses. 


LAUNDRY TEXTILE LINE FOR 





KNITTED STEEL WOOL PADDING... Callaway’s advanced new NEW DACRON DUCK .. . strong, long-lasting roll covering 
padding that meets the need for hotter rolls, quicker drying. for any type ironer rolls and presses. Assures quality results. 
Insures increased production and longer padding life. Available in both light and heavy weights. 





ALL YOUR LAUNDRY NEEDS! 


ENGINEERED . . . TESTED . . . PROVED BEST! Jt pays you to deal with the leader! 
Callaway Mills sets the pace in the laundry industry with top quality, oe 
specially engineered textiles that help you reach peak efficiency in your 
operation. Everything you need for speedier, easier laundry production .. . 
perfect finished results, you get with these fine ROCKWEAVE products. For 
greater strength, better performance, bigger savings in time, labor and 
money . .. turn to ROCKWEAVE, the one source for all your laundry textiles. 


Callaway Mills ie. 
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$10,000 Contest in judges’ hands 


As you read this, a panel of five distinguished laundry leaders 
is meeting in our editorial offices here in New York. They have 
come from near and far. And they have gathered for one ex- 
press purpose. 

Messrs. Buckelew, Christensen, Dalgoutte, Kline and Wiley 
are to select the winning entries in STARCHROOM LAUNDRY 
Journa.’s “Parade of Progress” Contest. 

They are the judges and as a result of their deliberations six 
lucky contestants will share $10,000 worth of cash prizes. We 
say “lucky” when actually we mean “progressive.” For the 
judges must decide which of all the entrants did the best job 
to improve sales and production since January 1957. 

This is the first time a contest of this type has been sponsored 
by any magazine in the trade. We wanted to prove that the 
laundry industry is a growing industry and that it has tremen- 
dous possibilities for the future for all those who want to work 
at it. We think the contest points out the many positive and 
constructive things that can be and are being done. 

We wish to thank all the laundrymen and allied tradesmen 
from Maine to Florida and west to California who have pledged 
their support. We also wish to thank our Canadian neighbors 
as well as our friends in Australia and England who have indi- 
cated their willingness to share their ideas with us for the good 
of the industry as a whole. 

From what we've already seen of the entries, thus far, the 
judges will not have an easy time of it. But decide they must. 
The final selection will be made on merit. All entries will be 
coded and the names of contestants will not be revealed until 
after the judges have made their decisions. 

The official announcement of winners will be made in the 
August 1958 issue of SrarcHRroom Launpry JournNAL. And the 


winning ideas themselves will be presented in our Guidebook 
Edition in October. Keep your fingers crossed. 





Cutting Corners; A laundryman 
in the Deep South recently told 
us that sales at his plant nose- 
dived 10 percent one week last 
October and have been off ever 
since. Layoffs among large local 
manufacturing firms seemed to be 
the contributing factor. 

But he wasn't crying; he was 
just making a point. For it turns 
out that in spite of this drop, the 
plant is making a larger profit 
now than before. How? By mak- 
ing its operation more efficient. 
Cost and production figures were 
carefully analyzed for weak spots 
and the necessary adjustments 


made to correct them. 
It meant letting half a dozen or 





so people go but this was deerned 


a better plan than to cut down 
working hours (and salaries) for 
the entire staff. The employees 
themselves favored layoffs for 
some rather than curtailing hours 
for everyone when the question 
was put before them in a union 


meeting. 


It is significant that, while this 
plant is interested in cutting cor- 
ners wherever possible, its adver- 
tising budget, which amounts to 
4 percent of sales for the year, 
has not been trimmed. In fact, 
management plans to increase it 
to 5 percent to recapture some of 
its lost sales volume. 
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YES, THAT'S RIGHT! 


WITH WASHEX gz Launedey 


1200 POH IS AN EASY ACHIEVEMENT! 


For it takes one man only 8-10 minutes to load and 
unload 300 Ibs. of netted work** — all extracted — ready 


for finishing. Add to it time for preparing the work plus for 
“taking a breather’, and it 


becomes obvious why with Find out h t 
WASHEX it is so easy forone [ slosh your wash- 


man to wash-extract 1200 room labor and 
supply costs! Just 


Ibs. per hour, and do even | clip this ad to your 
letterhead and 
better. mail it to us. No 
obligation of 


* Pounds per Operator Hour course. 


** Loose work fakes slightly longer 


WASHEXK MACHINERY CORPORATION 
192 BANKER STREET, BROOKLYN 22, N.Y. 
Bees RO ae 
ech. kee 


Boxcar-like receptacle is propelled under 
1. one of 12 soiled linen bins to receive 


work from floor above 


Air-driven piston pulls back metal plate to drop contents of bin into boxcar 
e conveyor positioned beneath opening. Note hooks in plate next to one being 


moved 


CREATIVE ENGINEERING 





Speeds Linen Handling 


Mechanized washroom, other changes cut labor costs, too 


ONE OF THE KEY MEN in any 
large laundry is the plant engineer. 
Whether or not things go smoothly 
is his responsibility, And if his interest 
in the company extends beyond mere 
maintenance functions, then a plant 
is indeed fortunate. 

Such good luck has been the lot 
of the New Richmond Linen Supply 
Company of Seattle, Washington, op- 
erated by A. D. Tomlinson. For years 
the chief engineer’s job was assigned 
to Car] Larson, who has since retired. 
However, he is still available on a 
consultant basis, This man not only 
had an interest in improved produc- 
tion methods; he had the ability to 
design equipment to do the job. 

Two such devices in the washroom 
deserve special mention. The first is 
a conveyor for direct loading of the 
washers. The company has its four 
main washers placed in a straight line, 
directly under the soil-count room 
which is on the second floor. 


10 


By ART SCHUELKE 


As the work is checked in, the girls 
‘lassifv he ieces j 12 separate 
classify the pieces into 12 separate 
categories, in individual bins or chutes. 

The supervisor advises the wash- 
room as the various categories of 
bins are filled, This is done by send- 
ing a message down the freight ele- 
vator which connects the marking de- 
partment and cleaning room. : 

The bottom of each bin is, in effect, 
the ceiling of the washroom. This bin 
bottom is a metal plate which slides 


back and forth on tracks. The loading 
conveyor is flush with the washroom 
ceiling. It, too, operates on a track 
which goes back and forth in the same 
direction as the metal floor plate, 

In addition, the conveyor moves 
laterally so that it can be positioned 
over any of the four washers. Thus, 
while the bins are stationary, the con- 
veyor enables the washman to load 
any of the four washers as he chooses. 
It provides complete flexibility of the 
equipment, 


When it is time to empty a specific 
bin, the conveyor is moved to that 
spot by a chain drive that is hand- 
operated, The conveyor is then moved 
forward so that it is directly under 
the chute. 

The meta] plate has a “hook” on the 
back side, By operating one of four 
air valves, the washman causes the 
conveyor to engage this hook and 
draw the plate back from the load. 
The classification drops into the con- 
veyor. The washman then pushes 
another air valve which drives the 
metal plate back to its original posi- 
tion for the next load. 

The operator first moves the con- 
veyor back, then laterally so that it is 
above and in front of the side-loading 
washers. Next he positions a chute di- 
rectly under the conveyor, He then 
presses the third air valve, which 
opens the bottom of the conveyor. 


The work falls onto the chute and is 


then slid into the washer manually. 
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3 Portable chute is wheeled into position in front 4 


e of washer to be loaded. Contents of boxcar are 


dumped on to chute, then slid into wheei 


The fourth air valve is activated, 
closing the bottom of the conveyor, 
and everything is set for the next 
load. (It takes longer to explain how 
this is done than the time consumed 
in the actual operation.) Before the 
installation was made, the work had 
to be transported downstairs by the 
elevator in hampers. Then the men 
had to load the machines manually, a 
back-breaking and dirty job. 

It is interesting to note that this 
firm also operates a family laundry 
nearby, under another name, The ton- 
nage of that plant is just about the 
same as the linen supply operation. 
Yet the latter has but two men in the 
washroom, while the family plant has 


6 Close-up shows air-operated cylinder of launcher 5 


which does the tumbler loading operation in one 


four, The difference is that the linen 
supply washroom has been mechan- 
ized. 

In addition to the conveyor there is 
another Carl Larson innovation that 
saves countless man-hours. This is an 
air-driven loading chute that feeds a 
200-pound gas-fired tumbler, It 
looked to me like a launching plat- 
form for a sputnik, 

The platform is permanently posi- 
tioned in front of the tumbler, The 
stainless-steel chute has the capacity 
to hold 100 pounds of wash. 

After extraction, the extractor bas- 
ket is towed directly over the chute. 
One side is dumped, and the basket 
is pushed aside. The washman presses 


Launching chute has capacity for handling one-half of extractor basket 


load (about 100 pounds). “Launcher” 
front of tumbler but retracts to facilitate unloading tumbler 


is permanently positioned in 


an air valve which activates the chute. 
By cantilever principle, the chute rises 
straight up, first. It then goes forward 
horizontally and then finally tips down 
at the front end. The wash slides 
down, right into the tumbler. 

The process is then repeate d for 
the other side of the extractor basket 
load. One air valve which operates an 
air cylinder takes care of the whol 
job. Again, it saves the manua) labor 
and time of multiple handling. 

Stil) another idea has proved profita- 
ble in the finishing department; on 
the flatwork ironer specifically, The 
plant does a large volume of continu- 
ous towels. At one time it first fed 


these towels—wet—onto a roller be- 


The launcher first rises vertically, then moves forward and tilts avtomatic- 
ally to eject its load into open mouth of bumbler. The operation is re- 


peated to empty second half of extractor load 


stroke thanks to cantilever action 


vy 





Pit and spreader bor have helped the New Richmond company simplify finishing of continu- 
ous towels, The ironer tokes eight towels af one time 


fore running them through the ironer. 
Mr. Larson installed a triangular, 


revolving bar in front of the ironer. 
This bar has metal protrusions which 
run across its length on about a 45 


degree angle—first up, then down. 
As the damp towels are fed across 
this revolving triangle, the protruding 
portions help spread out the towel. 
here is nothing so special about 


Chest grinder was designed by plant to eliminate down time and costly freight charges nor- 
mally occurring when flatwork ironer chests were sent out for grinding 
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this particular installation of the com- 
mercially available spreader. But to 
gain tu)) utility of the spreader and 
the ironer itself, Mr. Larson built a 
pit in front of the ironer, The towels 
are dropped into the pit, the girl hold- 
ing one end of the towel, This she 
feeds into the ironer and repeats the 
operation unti) eight towe)s are going 
through at one time. The pit confines 
the towels so they can feed properly. 

During the periods when other flat- 
work is being finished, a metal floor 
plate covers the pit for the safety of 
the operators. It takes but a few sec- 
onds to ready the work station for 
towels when their turn for finishing 
comes about. 

New Richmond has a device, an- 
other Larson contrivance, that is 
found in few plants, He developed 
a special grinder to handle flatwork 
ironer chests, A jig, or pattern, con- 
trols the lateral concentric motion of 
the grinder to conform to the shape 
of the chest itself. As it grinds back 
and forth, the chest moves slowly on 
its bed until the entire length has been 
refinished. 

One grinding wheel takes care of 
the deep indentation of the bed, while 
two other wheels grind the high parts 
of the sides, and all this is done at the 
same time, It seems that the next near- 
est place that is equipped to do this 
is at San Francisco, Down-time and 
freight charges make this very costly. 
I was told that the first few uses of 
the grinder paid for the device in just 
the freight savings alone. 

The grinder uses a regular cutting 
oil, The used oi] passes through a 
filter and is pumped back clean to be 
used over again. A small point, per- 
haps, but it shows how thoroughly 
this man designs his equipment. 

I wish my visit had been a few 
months later. It seems that lint in the 
gas-fired tumblers is quite a problem 
here. Normal traps have not worked 
too well for this plant. So Mr, Larson 
has designed a water lint trap which 
was then just nearing completion. 

This trap is very compact, measur- 
ing 4 by 8 feet and about 6 feet high. 
The exhaust vapors will pass through 
three walls of water which is used and 
reused through the use of a pump. 
The pump has a capacity of 50 gallons 
of water per minute. 

The lint-laden water will drop into 
a filtering bag which will trap the 
lint but permit the water to pass 
through to be recirculated. The bag 
can be easily changed in minutes and 
will be done daily or as often as con- 
ditions dictate, 

Yes, good engineers are hard to 
come by, and those that have such 
creative ability are worth their weight 
in gold. DO 


STARCHROOM LAUNDRY JOURNAL 





WYANDOTTE ANNOUNCES 


an attraction of merit for your laundry 


+ 3 TOP PERFORMERS 3 x 


CLOMAK 


for Blankets 


A grand performer, this com- 
pletely balanced synthetic de- 
tergent makes woolen blankets 
softer and fluffer than new! 
Makes bindings fresh and clean 
—leaves oil in blankets for 


longer life, with natural feel. 


CromaK is wonderful for 
wool sweaters, curtains and 
draperies. It will brighten any 
fabric that can be washed in 
water. 


RINTEX 
Built Soap 


Of indisputable repute, CMC- 
promoted Rinrex wil) perform 
superbly in your laundry! An 
all-purpose built soap, designed 
to be used alone, RinTEx puts 


a new freshness in all fabrics. 


Try it with sheets, pillow 
cases, wearing apparel. It works 
fine even in heavy soil with a 


Wyandotte alkali. 


“oN 


RIDDAX 
for Colored Work 


Known throughout the cx ysuntry 
for its excellence in improving 
color brilliance, Rippax con- 
trols the redeposition of loose 
dyes. Perfect for all colored 
fabrics (vou can even mix ‘em 
in the same wash), Rippax 
makes white stripes and white 
backgrounds in colored work 
stand out clear and bright. 
KipDAX removes perspiration 
stains, eliminates odor—excel- 
lent on sport shirts, spreads; 
removes grease, and deep-set 
soi]; produces beautiful work 
in high or low temperatures. 


Ask for a demonstration. 


You'll be astonished by the ability of this trio to perform well every time. Ask your 


Wyandotte representative for a demonstration of CLOMAK for draperies, wet cleaning 


and blankets—RINTEX for white work—RIDDAX for colors. Wyandotte Chemicals 
Corporation, Wyandotte, Michigan. Also Los Nietos, California. Offices in principal cities. 


x WYANDOTTE CHEMICALS + 


J. B. FORD DIVISION  speciatists In LAUNDRY WASHING PRODUCTS 
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THE CENSUS of New Britain Gen- 
eral Hospital, New Britain, Connecti- 
cut, has shown a steady rise in patient 
population over the years. At the 
same time, its laundry records show a 
corresponding increase in linen needs 
per patient. 

The hospital now has 325 beds, 
and plans for additional beds are in 
the offing. Linen requirements, mean- 
while, have varied from 15 up to 19 
pounds per patient per day. 

The situation could not be ignored. 
Laundry supervisor Henry Socha had 
to see what could be done to improve 
productive efficiency and still keep 
costs in line, The alternatives facing 
him were to extend working hours or 
to investigate the possibility of adding 
new labor-saving equipment. 

Two years ago a brand-new, semi- 
automatic, 300-pound-capacity combi- 
nation washer-extractor was installed 
in the washroom, It replaced a con- 
ventional 350-pound side-loading 
washer and one 30-inch extractor, The 


Di unit brought about many savings 
hat ae I erenrnee which helped to get the work out 

faster and more economically. 
First of all, it reduced the person- 

e ‘ : 

New E Wi ment Makes nel needed in the washing department. 
q Pp All the work is handled by a staff of 
two and a half instead of three and a 


half, It is now loaded and unloaded 
by one man instead of two. 


BEFORE: Up until April of this year, the washroom at New Britain General Hospital in 
New Britain, Connecticut, looked like this 


New Britain Hospital reaps many benefits 
by modernizing its laundry department Washing cycle is faster 
Second, the new unit has a much 
faster washing cycle. Complete wash- 
By HENRY MOZDZER ing cycles that once took 1% to 1% 
hours to complete are now ready in 
an hour. 

One reason for this is that the new 
machine cut down rinsing time, Mr. 
Socha points out that the ability to 
extract in the combination unit re- 
moves a greater amount of alkali and 
soil in suspension. Under the old 
setup, the rinses simply diluted these. 

In the standard formula there were 
two 2-minute flushes, an 8-to-10-min- 
ute break, a 10-minute suds with 
bleach, four 3-minute rinses, a 5-min- 
ute sour and a 3-minute blue. 

Now only very heavily soiled loads 
are flushed. The break runs for 7 or 8 
minutes; the bleach bath takes 7 min- 
utes and extraction 1 minute. This is 
followed by two 4-minute rinses, a 
sour-blue bath and extraction, 

“The final extraction removes ap- 
proximately 50 percent of the water 
from the load,” says Mr. Socha, “so 
we do not find it necessary to condi- 
tion our flatwork, It is run through 
our flatwork ironer at speeds of 60 to 


AFTER: Aside from the obvious improvement in plant appearance, new equipment also re- 80 feet per minute.” 
sulted in time, labor and cost savings Bacterial tests have proved nega- 
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COIN- 





One will do 
the work of two! 


With its exclusive 18-minute complete work 
cycle, one new Frigidaire Coin-Operated Washer 
handles almost as many loads per day as two old- 
type automatics. 





You save on capital outlay — you save on floor 
space—turnover is speeded up, and your custom- 
ers have far less waiting time. 


What’s more, the wash comes out cleaner, thanks 
to Frigidaire 3-Ring Agitation—and driest of 
all! So dry, that dryer time is cut almost in half. 
A cost saving for you—another timesaving for 


MR. E. A. MALL, owner of Coin-O-Matic 
Loundry, Louisville, Ky., rates Frigidaire 
tops on service, and says: ‘The 18-minute 
Frigidaire Washer cycle gives us a tre- 
mendous advantage — at least a 60% 


your customer. 


No wonder operators are saying, “The Frigidaire 
washer is the hottest thing in our industry!” 
For facts, figures, case histories, call your near- 
est Frigidaire Distributor or District Office. 


increase in production. That, combined 
with its drying spin, means a smaller 
investment in dryers. One thing more— 
our Frigidaire Washers send the lint 
right down the drain—no time out for 
cleaning lint traps as with other washers 
we have used.” 


FRIGIDAIRE <2: 


Built and Backed by Genera! Motors 


July, 1958 











The laundry chute at New Brit- 
ain General Hospital had become 
a repository for all manner of 
things besides soiled linen. Aside 
from being a nuisance, there was 
also the possibility of damaging 
linens and equipment and endan- 
gering laundry personnel. 

To call attention to this bad 
practice, laundry supervisor Henry 
Socha started to collect the mis- 
cellaneous items that found their 
way down the linen chute. In six 
weeks time the collection included 
80 different items from surgical 
instruments and bed pans to false 
teeth and watches. Impressively 











DOWN THE CHUTE... 


enough, the hospital equipment 
which found its way down the 
chute during this period was val- 
ued at almost $1,000. 

To point out the costliness of 
such carelessness, the articles were 
itemized and hung on a pegboard 
to make a display at a meeting for 
administrative nurses. The exhibit 
was then set up just outside the 
hospital cafeteria to bring home 
the problem to the staff as a whole. 

While the problem has not been 
eliminated entirely, the number of 
foreign items that have been found 
in the chute in recent weeks has 


been neglible. 











tive. Tensile-strength loss averages 
around 8 percent and has been as low 
as 3 and 4 percent. Whiteness reten- 
tion averages around 96 percent. 
The fact that the load does not have 
to be transferred from the washer to 
a separate extractor also saves time 
and labor, The waist-high compart- 
ments make it possible for a man to 
load and pull the combination ma- 
chine in 8 minutes instead of taking 
15 minutes as was formerly the case. 
While the machine is intended to 
hold 100 pounds of work in each of 
its three D-shaped pockets, the unit 
will take an unbalanced load without 
difficulty so that exact weighing is not 
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necessary. According to Mr, Socha, 
the plant has run as high as 411 
pounds of work in one hour when 
pushing to get the work out on Satur- 
day. And the machine has also been 
run (by error) with two pockets 
empty without incident. This repre- 
sents quite an improvement since Mr. 
Socha recalls that one of their regu- 
lar extractors could not be operated 
after 8:00 p.m. because of the accom- 
panying noise and vibration, The new 
machine is set on 16 inches of con- 
crete and does not present this prob- 
lem. 

In addition to these savings in time 
and labor, the plant also reports the 


fact that its water requirements have 
been reduced by one-quarter. And 
general supply consumption has been 
reduced by 10 percent. Part of this is 
attributed to the faster washing cycle 
and to the design of the perforated 
“D” pockets, which cause greater agi- 
tation and more washing action. 

So far as power is concerned, the 
combination machine uses no more 
amperage than the average washer 
and extractor on the floor. Peak accel- 
eration (550 r.p.m.) on extraction is 
reached within 30 seconds. Breaking 
is accomplished in about 30 seconds. 

In April of this year the plant re- 
placed the balance of its washroom 
equipment with two more 300-pound 
washer-extractors. The new units re- 
placed two 350-pound washers, one 
100-pound washer and two 48-inch 
extractors. 

“With our trade-in on our old 
equipment,” says Mr. Socha, “and the 
labor we have saved, our new mMma- 
chines should pay for themselves in 
two or three years.” 

Production has been maintained 
with the plant currently producing 
5,000 to 6,000 pounds of work per 
day. (The week before we visited, it 
hit 38,000 pounds.) And weekend 
hours—Saturdays and Sundays—have 
been cut from 16 to 8 for the wash 
crew. 

The staff now consists of 18 em- 
ployees. There are two and a half em- 
ployed in the washroom, one tumbler 
operator, one and a half rough-dry 
folders, one clean sorter, one man does 
soil-sorting, five flatwork ironer oper- 
ators, four finishers and two people 
in the linen room, 

Since the new  washer-extractors 
have been installed, Mr. Socha has 
been able to reduce his washing hours 
from 100 to 80 per week. 

The change to new machinery has 
reduced the space formerly occupied 
by laundry machinery from 320 
square feet to 120 square feet, The 
space thus gained will be used to ex- 
tend the linen and pressing rooms 
and enough room should be left over 
to provide a centralized office for the 
laundry manager. 

Future plans call for the addition 
of a reserve 300-pound washer-extrac- 
tor and the installation of a heat re- 
claimer in the washroom. Also, three 
steam tumblers (two 36-by-30’s and 
one 42-by-42) will be replaced by a 
large conditioning drier when the 
volume demands it. 

The value of New Britain Hospital’s 
laundry modernization program is 
self-evident. This institution is now 
able to produce an increasing amount 
of work with a smaller staff in less 
time and at lower cost, thanks to mod- 
ern labor-saving machinery. [0 
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Just one strip of ScoTcH Cellophane Tape 





... seals the bag 






... holds the ticket 










... makes a 


handle 







Here’s the easiest way to package shirts for your 
carry-out customers. Use transparent “Scotcn” Cello- 
phane Tape to seal the kraft bags, attach invoices 
and make convenient carry-out handles. Fast? 
“SCOTCH” Brand has been proved 3 times faster than 
string, twice as fast as gummed tape. And you actually 
save up to 40% or more over other sealing methods 
because “ScoTcH” Brand sticks at a touch to paper, 
polyethylene or cardboard. 


REG. U.S. PAT. OFF, 


COTCH 


BRAND 


Tapes for the Laundry Industry 





**SCOTCH®’* IS A REGISTERED TRADEMARK FOR THE PRESSURE-SENSITIVE ADHESIVE TAPES OF 3M CO., ST. PAUL 6, MINN. EXPORT: 99 PARK AVE., NEW YORK 16. CANADA: LONDON, ONTARIO. 


TVIINNEsotA [VUJINING AND ]\JANUFACTURING COMPANY 
.» WHERE RESEARCH IS THE KEY TO TOMORROW 
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eS OS SN EE EAN EN SPSSA ER FN YS SUL NESS 


Do Go Looking 
For Trouble... 


It’s better to find and fix the trouble 


before it results in a costly breakdown 


By HARRY YEATES 


SETTING UP a preventive mainte- 
nance program is like taking out an 
insurance policy against costly work 
stoppages which are bound to happen 
when machinery is neglected for any 
length of time. 

Then, too, maintenance goes hand 
in hand with cleanliness in making 
people happier with their working con- 
ditions. Employees are often influ- 
enced to do better work when they 
know that management is vitally inter- 
ested in keeping the plant in good 
working order. 

Equipment maintenance is a week- 
in, week-out proposition at Washington 
Laundry and Drycleaners, Waukegan, 
Illinois. The basis for the periodic 


check-up of equipment is a card-index 
file set up by plant engineer James 
Natalie. These records are the most 
essential single prop in the plant's con- 
tinuing maintenance program. They 
provide the basis for check-up or re- 
placements and help the engineer to 
locate trouble before anything serious 
happens, 

To supplement the maintenance 
plan, an inventory was taken of each 
piece of equipment in the plant. 
Equipment was identified with a num- 
ber in red paint and an index card 
bears a corresponding number for each 
machine. 

Each card has also been flagged 


with colored tags. This denotes spe- 





Index cards carry vital information on every piece of equipment in plant. And colored tabs 
on cards tell plant engineer Jim Natalie how often each should be checked 
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Soot control: Homemade stovepipe attach- 


ment proves to be an effective and easy 
way to clean ovt soot box in boiler room 


cific weeks for servicing different types 


of equipment in the plant. 


Black tags —every week 

Red tags —every two weeks 
Yellow tags—every five weeks 
Green tags —every six weeks 


Blue tags —every three months 


The index file acts as a compact op- 
erating history and includes the fol- 
lowing information about each piece 
of equipment: the name, size and ser- 
ial number plus the date of each in- 
spection and repair. Any replacement 
of parts is noted and a space is pro- 
vided to include part numbers, date 
installed and costs, 

The card also carries the number 
of lubrication points on each machine. 
This is used as a reference guide when 
the engineer is away from the plant 
and another man might service equip- 
ment in the plant. It helps him not 
to overlook important grease points 
on the unit. 


Continued on page 62 


STARCHROOM LAUNDRY JOURNAL 











J*¥ 


AivV> Avvo 





PRESS PADS 


for finer finish and long, |-o-n-g wear! 


Now Whitehouse brings you the new SEMI- 
PERMANENT N-11 press pads—the latest develop- 


ment using miracle fibre N-11 construction! 

Flatwork ironer pads made with N-11 have proved 
to be a tremendous success. Semi-permanent N-11 
press pads broaden the application of this amazing 
material to wider uses in the laundry field. 

BIG COST SAVINGS 


New N-11 press pads cost only a fraction of what 
you pay for combination asbestos steel wool flannel 
pads. Yet they give you months of wear—PLUS long- 










NYLON PRODUCTS 








360 FURMAN STREET 
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lasting resilience that means extra fine quality work, 


In wearing qualities N-11 construction pads are far 
ahead of ordinary nylon or cotton flannel. Yes, N-11 
pads are built to last and last and LAST. This means 


real money savings for you! 


ONLY ONE N-11 PAD PER PRESS 
One N-1] pad can replace nylon flannel, cotton flan- 
asbestos pad. And you'll be 


nel, or ‘“‘combination™ 


amazed at the fine finish you get with semi-permanent 
N-11. Ask your jobber today about N-11 pads. Or 


write us for free information! 


CONTINUED LEADERSHIP 
THROUGH CONSTANT RESEARCH 


* BROOKLYN 1, N. Y. 
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MARKETS... 


Dust Control... 


What it is and how it works 


By HENRY MOZDZER 


DUST CONTROL has been de- 
scribed as one of the newest and most 
promising maintenance aids to indus- 
try. 

It is a service rendered by industrial 


Sweater bags of polyethylene are 
used to deliver clean cloths to cus- 
tomer and return soiled ones for proc- 
essing. Cloths must be kept separate 


to prevent staining or soiling other 
material 


laundries in which chemically treated 
wiping and sweeping cloths are made 
available to customers who have a 
dust problem. Another but perhaps 
oversimplified way of describing it is 


to say it is a dustcloth rental service. 


The market: Typical users of dust- 
control service are the janitorial staffs 
of office buildings, department and 


furniture stores, five-and-ten’s, 

















CUSTOM SHIRT SERVICE is now 
entering its fourth year at Baldwin 
Coat & Apron Supply Limited, Lon- 
don, Canada, 

During the first three years nearly 
1,500 customers started the service. 
Of these only 190 dropped it, primar- 
ily because they moved away. 

“We have 75 percent of the ac- 
counts that started in the first year the 
service was offered,” reports sales man- 
ager B. I. Baldwin. “And in most 
cases when a customer had stopped, 
we were able to se)) the shirts to him 
at retail price less 8 percent a month 


depreciation.” 


Pricing basis 


Under the terms of the program a 
customer gets 11 brand-new white 
shirts. These are delivered at the rate 
of five a week for $1.65. 

The odd number takes into account 
the fact that one shirt is being worn 
by the customer while the five clean 
ones are being exchanged for five 
soiled, 

The price is based on a fair shirt 
laundering price, plus the value of 
the shirts to be written off in one year. 

While Baldwin’s doesn’t have a con- 
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»o. Shirt Rental 


Laundrymen see old plan in new light 


tract as such, the customer under- 
stands that the minimum must be 
paid whether the shirts are worn or 
not. (Unless he’s ill or on vacation. ) 

The service includes weekly pickup- 
and-delivery, automatic replacement 
of worn shirts with new shirts, and 
a choice of style. 

Anyone may subscribe to the serv- 
ice, But patronage, for the most part, 
is from the middle to high income 
group since a $10 deposit is required 
to start a new order. The deposit is 
returned if the customer stops the 
service. In three years time Baldwin’s 
has had only about 10 customers 
whose deposits were kept because 
shirts were lost or the customer dis- 
appeared. 

The shirts come in two collar styles 
—short and long points—with regular 
and French cuffs. The manufacturer’s 
label is left in, The customer’s identi- 
fication mark is made directly on the 
shirt, Any subsequent marks are made 





on plastic tape which is applied to 
the garment. 

The average life of a shirt is con- 
sidered to be 30 trips. But Baldwin’s 
can trace the history of many individ- 
ual accounts to as high as 40 trips. 

When shirts require replacement, 
previously stopped customers’ shirts 
can be used in many cases, A shirt 
coming out of circulation as too worn 
for custom service is usually good 
enough for four or five more trips, 
with sleeves cut off, to a bakery or 
dairy account. 

Baldwin’s has another plan, 
signed for serving professional people 
such as doctors and dentists, which 
has merit, In this case, the customer 


de- 


Promotional literature used by » 
Canadian firm offers shirt rental serv- 
ice to all comers on deposit of $10. 
Plant reports nearly 1,500 starts and 
relatively few stops after three years 
of experience 
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churches, banks, community centers, 
dance halls, YMCA’s, broadcasting 
companies, etc. In short, almost any- 
where dust collects on smooth sur- 
faces. 

It is not intended for use on con- 
crete floors such as might be found in 
an industrial plant, but could be used 
in the plant’s business offices. 

In would not be applicable in most 
hotels because of the extensive areas 
that are carpeted. 


How it’s sold: The Industrial Rental 
Service division of Capital City Laun- 
dry in Montgomery, Alabama (oper- 
ated by the Charles M, Smith, Jr., 
family), offers Dust Control at a flat 
rate. The minimum service is five 
sweeping cloths delivered every two 
weeks for $3.25 per month, This 
charge includes one dust tool. {The 
tool, in this case, is a specially con- 
structed brushlike device. It has a 
long swivel handle attached to a 20- 
by-5-inch head. And the head has a 
row of 2-inch-long bristles around its 
perimeter, The bristles are not de- 
signed for conventional sweeping so 


much as they are for getting the dust- 


cloth which covers them into cracks 
and crevices, Additional tools are fur- 
nished for 50 cents a month.) 

For larger accounts the price is 


scaled accordingly: 


Delivery every 


2 weeks 4 weeks Price 
10 20 $4.75 
15 30 7.00 
20 40 8.50 


No deposit is required on these 
orders but the customer must pay the 
set price whether or not the cloths 
are used. Pickups and deliveries are 
based on even exchange. 

For customers using more than 20 
sweeping cloths every two weeks, the 
price is graduated at so much per 
cloth based on actual usage, but with 


a minimum price fixed by the number 
of dust tools in service. Thus a quan- 


tity customer using 21 to 149 sweep- 


Continued on page 22 


Chemically treated cloth and spe- 
cially designed dust tool are basic 
items in Dust Control service. Manager 
Martin Taylor shows how cloth is 
slipped over handle to cover tool head 

















London: 2-6305 
Brantford: 2-5992 











PER WEEK FOR $1.65... 


Kitchener: SH. 3-102) 
Sarnia: Digby 4-3842 


BALDWIN COAT & APRON SUPPLY LIMITED 
155 Adelaide St. $. — P.O. Box 1134 


LONDON, CANADA 


WILL YOU JOIN OUR HAPPY CUSTOMERS 
WHO USE 


CUSTOM SHIRT SERVICE ? 


(With French Cuffs $1.75 per week) 
YOU'HAVE NO FUSS, NO BOTHER, NO INVESTMENT 


| 
| 
| 
We will-supply you with FIVE SPARKLING WHITE SHIRTS | 


On the.original order, we supply you with eleven NEW high 


quality shirts. 


We:call weekly at your home to pick up and deliver. 


As the shirts become worn we replace them avtomatically 


with new shirts. 


Call us and let us know the style you wish; collar size, and 


sleeve:length. We-look after the rest. 
finished shirts to wear at all times. 


Call Ann White at any of our offices. 


“IT PAYS TO KEEP CLEAN” 


You have beautifully 
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goes to his own bhaberdasher and picks 
out whatever shirt he needs regard- 
less of style or color. The haberdasher 
is happy to give the plant a discount 
of 20 to 25 percent to sell 12 shirts 
rather than two or three, The twelfth 
shirt serves as replacement and a sig- 
nal to check the order for further re- 
placement. 

The customer, in most cases, can 
charge the cost of the service to his 
office expense. And Baldwin's benefits 
since the retailer plugs its shirt rental 
business. 

The price schedule is set up as fol- 
Jows: 

Weekly rental 


Shirt valve price 5 shirts 


$ 5.00 (Baldwin's cos? 


$3 per shirt) . $1.65 

6.00 [Baldwin's cos? less 
ee ee ee a) a8 
if St eae eae Peet A Ga 2.10 
8.00 . wt é é 2.25 
Css teveeees ee 
10.00 .. batten et 2.55 


Although management is enthusias- 
tic about its shirt rental service it ad- 
mits one drawback, Delivery is a prob- 
lem unless the customers are on regu- 
lar routes, Continued on page 22 
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SHIRT RENTAL 


Continued from page 21 
Baldwin’s has one truck on shirt de- 


livery only, The route salesman aver- 


ages 61 calls per day and makes as 


many as 90 calls on his heaviest day. 


Because of the size of the order his 


potential earnings are low in compari- 


son with regular linen supply routes. 


To speed up delivery Baldwin's 
found it advisable to open charge ac- 
counts where possible, to eliminate 
call-backs. Collections are based on a 
flat monthly rate to cut down account- 
ing. 

Even after nearly four years of ex- 
perience with this service the com- 
pany is still picking up new techniques 


to improve it. OD 





Another factor which makes this 
service more attractive to laundry- 
men is the availability of shirts. In 
the past, many brand-name shirt 
manufacturers would not consider 
selling their products directly to 
anyone but their regular retailers. 
Laundrymen are now using other 
brands or can get what they want 
from manufacturers that formerly 
made name brands for large com- 
panies, This in turn has resulted 


in other advantages: 


Cheaper by the Dozen—The laun- 
dryman can now buy shirts at a 
cost of between $20 and $30 per 
dozen, depending on the type. 


Small Purchaser—He can buy in 
small quantities. He no longer has 
to start off with a large inventory 
and worry about how he’s going 
to sell his service. He can line up 
his customer first, order what he 
needs, and start the service when 
the shirts come in. 


Quick Delivery — Deliveries are 
faster since the smaller shirt man- 
ufacturers generally have larger 
inventories to draw from. They 
have to produce shirts by the thou- 
sands of dozens in order to make 
it profitable but the turnover isn’t 
as rapid. Normal delivery takes 
about two weeks. 

In the typical shirt rental plan, 
the price of the service includes the 
regular laundering price plus de- 
preciation on the shirt, to be recov- 
ered in one year. One operator in 
the Deep South simply charged his 
regular shirt laundering price but 
now admits it was a mistake, 

The price will vary with the lo- 
cation, shirt style, number of shirts 





SHIRT RENTAL is not a new idea. But times and conditions 
have changed so that an increasing number of laundrymen are review- 
ing its potentialities with renewed interest. 

For one thing, it comes along at a time when it might prove an effec- 
tive weapon to counteract the wash-and-wear trend. The customer 
doesn't have to invest his money in a wash-and-wear shirt wardrobe 
which is expensive and still requires him to fuss with washing, hanging 
and touch-up. He just wears the rental shirt and lets the laundry worry 
about its care and maintenance. Best of all, so far as he is concerned 
the shirts never wear out, since worn shirts are replaced at no extra 
charge. A laundry can merchandise it as a really “carefree” shirt service. 


and the frequency of delivery, One 
plant in Detroit gets $1.85 for five 
shirts delivered weekly, which were 
bought for $24 a dozen. 

It is generally agreed that some 
sort of deposit should be required 
in starting a new order, Again, the 
amount has to be determined by 
the individual plantowner. One 
plant in Columbus, Ohio, requires 
a deposit of 50 cents per shirt and 
the minimum order accepted is 
three shirts at 33 cents each. Bald- 
win’s of London, Ontario, requires 
a $10 deposit on an 11-shirt order. 
The idea is to set up a price which 
offers the plantowner some protec- 
tion yet is not so high as to dis- 
courage prospective customers. 

The reasons for keeping the 
number of shirt styles down to a 
minimum are obvious, But here 
again the decision has to be based 
on local usage. Oxford button- 
downs are popular among college 
students, but men of 40 and up 
favor broadcloth, fused-collar shirts. 
In many areas of the country the 
customers favor short-sleeved shirts 
for summer. The selection has to 
be made carefully, 

In promoting the service, many 
plantowners feel that there is a 
stigma attached to wearing rented 
shirts. They believe it is better to 
sell it as a custom shirt service and 
that each shirt have only one mark 
to identify it as a really personal- 
ized service. 

There are still some questions 
concerning delivery, labeling, the 
advisability of buying shirts pres- 
ently owned by the customer, etc. 
But shirt rental appears to be a 
profitable, growing sideline worth 
investigating. —Ep1iTor 








DUST CONTROL 


Continued from page 21 


ing cloths every two weeks would pay 
16 cents per cloth, while one using 
150 to 299 cloths would pay 15 cents, 
etc. The minimums for quantity price 
are $4.50 a month for one dust tool 
and $1.50 a month for each additional 
tool. 

At this particular plant the customer 
has the option of substituting 18-by- 
30-inch hand cloths at the rate of two 
hand cloths for one sweeping cloth. 


Losses negligible: According to Mar- 
tin V. Taylor, manager of the Indus- 
trial Rental Service in Montgomery, 
the plant has lost relatively few dust- 
cloths in the 1% years this service 
has been offered. He estimates re- 
placement at between 1 and 2 percent 
a year, 

“There are several explanations for 
this: 

1. The cloths are used on smooth 
surfaces. 

9. They are not subject to abuse 
through secondary usage as other 
items might be. For example, in linen 
supply hand towels are often used to 
wipe shoes, greasy pots, frying pans, 
etc. 

3. Dyeing the cloths promotes 
longevity. They look cleaner longer 
and their green color makes them easy 
to spot in a pile of ordinary rags. 

4. The customer is charged for all 
losses. In this case 30 cents for sweep- 
ing cloths, 15 cents for dustcloths, $6 
per dust tool and $1 for a dust-tool 
head. 


Who sells it: Ideally, Mr. Taylor feels 
that dust control should be sold by a 
professional salesman who can devote 
his full-time efforts to the service. 
Family-laundry route salesmen are 
hampered in that their regular activi- 
ties do not have them calling on 
enough business establishments. The 
service can be sold through linen 
supply men but it poses a problem in 
handling it on their routes. First, it's 
a little incongruous to handle clean 
linen and dirty dustcloths. But, be- 
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you get uniforms that finish right 


with Clinton Products 


From every washer load... 




















Liosanie FOR STARCHES that are 
quick-boiling — give fast penetration 
—permit easier ironing? You can 
depend on Clinton Corn starches for 
all these pluses in every washer load 
because: 

CONSISTENT FORMULATION MAKES 

CLINTON PRODUCTS RELIABLE 














Three analytical control laborator- 
ies and several single-purpose test- 
ing stations are located at strategic 
points in our plant. They check 









every stage in the processing of all 
products. . . they check ail finished 
products to be sure specifications 
are met exactly. That’s why you 
can depend on Clinton Products to 
do the job for which they are needed. 


Your Clinton salesman can help 
you select the right starches to meet 
your operating needs. And, should 
you need special production advice, 
prompt technical service is avail- 
able when you need it. Call your 
Clinton salesman today, or write: 


CLINTON CORN PROCESSING COMPANY 
CLINTON, IOWA 





July, 1958 


... Where research today 


improves tomorrow’s product 
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sides this, there is the possibility of 
the linens being stained in contact 
with the chemically treated cloths, 

As it is, Industrial Rental Service’s 
dustcloths are packaged in disposable 
poly bags. They are handled on in- 
dustrial route trucks and the soiled 
cloths are carried on a rack on top 
of the truck, 

The route salesmen get a 10 per- 
cent commission on dust-control or- 
ders and 100 percent on new orders 
at the end of a full month. 


Distribution schedule: The smaller 
dust-control accounts at Industrial 
Rental Service are served on a once- 
a-month basis. Larger accounts are 
serviced at least twice a month. This 
provides the company with a better 
control over losses and reduces inven- 
tory requirements. 

The schedule is set up so that all 
the stops are worked in a two-day pe- 
riod — generally on Tuesdays and 
Wednesdays. (Tuesday is considered a 
good day because the downtown 
stores aren’t particularly busy. And 
since most of the stores close down 
for a half day during the summer 
months, the customer traffic on Wed- 
nesday mornings is also light. ) 


Production schedule: All the soiled 
dustcloths at Industrial Rental are 
turned into the production depart- 
ment by 4:00 p.m. and are ready the 
following morning, 

The Capital City plant operates on 
a two-shift basis 18 hours a day. The 
regular family laundry work is proc- 
essed during the first shift while linen 
supply and commercial work are done 
at night. The dustcloths are simply 
worked into the evening schedule. 


Processing: According to Mr. Taylor, 
it is necessary to have steam in the 
washwheel to get rid of all the soil. 
(A 200-pound-capacity wheel is used 
here for this purpose.) The running 
time is about 70 minutes. It is longer 
than a normal washing cycle since the 
cloths are also dyed and the dust-at- 
tracting chemical has to be put back 
into the cloth. 

The formula includes a 20-minute 
boil, a half-dozen rinses with dye 
added in the last rinse, followed by 
a cold rinse. The chemical solution is 
then added and given a 10-minute 
run. It takes about 3 gallons of the 
solution to treat a 100-pound load. 
The cloths must be treated each time 
they come back to the plant since the 
dust-attracting chemical solution is not 
permanent. It comes out in washing, 
overextraction, prolonged hot tum- 
bling and when left exposed to the sun. 

Upon removal from the washer, the 
dustcloths are given a 4-minute ex- 
traction, Then a 5-to-10-minute tum- 
bler run to prevent wrinkling. The 
cloths are then folded and packed 
in poly bags—five sweeping cloths to 
a bag. 


Loose ends: The sweeping cloth, or 
tool covers, measure 33 by 30 inches. 
They have a hole in the center for the 
handle of the tool. The hand cloths 
are 18 by 30 inches. An industrial 
laundry that makes its own cotton 
shop towels could make its own dust- 
cloths. As it is, the Montgomery plant 
described here buys bleached cloths 
from the same company that also sells 
it the dusting tools. 

The dust-attracting solution used in 
treating the cloths is purchased from 
a chemical supply house in 55-gallon 











“Last month the plant was televised and wow, did pro- 
duction go up! So | decided to mount this dummy camera 
on the balcony and see what happens."’ 
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drums and costs less than $1 a gallon. 

The 10-by-18-inch gusseted bags 
used in packaging the cloths are ac- 
tually poly sweater bags which the 
company buys for 1% cents each, 

We are told that there is at least 
one supplier marketing the cloth, tcol 
and chemical solution as a dust-con- 
trol package to interested parties on a 
franchise basis, and backing them up 
with national publicity. [OO 


For Your 
Tuformation... 


Men’s Sportswear Trend: One-third 
of the nation’s retailers expect wash- 
and-wear to account for up to 13 per- 
cent of their fall sales of men’s slacks, 
says Men’s Wear'’s (April 18) Fall- 
Winter “Sportswear Survey.” Some 18 
percent of the retailers are said to be 
planning to carry wash-wear, cut-and- 
sewn cotton sport shirts. 














Small Fry? The diaper service indus- 
try, which was started in the 1930's 
by a few jobless young college gradu- 
ates, according to the Diaper Service 
Institute of America, now serves more 
than one billion babies in the United 
States and grosses annually more than 
$50,000,000. 


Paper Towels Only? Laundries in 
Multnomah and Yamhill Counties 
(Oregon) recently encountered some 
objection to the use of continuous tow- 
els in public schools, according to the 
Oregon State Laundry Owners’ Asso- 
ciation. The group claims that paper 
salesmen apparently have initiated this 
development by referring to a state 
health board regulation which in ef- 
fect states that all school restrooms 
shall maintain a constant supply of 
paper towels, soap and toilet tissue. 
The state board has not made a find- 
ing that continuous cloth towels or 
cloth towels, so long as they are not 
common towels, are unsanitary, but 
the wording of the regulation infers 
that paper towels exclusively must be 
used, Interested parties are attempting 
to iron out this problem. 


Marketing Surveys: Complete infor- 
mation on how to prepare, conduct 
and evaluate a marketing survey ap- 
pears in new bulletin No. 73 in the 
Management Aids for Small Manufac- 
turers series published by the Small 
Business Administration. Free copies 
are available from the SBA in Wash- 
ington or any of its field offices, 
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For every laundering requirement, 
there’s a complete line of 
Lever industrial soaps and detergents 


Lever has every kind of product to meet your specifi- 
cations for laundering soaps and detergents. Look at 
the characteristics of these soaps, for example: Spunn 
Diamond is a high-purity soap, available in chips or 
powder, for high-temperature operations. Lever For- 
mula 770 is a fine, all-purpose, spray-dried granular 
soap with an effective water softener and optical 
whitening agent. Lux Flakes is a pure, mild, unbuilt 
flake soap for low temperature washing of sheer, deli- 
cate fabrics and colors. 


Lever Formula 880 is one of Lever’s fine line of 
detergents. It is a spray-dried, granular, built, all- 
purpose synthetic with an excellent whitening agent 
that is stable to bleach. 


All Lever industrial soaps and detergents are made 
with the same skill and rigorous control that goes into 
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the line of famous Lever soaps for home use. Scien- 
tific testing facilities at Lever’s laboratories assure con- 
tinuing high purity and quality in every bag and drum. 

Get in touch with your Lever distributor. For the 
name of your nearest distributor, write to Lever Brothers 
today. Lever Brothers will also be glad to supply you 
with free sample containers of Lever formulations, so 
you can test and see for yourself how effectively Lever 
soaps and detergents can work for you. 


Lever Brothers 
Company 


390 Park Avenue, 
New York 22, N. Y. 

















Customers’ Choice: Patrons 
may use call office and plant's 
regular facilities or do it them- 
selves in coin-op store that 
never closes. Sales figures prove 
need for both types of service 


Expanding plant’s services to include coin operations 


is a good way to protect volume and 


Give “Em What They Want 


THE ABILITY to keep pace with 
changing consumer demands has en- 
abled James J. Flowers, Jr., to build 
his Flowers Laundry and Drycleaners 
plant into one of the leading service 
establishments in Atlanta, Georgia. 

The 32-year-old firm offers a com- 
plete line of laundry and drycleaning 
services including uniform rental and 
rug cleaning. It caters to the pickup- 
and-delivery trade as well as to cash- 
and-carry clients who use the drive-in 
call-office facilities at its plant. 

Just after the close of World War 
II the management set up a small 12- 
by-40-foot store at a right angle to the 
main call office and equipped it with 
fifteen 9-pound washers for the self- 
service trade. Later, when the popu- 
larity of this service started to fall off, 
the plant began concentrating on fluff- 
dry and wetwash attended services. 
The home-type equipment was re- 
placed by four 25-pound open-end 
washers and all the work was classi- 
fied and netted. This service is still 
popular and available at 8 cents a 
pound fluff-dry and 6 cents for wet- 
wash. But the equipment has been 
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By HENRY MOZDZER 


moved back inside the plant proper. 

Mr. Flowers did this to make way 
for the firm’s brand-new coin-operated 
laundry which was opened for busi- 
ness in March of this year. 

Mr. Flowers believes that coin-oper- 
ated plants have definite customer 
appeal and sould be explored by 
professional launderers rather than by 
people from outside the industry. So 
he opened the coin store to protect 
his present volume and to expand the 
plant’s services still further. 

His present installation consists of 
four washer-rinse-extractor combina- 
tion units and four gas-fired 40-pound 
tumblers. There is no softener equip- 
ment since Atlanta’s water is naturally 
soft. The equipment cost about $8,500 
and installation $1,500, Advertising 
and promotion ran another $1,000. 

During the first week of the opening 
the plant offered to wash up to 25 
pounds of work free to all comers. 
(The customers paid to use the tum- 
blers if they wanted their work dry.) 


In addition to this all visitors who 
registered were eligible to win a $15 
basket of groceries which was given 
away every week for four weeks, At 
the end of this time the firm repeated 
its free wash offer for another week. 
Mr. Flowers feels that the best way 
to attract new patrons is to get them 
to try the service. The free wash also 
served to familiarize the public with 
the workings of commercial-type 
equipment not found in the home. 


Instructions important 


An attendant was on duty during 
the first couple of weeks after the 
opening to go over the instructions 
which are posted in the coin store and 
read as follows: 

1, Close both drain valves and make 
sure all timer and water faucets are 
off. Place clothes in wash compart- 
ments, add detergents as desired. 

2. Insert quarter. Open water 
faucets and fill to desired level as 
quickly as possible. 

3. Set wash timers for desired wash- 
ing time—colored clothes 4 minutes; 
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And here’s why... 24-K treatment 


Repeat customers are the surest sign that 
you are consistently doing quality work. To 
keep them coming back, cover your bucks 
with golden yellow 24-K. This is the loop-pile 
press padding with premium absorbency, 
“imbeddability,” long life, and scorch resist- 
ance. Your customers will immediately ap- 
preciate the difference that 24-K makes. For 
the name of the 24-K distributor nearest you, 
write to Jomac Inc., Philadelphia 38, Pa., 
Dept. I. 


Regular Jomac “54” and “33” also available, if preferred 


ex 


NO BROKEN 
BUTTONS NO CROW'S-FEET NO WRINKLES 
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24-K PRESS PADDING 


by JOMAC 


guaranteed to outwear double-faced 
flannel or your money back. 


“best-dressed bucks wear-um” aw 
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Compact Coin-op: Flowers’ self-service store measures 12 by 40 feet, contains four washer- 
rinse-extractor units and four colored tumblers. Speed of washing cycle allows customers to 


make maximum use of minimum equipment 


white clothes 7 minutes. Add bleach 
if desired. 

4, When clothes (in one wash com- 
partment) are washed, place them 
evenly in spinner basket and close lid. 
Set extractor timer for 4 minutes and 
rinse timer for 2% minutes (at the 
same time). After 4 minutes the 
clothes are ready to be dried. 

5. Repeat Step 4 with clothes in 
other compartment. 

The patron pays 25 cents for the 
use of the unit with its two wash 
compartments and extractor-rinse for 
i5 minutes, If drying is desired tum- 
blers are available at 25 cents each for 
another 15 minutes. 

Most of the coin-store patrons are 
new to the plant. And about half of 
them, says Mr. Flowers, have their 
own washers at home. They prefer 
the coin operation, he says, because 
they can get a good quality wash done 
faster and at comparatively little cost. 
Each wash compartment will hold up 
to 12 pounds of work, which means 
that a customer can get a 24-pound 
load washed for almost a penny a 
pound in a quarter of an hour. (The 
fast washing cycle, Mr. Flowers points 
out, also enables the plant to serve 
more customers in less time with a 


minimum of equipment. ) 
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About 90 percent of the customers 
bring their own supplies. The rest use 
the store’s coin dispenser which pro- 
vides detergent and bleach at 5 cents 
a cup. 


Sundays boom 


Flowers’ coin-store patrons also 
seem to appreciate the convenience of 
using the facilities whenever they 
please. The coin store is open 24 hours 
a day, seven days a week. Some 60 
percent of the volume comes in after 
6:30 p.m. when the plant’s regular call 
office is closed. And Sunday business 
is as good as the best weekday. 

There has been no evidence of van- 
dalism thus far and the equipment 
hasn't required a service call yet, says 
Mr. Flowers. One of the regular plant 
employees cleans up every day and 
the coin 
morning. 


boxes are emptied every 

While the coin store is not consid- 
ered to be in a prime location so far 
as concentration of population is con- 
cerned, Mr. Flowers reports that coin- 
store sales have already reached the 
break-even point. And laundry and 
drycleaning sales at the plant's call 
office have increased 10 percent since 


its installation. OO 
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For Your 
Vuformation ... 


More Home Driers: The percentage 
of families with automatic clothes dri- 
ers has risen from 11.4 percent in 
1954 to 33.8 percent in 1958. Cur- 
rently 22.2 percent of the families in 
the $3,000-$3,999 income bracket 
have this appliance. For incomes of 
$10,000 and up, the percentage rises 
to 56.8 percent. 











Cotton Kit: Science Service of Wash- 
ington, D. C., has developed a cotton 
laundering kit in cooperation with the 
Diaper Service Industry Information 
Bureau, Philadelphia, Pa. The kit 
shows industrialists, teachers and to- 
morrow’s scientists how the diaper 
service industry handles the problems 
of providing soapfree, soft, white, 
germfree diapers. According to the 
kit, some of this basic information will 
be able to be adapted, in the future, 
to problems of laundering family cot- 
tons other than diapers. 


More Sales, Less Profit: A 5-percent 
over-all increase in net sales in 1957 
over 1956, along with an aggregate 
drop of 1.7 percent in after-tax net 
dollar profits, was reported in May 
Dun’s Review and Modern Industry's 
latest bimonthly survey of The Presi- 
dents’ Panel. This is a group of more 
than 100 presidents of leading U, S. 
industrial corporations. Among the 
companies projecting net sales for 
1958, volume is expected to decline 5 
percent below 1957 and 8.4 percent in 
dollar profits. Over the next few years 
the presidents expect their profit pic- 
ture to be improved by various fac- 
tors, including more efficient proc- 
esses, automation, tighter budgeting 
and cost control, higher productivity 


and lower marketing costs. 


Wash-Wear Test: A test requiring 24 
launderings of resin-treated wash- 
wear cottons has been announced by 
the American Institute of Laundering 
as a basis for granting its Certified 
Washable Seal. According to a Daily 
News Record report (May 12), the 
AIL has discovered that serious prob- 
lems such as excessive shrinkage and 
color change, may not show up with 
wash-wear cottons until the thirteenth 


to the twentieth laundering. 


Trouble-Free: Hardly anyone seems 
to be having difficulty with their major 
appliances. The American Laundry 
Manufacturers Association reports 
that all major appliances in use today 


in a typical home are 99.73 percent 
without need for servicing. 
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ALDSOFT Water Softeners 
manufactured for ALD by 
Bruner Corp. 











ALDWASH Washers 
manufactured for ALD by 
Cook Machinery Co., Inc. 


ALDHOT Water Heaters 
manufactured for ALD by 
National Combustion Co. 











The Laundromat® 
manufactured for ALD by 
Westinghouse 








DRYALD Dryers 
manufactured for ALD by 
L Hoyt Mfg. Corp. 








Sh saad e+) 
ECONOMY 


It may be that your facilities are busting their 
seams from over-worked, uneconomical equipment. 
Replace your present fully depreciated machinery 
with new big capacity equipment and achieve new 
economies and vast new output. The extra dollars 
you make will soon repay the cost of this invest- 
ment and give you years of trouble-free service. 
Write, wire or phone for details on how ALD can 
help you finance bigger, more economical replace- 
ment equipment. 





ALD, INC. tome oftice: 7045 western Ave., Chicago 45, tt 


Detroit, Mich. * Louisville, Ky. 
St. Louis, Mo. * Cleveland, Ohio 


Dallas, Texas * New Orleans, La. 


Los Angeles, Calif. * San Mateo, Calif. 


Minneapolis, Minn. * Jacksonville, Fla. 


Seattle, Wash. * ALD New York, Inc. 
Long Island City, N.Y. * Baltimore, Md. 


Bala-Cynwyd, Pa. © ALD, Inc., 1958 
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ALDSPIN Extractors 
manufactured for ALD by 
Bock Laundry Machine Co. 


ALDHEET Water Systems 
manufactured for ALD by 
A. ©. Smith Corp. 








The Shirtomat 
manvfactured for ALD by 
Forse Equipment Co. 





ALDRY Dryers 
manufactured for ALD by 
Huebsch Mig. Co. 











ALDIRON froners 
manufactured for ALD by 


Chicago Dryer Co. 





Laundromat Signs 
manufactured for ALD by 


Standard Mfg. Corp. 





Fa ania a 
ALDCOIN Meters 
manufactured for ALD by 














Meter-All Meters 
manufactured for ALD by 


H. Greenwald Co., Inc. Meter-All Co. 
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COMPARE YOUR COSTS 














Washroom Cost In Laundry Now Using Seven Braun Unit Wash 
200 Pound Combination Washer-Extractors 
Covering Four Week Period 
1958 





| SUPPLY Week January 18 Week Janvary 25 Week February 1 Week February 8 
: AMOUNT COST AMOUNT COST AMOUNT COST AMOUNT © COST _ 





$4.25 | 304 $5.10 | 482 $8.16 | 35z $5.95 | 
66.00 | 6002 66.00 | 675¢ 74.25 | 525¢ 57.75 5 





Hi Detergent #1 ..... 6104 43.92 | 3754 27.00 | 485 34.92 | 7252 52.20 © 


# Detergent #2 ..... 5502 42.63 | 5002 98.75 | 4502 34.88 | 5004 38.75 2 














if eee ri 16 gal. 12.80 12 gal. 9.60 16 gal. 12.80 20 gal. 16.00 ef 

















# Detergent #3 ..... 54 50 {| 154 149 | 154 149 {| 15% 1.49 @ 


DP Rae a sks eee 402 10.80 } 252 6.75 202 5.40 202 5.67 
694 4.97 47% 3.36 594 3.53 253 75 
250+ 37 44 250+ 37 44 none 


fe Samir G® .cceees 75¢ 11.25 none none none 


% TOTAL SUPPLY COSTS ...$ 197.92 $195.49 $212.87 $179.56 


TOTAL LAUNDRY SALES . $13,626.98 $)3,677.86 $)3,55).56 $13,113.42 


1.44% 1.43% 1.57% 1.37% 


% PERCENTAGE ......... 
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WITH THESE 


Yes, compare your supplies consumption costs with 
these figures for an actual operator, producing high 


quality work today. 


Compare these costs with American Institute of Laun- 
dering reports. And compare them with the operating 
cost claims made by any other washer or washer-extrac- 


tor manufacturer. 


FIGURES! 


You'll find that these supplies costs can be equalled 
only by the user of Braun Unit Wash equipment. 

Sure it’s amazing that a plant this size can operate with 
an average supplies cost of only 1.45 percent, but we'd 
be happy to supply the name of the operator to anyone 
who wants to check. 

But supplies savings are just part of the story. Look at 


these other proven savings: 


50 percent in water and supplies. Water bill is just one-half that of a conven- 
tional wheel. Unit wash washer-extractor requires approximately 2.2 gallons 
of water for each pound of dry weight clothes—cutting water and supplies 


costs in half. 


30 percent saving in fuel costs. You need half as much hot water, which in 


most laundries means almost one-third less fuel consumption. 


35 percent mending reduction. Your cycle is shorter, your handling is less. 
You reduce wear cand tear on clothes. 


60 percent saving in labor. For large or small operator. In a 65,000 pound 
weekly operation, reduce labor needs from 5 to 6 men to two. In a 20,000 


pound weekly operation, one man can handle what it took three to do. 


65 percent saving in space. The Unit Wash takes up less than one-third the 
space required by conventional wheels and extractors. And you're always 


working on dry floors. 


You owe it to yourself to investigate washing, extracting and shake-out a)) in one unit— 
G. A. Braun’s Unit Wash washer-extractor. 


Why Spend Money For Piant Expansion When You Can Triple Your Production 


——in your present floor space. 


See the leader .. . always “In League with the Future.” 


FOR COMPLETE INFORMATION WRITE TODAY: 


G. A. BRAUN, »c 
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461 E. Brighton Ave., Syracuse, N. Y. 
2 Usher St., Brantford, Ont., Canada 
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Bravn Unit Wash equipment is avoil- 
able in the new 60 tb. capacity, espe- 
cially designed for today's high speed 
cabinet shirt units, as well as the 100, 
200 and 375 Ib. sizes. See Braun, the 
ful) line washer-extroctor monvufacturer 
whose equipment produces over 5,000,- 
000 Ibs. of laundry every week. 
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Empty chair emphasizes fact 
that latest type phone equip- 
ment enables one girl to do 


work that formerly required two 


Dial “Nine” for Savings 


New phone system speeds customer service 


ONE OF THE STIMULATING 
things about traveling around the 
country is that it becomes clear that 
no single region has a corner on man- 
agement brains. A visit to the Troy 
Laundry Company of Seattle, Wash- 
ington, uncovered an idea that can be 
helpful to all large plantowners. 

This progressive firm, under the 
leadership of J. C. Hagen and his 
three sons, Fred, Jack and Bud, is 
always on the lookout for more effi- 
cient production methods or ways to 
improve customer relations. A recent 
change in their telephone setup is a 
case in point. 

Not too long ago Troy’s phone in- 
stallation consisted of a conventional 
switchboard which had 34 extensions, 
operating with nine trunklines, It took 
two full-time operators to handle in- 
coming and outgoing calls. In addi- 
tion, these girls had to handle all intra- 
office communications. 

For example, if Paul Neuman, pro- 
duction manager of this large organi- 
zation, wanted to talk to the linen sup- 
ply superintendent, he had to pick up 
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the phone and convey his request to 
the switchboard. The girl, in turn, 
would ring the superintendent, If he 
didn’t answer, she would then page 
him over the public address system. 


Delays lost customers 


Meanwhile, with all the other in- 
coming and outgoing calls taking 
place, an extra load was put on the 
other operator. Some customers com- 
plained about delays but, more im- 
portant, it was impossible to gauge 
the number of people who just gave 
up and tried some other firm’s service. 
For every one who voiced criticism, 
there were possibly 10 or more who 
just switched to another laundry. 

Some months ago the firm began a 
television advertising campaign. Be- 
cause of the popularity of the show 
and the special offers made during the 
program, the phone lines were flooded. 
A check by the telephone company 
revealed that dozens of busy signals 
were encountered at the time the 
show was on the air. 


Something had to be done. A con- 
ference with telephone officials sug- 
gested several alternative solutions, 





It is especially gratifying to 
write about this firm. I learned the 
fundamentals of the drycleaning 
industry at Troy’s subsidiary, City 
Drycleaners in Seattle, many years 
ago. 

The management trainee pro- 
gram which they conducted at 
that time has paid off for them 
many times over. Today, the men 
who received their instructions un- 
der Paul Neuman are key figures 
in the management setup. 

In addition to the Troy Laundry 
and City Dye Works the firm has 
still another plant in Seattle as 
well as installations in other cities 
in Washington. 

They are engaged in all facets 
of textile maintenance, including 
family laundry, linen supply and 
industrial laundering, as well as 
drycleaning. 
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SPIRAL YOUR PROFITS WITH SPI ROLL 


DAN DO. MAZZOLLA, 
INVENTOR OF D.F.S. SPIROLL 
SPREADER, BRINGS THE 
RESULTS OF 30 YEARS 

OF LAUNDRY EXPERIENCE 


AND ENGINEERING TO 
THE TRADE 








A NEW 
HIGH- 


EFFICIENCY 
SPREADER ... 


AT A DOWN-TO-EARTH PRICE! 


You will cut your laundry costs and im- 
prove your profit picture when you install 
a SPIROLL Direct-Feed Spreader.* This 
new flatwork ironer accessory will amaze 
you with its compactness, its efficiency . . . 
and its reasonable cost! It will also give you 
increased ironer production with less labor. 


The SPIROLL spreader consists of five Only SPIROLL Direct-Feed Spreader 
spiral rolls and three aluminum-covered offers all these ADVANTAGES 
finger rolls. Flatwork, directly from the ex- 
tractors with no preliminary “shake out,” * Speeds production to 800 or more sheets per hour 
is tucked under the safety finger rolls and and no hand shake out. 
¢ Eliminates time-taking classifying . .. SPIROLL handles 


instantly spread by the SPIROLL spirals. 
Result: you eliminate the time-taking 
“shake-out” process, you save labor and 
speed production of your ironer as much 
as 30%. 

In addition, you save floor space and con- 
sume practically no extra power. This is 
because the SPIROLL Spreader fits neatly 
in front of and is operated by your present 
ironer. 


Results indicate the SPIROLL will soon be 


a “must” in every modern laundry. May we M Ne \ / \ 7 \ 7 \7 \/ 
urge you to write for illustrated literature 
and get your order in while early deliveries | 


are still possible. Also learn about the other 
SPIROLL accessories available for your 


laundry. SALES CORPORATION 


*Patent applied for. 
2464 RALEIGH DRIVE YORK, PENNSYLVANIA 


all sizes of flatwork. 


Saves floor space... fits snugly between ironer gea 


housings. 


Saves power . . . operates directly from vour ironer. 


Provides additional safety for any make of ironer. 


Extends life of flatwork. 


Readily installed on any ironer in less than an hour. 


Unconditionally guaranteed for three full years. 


Pays for itself out of savings in less than a year. 
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Unit at left takes care of amplification for public address system. Insert shows how system 
is hooked right into phone setup. Every extension can automatically dial to page someone in 


the plant 


such as additional trunks and possibly 
more operators, But another sugges- 
tion was made that really paid off. 
Here is what happened: 

It was decided to rip out the entire 
system and start over with the most 
modern phone equipment available. 
An up-to-date switchboard was only 
a part of it. The new setup has nine 
trunklines, four of which are incoming 
lines only. No outgoing calls can come 
through these numbers. Then there are 
five two-way lines, in and out. This 
is the same number of trunks used 
previously, but now four are only one- 
way. 

This equipment permits outgoing 
calls from any of the 34 extensions 
without disturbing the switchboard 
operator. An outside line can be ob- 
tained merely by dialing “9” and wait- 
ing briefly for the dial tone. Further- 
more, any intra-office call can be made 
by anyone in the building by dialing 
the local extension number direct. 

Should there be no answer from 
the party called, anyone can use the 
public address system to page that 
person; again by merely using the 
phone. What digits are used to gain 
access to the p.a. system is optional, 
but at Troy the magic numbers are 
“88.” 

The address system was carefully 
engineered so that the message carried 
over the speakers can be heard any- 
where in this extensive plant. There 
are 12 different p.a. stations all over 
the building, each of which has two 
speakers. 

The big change here is that the 
switchboard operator no longer is in- 
volved in either intra-office calls or 
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paging people on the p.a. system. 
Automatic equipment takes care of the 
whole thing. 

There is still another feature. The 
new switchboard has a “conference” 
trunk, or jack. Any incoming or out- 
going call can be connected to several 
different people to listen in and talk 
on the one connection. It is even possi- 
ble to connect one of the firm’s other 





Elaborate wiring job is kept locked in small 
room on lower level of building 





plants in the city with the conference 
call. 

Results of the new installation have 
been revolutionary, The load that 
previously took two full-time girls is 
now handled by one. Troy Laundry 
paid a mere $489 for the switch in 
equipment, plus which it is billed 
$160 a month. This is more rental 
than for the old manual equipment, 
but the salary savings more than offset 
the charge. 

(The investment on the part of the 
telephone company must have been 
considerable, It had two men working 
at the plant for a month on the instal- 
lation. Besides these workers there 
were, at different times, from 6 to 10 
men working out various details. ) 

The special electrical paneling, re- 
lays and other integral equipment 
have been installed in a separate room 
on the ground floor of the plant. The 
space occupied is approximately 8 by 
10 feet. The investment of this floor 
area, plus the installation and monthly 
costs, are more than offset by the 
savings in labor. 

What is really important is that 
customers are no longer delayed. The 
telephone company has made re- 
peated checks at various times of the 
day and has not encountered any 
“busy signals,” even when the popular 
television show is on. 

One operator gets along fine. If the 
occasion arises when she is tied up 
with a call, the extra incoming calls 
are diverted to other clerical help in 
the bookkeeping department or other 
places in the office. In spite of in- 
creased traffic on the phone lines, 
everything is working more smoothly. 


Phone service promoted 


Management here is keenly aware 
of the importance of telephone serv- 
ice. Without it they would be in seri- 
ous trouble, So they exploit this sales 
tool for all that it is worth. Their 
classified ads stress 24-hour phone 
service. The setup automatically an- 
swers night calls and records the mes- 
sage for the operator to handle when 
she reports for work in the morning. 

For the Troy Laundry they use a 
quarter-page display ad in the clean- 
ing section of the directory. For their 
drycleaning plant, City Drycleaners, 
they feature still another quarter page 
in the same section. In addition they 
have one l-inch and two 14-inch in- 
formational ads for cross reference and 
to publicize still a third plant they 
operate, American Laundry-Cleaners 
in Seattle. 

To sum it up, this company uses one 
of the most effective advertising 
media, the telephone directory, and 
backs it up with the latest equipment 
to insure customer satisfaction. DOO 
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Watch your white shirt business increase when 
you use new Ad-Dri Bleach. Ad-Dri gives con- 
trolled bleaching action that assures maximum 
whiteness retention—extra stain removal power 
—minimum tensile strength loss —the kind of 
results that bring customers back. 





Packed in 100-ib. Leverpak drums, New 
Ad-Dri Bleach... 


© is added dry to the bleach suds 
© is added dry—right from the drum 





© is easily measured out in the 
Dri-Ader cup — 





AD-DRI® is a trademark 





July, 1958 





= °°, 
% 





Ad-Dri is added dry, directly to the washer 
just the way it comes from the drum—elimi- 
nates annoying bleach solution preparation once 
and for all. And the convenient measuring cup 
contained in each drum gives you the right 
amount every time. 

Easy to store, convenient and economical to 
use, Ad-Dri is your best buy for a time-saving, 
controlled bleach for family, industrial, insti- 
tutional or diaper laundry service. Ask your 
laundry supply house for more detailed infor- 
mation, or write today to: 
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AD-DRI 


Collar the white shirt business with Bleach 








GLIN MATHIESON CHEMICAL CORPORATION 
* BALTIMORE 3, MD, 


5562 
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READ THIS VITAL REPORT 
ON THE COMMERCIAL 
LAUNDROMAT’ WASHER 
BEFORE YOU BUY! 





The facts prove that there is only one washer built specifically for 
commercial use . . . the Westinghouse RC Laundromat Washer. 


IT’S A FACT! The Westinghouse RC Laundromat Washer is 
designed and manufactured specifically for laundry stores. It is NOT 
just another stripped-down home laundry machine... is NOT available 
for home use through appliance dealers. 


IT’S A FACT! Westinghouse manufactures the proven commercial 
9 Ib. washer for coin-operated laundry stores. On/y the Westinghouse 
Laundromat Washer is factory-engineered to stand the strain of 
CONTINUED DAILY RUGGED USE... has factory-installed coin 
meters and coin boxes. 


IT’S A FACT! Chain laundry store owners and route operators buy 
the Westinghouse Laundromat Washer because they know it is the only 
washer that is commercially built... they can rely on the Laundromat 
for consistent, trouble-free operation. 


IT’S A FACT! Westinghouse manufactures only one quality for 
commercial use .. . the Westinghouse RC Laundromat Washer, built to 
outperform all others in washability, is self-cleaning, and assures you 
of lower service and maintenance costs. 


IT’S A FACT! Only for the Westinghouse Laundromat Washer are 
complete parts and service facilities located strategically throughout the 
country. You are assured of quick, efficient service and parts ...no 
matter where you are located. 


IT’S A FACT! The Westinghouse Laundromat Washer is backed by 
millions of dollars in national advertising . . . advertising that 
brings customers to your store. 


YOU CAN BE SURE...IF IT’S WESTINGHOUSE 


CALL, WRITE OR WIRE any one of our 15 offices. We have experienced store planners 
and service and parts depots throughout the United States. Find out about the 
advantages of joining the family of more profitable Laundromat-Equipped Laundry Stores. 


ALD, INC. 


HOME OFFICE: 7045 N. Western Ave., Chicago 45, Ill. 


3549 N. Clark St., Chicago 13, Ill. 

15757 Wyoming, Detroit 38, Mich. 

5534 National Turnpike Road, Louisville, Ky. 

111 S. Bemiston, St. Louis 5, Mo. 

3134 Euclid Ave., Cleveland 15, Ohio 

8202 Chancellor Row, Dallas, Texas 

Lee Circle Bidg., 1040 St. C..urles Ave., New Orleans, La. 
7402 Sunset Bivd., Los Angeles 46, Calif. 

69—37th Ave., San Mateo, Calif. 

5009A Excelsior Bivd., Minneapolis, Minn. 

1562-4 San Marco Bivd., Jacksonville 7, Fla. 

523 Second West, Seattle, Wash. 

ALD New York, Inc., 10-32 47th Road, Long Island City, N.Y. 
ALD New York, Inc., 511 W. Cold Spring Lane, Baltimore 10, Md. 


ALD New York, Inc., 1 Bala Ave., Bala-Cynwyd, Pa. 
© ALD, Inc., 1958 




















Motivation Research Study Progresses 


The motivation research study for the professional laundry 
industry is in progress with a coast-to-coast opinion sampling 
project being conducted by Alderson Associates, Inc. 

The research study is aimed at clarification of attitudes 
toward laundering held by people in various income brackets 
and living in representative geographical areas. Researchers 
also want to know the major complaints against professional 
laundry service and what the consumer would regard as 
ideal in respect to cost, speed, packaging and functioning. 
The effect of increased leisure time on consumer attitudes, 
the social status of the wife and mother, home laundries and 
other phases of the changing market scene will also be sur- 
veyed, The findings will be used to develop a long-range 
public relations program for the laundry industry. 

The consumer group to be interviewed and tested will be 
divided equally among current users of professional laundry 
service, users who discontinued within the past two years 
and the people who have never used professional laundry 
service. Analysts will also talk with representative laundry 
managers and sales personnel. 

The halfway mark has been passed in the fund-raising 
campaign to finance the motivation research study and the 
first year of the public relations program for the industry. 

John L. Slick, Slick’s Family Washing Company, Fort 
Wayne, Ind., who is chairman of the AIL’s National Public 
Relations Committee, reports great enthusiasm in all parts of 
the country for the public relations program. 

Mr. Slick also reported that several other research projects 
are in progress dealing with the treatment of laundering 
problems and methods in periodicals and in school curricula 
for home economics courses, They also deal with advertising 
practices in the industry and an analysis of compliments and 
complaints received from customers by professional laun- 
dries. 


European Tour Postponed a Year 


The European laundry tour planned for this summer has 
been postponed a year. At the Chicago Convention, some of 
the laundrymen planning to make the tour decided that time 
was too short to make the necessary arrangements for this 
year. 

During the summer of 1959 a laundry machinery exhibi- 
tion is expected to be held in Europe. Tour plans also call 
for visiting laundry machinery factories and laundry people 
in major cities, 

The tour may be set up for visits in private homes, also, 
to make it a business-pleasure trip. 

AIL members interested in joining a team of laundrymen 
to tour Europe during the summer of 1959 are invited to 
write to George H. Johnson, American Institute of Lanuder- 
ing, Joliet, Ill. 


Laundry Service Theater Advertising 


A theater commercial series designed to sell laundry serv- 
ice has just been completed by the Alexander Film Com- 
pany, largest theater screen advertising producer-distributor 
in the country, 

The series is based on parts of two advertising campaigns 
developed by the Institute—“Quality” and “Shirt Elegance.” 
Themes include such selling points as soft water, scientifi- 
cally controlled washing methods, frictionfree ironing and 
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pressing. Consisting of eight different films, the series is 
photographed in color and utilizes action, drama and sound. 
Laundrymen purchasing the films will pay for theater 
time and costs of the personalized identification trailer which 
comes with each film. 
For further information write to the Alexander Film Com- 
pany, Alexander Film Building, Colorado Springs, Colo. 


Wash-W ear Consumer Information 


“The Case of the Garment That Changed Color and Fell 
Apart” is the title of one of the Institute’s most popular 
bundle inserts. More than two million of these inserts giving 
information on wash-and-wear garments have been sold. 

The Institute is currently preparing a new series of inserts 
dealing with wash-and-wear and drip-dry garments. These 
will be available as part of an integrated campaign, de- 
signed to point out the limitation of these fabrics. 


Anniversary Drive Adds 305 New Members 


The Seventy-Fifth Anniversary Membership Campaign 
ended in May with a total of 305 new AIL members, five 
above the minimum goal set at the beginning of the cam- 
paign. 

More than 1,000 laundrymen and allied tradesmen 
worked with directors and staff members to make the cam- 
paign a success. During the drive 86 laundrymen and allied 
tradesmen sold 137 new memberships in 34 different states. 

The Seventy-Fifth Anniversary Campaigners Club was 
organized to honor laundrymen and allied tradesmen who 
sold memberships. Officers were appointed according to the 
number of memberships sold. James F, Yates, Wyandotte 
Chemicals Corporation, is president of the club, having en- 
rolled eight new members. Ray W. Love, Thompson-Hay- 
ward Chemical Company, is first vice-president with the 
enlisting of four new members and assisting on three others. 
Bernard M. Darnes, Darnes Launderteria, Richmond, Va., 
and John McKinzie, American Laundry, Lubbock, Tex., are 
vice-presidents. The sale of three or more new memberships 
made 13 men directors of the club and sales of one or two 
new memberships made 69 men members of the club. 

Only six states failed to add at least one new member. 
Texas added 29, Illinois 23, California 17, Ohio 13, Tennes- 
see 12 and Alabama 12. 

Each district was assigned a specific individual goal. The 
districts to reach 100 percent of their quotas included 2, 5, 
6, 7, 8, 10 and 11. Directors of those districts are Fred 
Thesmar, Bill Weaver, Ken Meyer, Gene Hawk, John Slick, 
Forrest Neal and George Klinefelter. 


Management Conference Scheduled 


Program plans are being developed for the Ninth Annual 
Young Men’s Management Conference scheduled for Friday 
and Saturday, October 10 and 11, at the Sheraton-Gibson 
Hotel, Cincinnati, Ohio. The annual conference is designed 
and planned for successful laundrymen under 40 years of 
age with all the featured speakers coming from this age 
group. 

Tentative plans call for 12 successful young operators to 
speak during the four sessions of the meeting. Luncheon 
meetings on Friday and Saturday and the dinner meeting 
on Friday evening will feature successful young allied trades- 
men, 
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Chuck-wagon barbecue highlighted LCATA show. Other entertainment included tournaments 


in golf, tennis, other sports. Dancing, banquets and entertainment balanced business sessions 


Changing Times Themes 
Allied Trades Meet 


MEMBERS of the Laundry and 


Cleaners Allied Trades Association 
must recognize that there is no “status 
quo.” They must keep pace with busi- 
ness conditions which present differ- 
ent problems than existed even a few 
years ago. More than ever member 
solidarity is a must if efficient and ef- 
fective sales methods are to come 
about. 

This advice was given to some 200 
representatives who attended the an- 
nual convention, held this year at 
Sun Valley, Idaho, on May 14-16, At- 
tendance was held down because of 
the distance involved in reaching the 
site, but those who were there had a 
marvelous time, What was lacking in 
numbers was more than made up 
in enthusiasm, 

Weather conditions were excellent; 
even the golf tournament, which had 


been threatened with 
because of snow conditions, went off 
in great style. Under such ideal con- 
ditions, this scenic spot might better 
be called Shangri La. 

The several committees of the or- 
ganization held their respective meet- 
ings preceding the official opening. 
Things got off to a fast start with a 
real Western barbecue held outdoors 
at a camp nearby the first evening of 
the convention. Wonderful food, mu- 
sic, dancing and some Zany contests 
really pulled the crowd together. 

The next morning formal reports 
were read by the several committee 
chairmen. Two significant changes in 
the organization took place to keep 
up with changing times. As reported 
to the membership, the major Distrib- 
utors Committee was expanded from 
9 to 15 members. This was done to 


postponement 





Board of directors, front row, from left: President Louis P. Butenschoen, Secretary Wayne 
Wilson, Alexander Guss, W. J. Bucklee, Marvin Green. Second row: E. J. Heidersbach, Alter- 


nate L. S. Smith ({f. Oliver Castle. Third row: Alternate E. S. Weil, J. Robert Conley, Morris 
lendav, Carl $. Hulen. Alternate Walter Trombold. Fourth row: Alternate John G. Schwarz- 
mann, John K. Clement, Assistant Managing Director Cooke O'Neal, Nicholas L. Strike, Man- 
aging Director Rodger R. Jackson, Directors not shown ore M, M. Baddeley, Arthur Beringer, 
James Chisholm, Treasurer Nils S. Dahli, Edward Kahn, Howard Martin, James K. Watkins 
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give better representation to the vari- 
ous distributor operations in different 
sections of the country. 

Another change was the approval 
of appointment of nine district com- 
mittees on which local distributors 
will be asked to serve. With them 
will be representatives of supply and 
machinery manufacturers, to represent 
the best sales and goodwill interests 
of members in the district. 

The convention traditionally hears 


detailed reports from some 15 differ- 
ent committees. Much of what is cov- 


ered involves minute details of little 
interest to the general assembly. It 
was recommended from the floor that 
these reports be condensed, not only 
to save time and boredom, but to give 
those in attendance a chance to have 
open discussion on the points raised. 
It was indicated that this will be done 
at future meetings. 


Inspiring talk hailed 

Highlighting the convention was a 
talk by Joseph E. Burger, prominent 
business leader and a distinguished 
speaker who received a standing ova- 
tion from the men and ladies present 
when he finished. 

In these changing times trade asso- 
ciations are more important than ever. 
People working together accomplish 
more than by individual effort, he said, 
Furthermore, the success of any busi- 
ness depends on the right products, 
the right methods and the right men 
—and it’s the last one that makes the 
difference. How to make that last one 
better was the essence of his talk. 

Mr. Burger stated that must 
constantly find ways to improve our- 
selves, remembering this, “When I 
stop getting better, I stop being good.” 
Another admonition, “When you are 
through changing, you are through.” 

He said in today’s highly competi- 
tive market we have three choices: 
commit suicide, go broke or wake up 
and sell. He then offered his concep- 
tion of the five qualities a person had 
to have to be a salesman. Unlike most 
speakers who stress the importance of 
enthusiasm, he had a different slant. 
His five points, in order of their im- 
portance, were: character-sincerity, 
industry, ability, courage, personality. 

Sincerity and character, Mr. Burger 
said, breed confidence in the purchas- 
er or prospect. They are the most im- 
portant ingredients, On the matter of 
industry, the star salesman loves his 
work, He works, works, works. He 
uses 10 percent more effort than the 
other fellow, and does the things the 
other fellow doesn’t like to do, The 
star salesman is constantly cultivating 
new prospects, seeing people, 

Continued on page 42 


we 


STARCHROOM LAUNDRY JOURNAL 














> 
te) 
=} 
| r YY 
am, 


“COTTONBLOSSOM 
oe 


July, 1958 








Double thick, single wrap style. No Dust 
3 types: Lay-in, 


With cotton lead cloth, No Powdering 
With asbestos lead cloth. 
Nylon warp and stitching thread throughout. No Charred Fragments 


Easy, fool-proof installation, Mlustrated in- 
struction pamphlet with each set of pads. 


Minimum packing down — minimum mechanical 


SPARTAN 






adjustment. NYLON IRONER PADS 
Fast moisture absorption. 
Enduring resilience. “4 
Clean removal —no powdering, no dust and 
no charred fragments. 
Each pad designed and numbered for roll on SOLD 
which it is to be installed. 
EXCLUSIVELY 
THROUGH 


SOUTHERN MILLS, INC. 


585 WELLS STREET, S. W., PHONE JACKSON 4-1991, ATLANTA 3 
10-103 Merchandise Mart, Phone Delaware 7-5193, CHICAGO 54 DISTRIBUTORS 
1641 South McGarry Street, Phone Richmond 7-0261, LOS ANGELES 21 


4924 Greenville Avenue, Phone Emerson 8-4377, DALLAS 6 
233 Broadway, Phone Beekman 3-9260, NEW YORK 7 
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The choice is yours! Unlimited flexibility makes American Single-Buck Formaric 
the most practical shirt finishing unit you can own, Readily adaptable to any system, 
and geared to meet changing conditions, the Formatic actually gives you a choice of 
3 different types of unitsin 1! 
As a 2-girl unit, work is carefully balanced between the two operators. Operator 
#1 finishes sleeves and folds finished shirts. Operator #2 finishes collars and. cuffs 
plus entire shirt front and body including yoke and shoulders. No separate yoke press 
is needed. 
As a 1%-girl unit, the ForMatic really becomes a complete shirt-finishing depart- 

if . 
ment. One girl does all the machine finishing. The other girl folds finished shirts, also 
prepares shirts for press operator, sews on missing buttons, sorts and packages fin- 
ished shirts. 
As a 1-girl unit, a single operator does all the machine finishing. Shirts then go to 


a centralized location for folding. 
Whichever method you choose, the Single-Buck Formatic Unit will add tremendous 


versatility to your shirt-finishing operation. For more information, contact your nearby 


American Man from the Factory, or mail coupon. 


THE AMERICAN LAUNDRY MACHINERY COMPANY, CINCINNATI 12, OHIO 








... It's a 2-girl Unit * : Ports as 2 . - | 
It's a 1%-girl Unit , 
It's a1-girl Unit | 
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You get more from 
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The American Laundry Machinery Company ALM-557 
Cincinnati [2, Ohio 

Please send complete information on Single-Buck Formatic 
Shirt Unit. 


Name 


Care of 


A ddress 














Distinguished Service Awards were presented to ovtgoing directors and major committee 
chairmen. President Butenschoen [left) here presents awards to William D, Ellis, Nicholas L. 
Strike and John G. Schwarzmann. Outgoing directors not shown but also receiving awards 


were Ralph H. Humbaugh, H. R. Norgren and E, W. Wilson 





Informal banquet provided grand finale for enthusiastic, action-packed convention 


Continued from page 38 

Ability includes product knowledge, 
knowing your stuff, It means planning 
work, then working the plan. On the 
matter of courage, he said, this typifies 
the guy who can sell without cutting 
prices. Only 30 percent of all sales 
are made on the first call, But 70 per- 
cent result from the second, third, 
fourth and fifth calls, And it takes 
courage to withstand the constant re- 
buffs a salesman encounters. 

So far as personality is concerned, 
the star salesman is the man who 
takes a real interest in other people. 
He is the man who goes out of his 
way willingly to help the other fellow. 
He knows that it is easier and more 
effective to smile than to frown, Mr. 
Burger said that we should learn to 
listen. We have two ears and only 
one mouth—therefore, we should lis- 
ten twice as much as we talk, And we 
should listen with our eyes as well as 
our ears. In other words, really be at- 
tentive. 

His audience was with him all the 
way. Each point was sugar coated 
with humor. His definition of an opti- 
mist, for example, is one who thinks 
baldness is temporary. (He could get 
away with it since he is bald himself! ) 

Reelected President Louis P. Buten- 
schoen gave a talk expressing confi- 
dence in the industry. Prospects for 


42 


future growth are exceedingly bright. 
In fact, all present were enthusiastic. 
Other officers elected to a second 
term were Wayne Wilson, secretary, 
and Nils S. Dahl, who is beginning his 
twenty-fourth year as treasurer. 


Future plans announced 


Two important announcements were 
made. The next convention will be 
held October 14-16, 1959, at the 
Shoreham Hotel, Washington, D. C. 
The other announcement involved the 
“piggyback” setup of the conventions 
of the National Institute of Dryclean- 
ing and the American Institute of 
Laundering. The latter will immedi- 
ately precede the exhibit convention of 
the NID which will be held at Atlan- 
tic City March 5-8, 1959, The AIL 
dates are March 3-4. 

Prominent customer 
officials also attended the convention. 
These included Victor Dalgoutte, 
president of the AIL, Frederick E. 
“Ted” Bowers, president of the NID, 
and his vice-president Ray Vermeers. 
Also present were Frank A, Prather, 
past president of the NID, as well as 
George P. Fulton, general manager 
of NID. Nelson P. Smith, first vice- 
president of the National Association 
of Institutional Laundry Managers, 
represented that group.—Art Schuelke 


organization 


Palm Springs 
Probes 
Packaging 


MORE PEOPLE than ever before 
turned out for the annua) convention 
of the California Laundry & Linen 
Supply Association held at Palm 
Springs May 7-10, Registration hit a 
total of 376. 

Billed as the “Rocket Around the 
World” convention, the affair was a 
fast-moving combination of both fun 
and business. Some indication of the 
untiring efforts of the association offi- 
cers was a unique display of shirt, 
Jaundry and drycleaning packaging 
provided by nearly every major plant 
in California. About 76 plants contrib- 
uted to the display. 

Most of the business sessions were 
panel discussions with active partici- 
pation by the audience. “Modern 
Packaging” was the first topic, with 
Jim Foasberg of Long Beach, Al Cor- 
fee of Sacramento, and “Stubby” 
Newman of Bakersfield discussing the 
costs and both advantages and disad- 
vantages of each manner of packaging 
the finished product. Opinion of the 
assembled Jaunderers was divided as 
to whether the cost of fancy packag- 
ing was justified by a sufficient in- 
crease in sales, or if many plants 
weren't going overboard with pack- 
aging instead of improving the quality 
of their work. 

An excellent film of a recent tele- 
vision program which showed the op- 
eration of Southern Service's Long 
Beach plant was presented as a top- 
notch public relations effort suitable 
for any laundry. 

“Linen Supply Production Methods 
and Standards” was another of the 
panel-type discussions. It featured 
Stuart Case of Community Linen, Los 
Angeles; Orville Holthusen, American 
Linen in Los Angeles, and Jack Lan- 
dale, Jr., of American Linen, San Di- 
ego. Members of this panel were sur- 
prisingly frank in discussing their 
methods, standards, costs and produc- 
tion short-cuts, 

Saturday sessions got off to a flying 
start with Mark Gamett of Las Vegas, 
Nevada, and Wilbur Kelley from San 
Diego telling of their experiences with 
“Unattended Coin Installations.” Wil- 
bur made his point very quickly be- 
fore speaking a word as he appeared 
sans shoes and stockings, trousers 
rolled to the knees and carrying a 
scrub bucket and an array of mops! 
Both men seemed to agree this type 
of installation requires extra effort on 
the part of a launderer in order to 
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IS THE LAUNDRY CUSTOMER 


ALWAYS RIGHT? 


Are you one of those laundry oper- 
ators that gets “taken” by the 108 inch 
sheet complaint? 

If so, ] don’t exactly say you should 
have your head examined, but I will 
say it's time you are learning some of 
the facts of (sheet) life. Here is what 


I mean: A couple of weeks ago, I 
waited at the counter while a thor- 


M. A. Pocock 


most tearfully, assured a lady customer (mad as ‘ell) 


oughly humbled laundry manager, al- 


that he would replace the two sheets she had brought 
back—just shrunk to nothing, she said. She claimed she 
had bought 108 inch sheets, and now, as he measured 
them, behold! they were only 96 inches long. He looked 
at the tags and, sure enough, it read 108 inches. So, he 
called the store where she had bought the sheets and 
ordered two more sent out at once. 

That was very nice of him, and for the moment, he 


had made a satisfied customer. But I couldn't help won- 


dering what he was going to do when the same thing 
happened to the sheets he had just ordered. He could 


hardly afford to keep on replacing that lady’s sheets 


**No,’’ Says Poke 





forever, and if he didn’t he would sure lose her trade 
and her goodwill—unless he got hep to the truth and 
told her. 

For the awtul truth is that there is no such thing as a 
108 inch sheet. Oh, yes, the sheets have 108 inches of 
tabric in them. But, you see, the hems take up five of 
those inches, so now we are down to 103”. Then we go 
to the washer, and this machine will help you bring 
these sheets down to 100”, or even 99”. 

Now the sheets go to the ironer. Right here we can 
expect fo lose at least 4”, due to the pull of the ironer 
rolls, which stretch the sheets widthwise, reducing them 
in length proportionately. As a matter of fact, the lady 
gets all her sheet back in square inches. BUT, it might 
be 76” wide and only 96” long. THAT, Gentlemen, is 
why I build the Model B SAGER Spreader 96 inches 
long for standard sheets called by the trade “108”.” 

I've talked about this “LOSS OF LENGTH” in sheets 
for more than 35 years. I hope I've got the idea across 


to you. Thanks for listenin’. 


UW. A. (Poke) Pocock 


Turn Red Ink to Black with a SAGER 


A West Coast Laundryowner Writes: 
“Our Spreader has been in use about 12 years and has saved 
more per dollar invested than any equipment we have ever had.’ 


More Sheets— 


A New England Laundryowner Writes: 

“We feel that it is the best purchase from every standpoint that 
. oe . »” 

we have ever made in over 70 years of business. 









* Write For Full Facts 


If yours is a laundry handling 1,200 
or more sheets and spreads per day, 
you can’t afford to be without a 
SAGER Spreader in these times of 
high labor and tough competition. 
Write today for details and the 
names of progressive laundries all 
over the world which have reduced 
their flatwork ironing costs from 
40% to 60% with these labor sav- 
ing machines. But write us only if 
your sheet and spread production 
is 1,200 or more daily. 





Fewer Operators 
With a SAGER Spreader, one girl 


does the work of two or more hand 
shakers and does it easier and 
faster. With a SACER “B,” you 
can handle up to 3,000 sheets and 
spreads per day. Above that quan- 
tity, you probably need a SAGER 











View of Sager “B” Spreader. Handles 
sheets and spreads 





1,200 to 3,000 per day 












Please send us full facts about your labor-saving Sager Spreaders. 


M. A. Pocock 
1236 Central Ave., N. E. 


Pr ‘ 


Reduces Labor Turnover 
No more back-breaking lifting and 














nerve-wracking hand work. Your Firm. 
SAGER operators like their jobs Street 
and stay on them, You know what pie 
this means to your social security ied 





accounting, as well as to general 
efficiency. 





—_—— eo Te ee 


Print your name 
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New officers and directors, left to right, first row: John Logan, Grenville Whyte, President 
Jack Elberling, George Nelson. Second row: Herb Kitto, Ed Breitbard, August Bruni, Vern Moss, 
Lucien Libarle. Third row: Dean Branscum, Jim Foasberg, George Ripley, Mark Gamett and 


Earl Ryan 


make it profitable, even though on 
paper it looks like a gold mine. The 
opinion was that coin operations be- 
come less desirable as the number of 
such plants spring up in a community, 
and represent a considerable invest- 
ment at this time. 

“Comparative Delivery Costs and 
Methods” of linen supply, family 


routes, call offices, agencies and stores 
was the topic of another informative 
panel with presentations made _ by 


George Nelson, Pullman Laundry, 
San Diego; August Bruni, Califor- 
General, San Francisco; Earl Fast, 
Soft Water Laundry, Long Beach; 
Robert Larsen, Sanitary Laundry, 
Santa Ana, and A. Dewey Allard, 
Snow White Laundry, San Diego. 
Grenville Whyte of Southern Serv- 
ice, Pomona, demonstrated how to put 
on a brainstorm session in a laundry 
plant. It works best with small groups; 
no negative thinking is tolerated; dis- 


Research Reviewed in Illinois 


A PRELIMINARY REPORT on the 
motivation research program of the 
American Institute of Laundering 
was one of the highlights of the fifty- 
eighth annual convention of the IIli- 
nois Laundryowners Association, held 
at Rockton May 22-23, Cooperating 
with the organization were members 
of the Iowa Institute of Laundering. 

Chairman of the National Public 
Relations Committee, John L. Slick, 
AIL director from District 8, explained 
deta‘ls of the program launched by 
the Philadelphia public relations firm 
of Gray and Rogers, The campaign, 
he said, is designed to help all pro- 
fessional laundries, whether members 
of the AIL or not, He urged each 
plantowner to contribute to the fund 
—75 cents for each $1,000 of weekly 
laundry sales, Participants in the pro- 
gram will be furnished with monthly 
progress reports on the findings of 


the research firm, Detailed sugges- 
tions on how to improve service and 
sell the consumer will follow. 

Another member of the national 
committee, Irving G. Garcelon, Gales- 
burg, Illinois, discussed the long-range 
value of the promotion. He pointed 
out that future contributions will be 
reduced proportionately as results of 
the motivation research portion of the 
campaign begin to take effect. 

Gene Hawk, AIL director from Dis- 
trict 7, commented on how a plant’s 
advertising budget can be used more 
effectively to attract new business 
once the public has been conditioned 
to the benefits of professional laundry. 

In the interests of laundryowners 
who operate drycleaning departments, 
Oscar Howard, field director, Illinois 
State Drycleaners Association, pre- 
sented an extensive display of gar- 
ments made from new synthetic fibers. 


left: Research program report discussed by (left to right) laundrymen Gene Hawk and 
Irving Garcelon, national committee chairman John L. Slick. Right: Presidents Lowell Kislia 
(lowa) and Bob Ward (Illinois) pledge full support to public relations program 


44 


cussion is restricted to small segments 
of a problem. 

Invited to the California convention 
as a result of her fine presentation at 
the American Institute of Laundering 
show in Chicago, Thelma Beresin, 
vice-president, Gray and Rogers, Phil- 
adelphia, spoke on “What Motivation 
Research Can Do.” She urged laun- 
derers to get behind AIL’s proposed 
national public relations program for 
the industry. 

New officers are: Jack Elberling, 
Peerless Laundry Co., Oakland, presi- 
dent; George Nelson, Pullman Laun- 
dry, San Diego, first vice-president; 
John Logan, Del Monte Laundry, 
Pebble Beach, second vice-president; 
Jim Foasberg, Foasberg Laundry, 
Long Beach, secretary; Herb Kitto, 
National Towel & Laundry, Stockton, 
treasurer. 

Directors: Mark Gamett, “Red” 
Libarle, Ed _ Brietbard, Grenville 
Whyte, Dean Branscum, George Rip- 
ley, Earl Ryan, August Bruni, Vern 
Moss and Gordon MacAulay. 

—Lou Bellew 


Mr. Howard analyzed cleaning prob- 
lems which will be encountered in 
handling these fabrics. He also told 
the plantowners to pay special atten- 
tion to the type of processing recom- 
mended on the labels in some of these 
new garments. 

Roy Davis, vice-president of the 
Continental Illinois National Bank and 
Trust Company, Chicago, compared 
methods of public relations used by 
the banking business with those used 
by other service industries. Mr. Davis 
pointed out that regardless of the size 
or scope of the operation, buildings— 
and people—should signify cleanli- 
ness; that a business is judged by the 
way a customer is treated; that tele- 
phone contacts are an important way 
for any laundry to create goodwill 
among potential customers. 

Jerry Daleke, Beacon Sales, Inc., 
covered sales promotion tools includ- 
ing proper training of route salesmen 
and counter personnel, 

The two-day program included golf 
matches, an opportunity to attend a 
summer theater and an annual ban- 
quet on Friday evening. 

Illinois officers include: president, 
Bob Ward, Decatur; vice-president, 
John H. Triebel, Peoria; treasurer, 
N. C. J. Christiansen, Chicago; secre- 
tary, Ralph Pettibone, Chicago. 

Officers of the Iowa contingent at- 
tending the convention were: presi- 
dent, Lowell Kislia, Burlington; vice- 
president, Robert Brooks, Fort Dodge; 
secretary-treasurer, Clarke Wilson, 
Des Moines.—Harry Yeates 
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ALBANY + ATLANTA - 


THERMOTEX cover cloth wears twice as long as other cover cloths... means less 
time and labor required, longer life for padding. Infrequent changes mean more 
savings for you! 

Best of all, THERMOTEX increases production on your presses because of its 
faster-drying, heat-conducting qualities. It will not slip or shrink...needs no 
breaking-in period...is available in rolls at a savings. 

Eliminate the need for ready-made covers! Write today for the full THERMOTEX 
story. In every step of your operation, KOHNSTAMM has developed new methods 


and materials to make your work easier and better. 


Have you tried the new long-wearing, anti-static 
cover cloth ACROTEX for your flatwork ironers? 


H. Kohnstamm & Co., Inc. 


NEW YORK 7, 89 Park Place... CHICAGO 11, 11-13 E. Illinois St. 
LOS ANGELES, (P. O. Address) 2632 E. 54 St., Huntington Park, Calif. 


Established 1851 


Foremost Manufacturer and Distributor of Quality Laundry and Cleaning Supplies 


BALTIMORE + BOSTON + BUFFALO + CINCINNATI + CLEVELAND + DALLAS + DENVER + DETROIT + GREENSBORO + HOUSTON ~- INDIANAPOLIS 


JACKSONVILLE + KANSAS CITY, MO. » MEMPHIS + MINNEAPOLIS » NEW ORLEANS + OMAHA + PHILADELPHIA + PITTSBURGH + ST. LOUIS « SAN ANTONIO «+ SEATTLE 
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TOLEDO, OHIO—A new 8,400-pound 
water extractor has been installed in 
Riverside Hospital Laundry, according to 
a recent announcement. 


INDIANAPOLIS, IND.—United Laun- 
dry and Dry Cleaners has opened its 
twentieth branch, at Emerson Ave. and 


Michigan St. 


CHICAGO, ILL.—J. J. Stinson, Stin- 
son’s Laundry and Cleaners, has an- 
nounced construction of a new dryclean- 
ing plant and drive-in office alongside 
the present establishment at 6188 North- 
west Highway, Sayre. 


AUSTIN, MINN.—MacLaren’s Laun- 
dry Co., operated by Mr, and Mrs, Rob- 
ert MacLaren, was destroyed by fire 
recently. 


COVINGTON, OHIOQ—Kays Laundry 
and Cleaning, 208 Greenup St., has add- 


ed a do-it-yourself department, it was 
announced by Bob Kays, vice-president. 


HUTCHINSON, MINN, — Lindy’s 
Laundry has been opened by Elmer Poll- 
mann, it was reported recently, 


BELLEVUE, OHIO—An addition has 


been constructed at Crystal Laundry, 


W. Center St., according to Robert F. 
Wangler. New equipment has been in- 


stalled in the plant. 


PORTAGE, WIS.—An open house 
was held at Five and Dime Laundry, 
opened recently on DeWitt St. by Hugo 
Traub, operator of Modern Laundry and 
Dry Cleaners, 


YOUNGSTOWN, OHIO—Ohio Towel 
and Linen Service Institute held a three- 
day quarterly business meeting at the 
Valley Park Drive-In Hotel recently. Al 
Stromberg of Cleveland moderated the 


business meeting. 


BLUE ISLAND, ILL,—Fourteen route 
salesmen of Monarch Laundry, 140 W. 
111th, were presented with awards for 
safe driving. The 14 men have chalked 
up a total of 276 years of driving with- 
out an accident. 


MILWAUKEE, WIS.—The purchase 
of Atlantic Laundry & Dry Cleaners, 
1030 N. Water St., highlighted the twen- 
ty-seventh anniversary of Adelman Laun- 
dry and Dry Cleaning Co. The Atlantic 
purchase is the third expansion by the 
Adelman organization, which bought Up- 
town Cleaners and Laundry in 1949 and 
Novelty Cleaners and Dyers in 1955, Al- 
bert B. Adelman, president of Adelman 
Associates, has announced that the new 
acquisition will continue to operate under 
its own name. J. W. Whitehill, former 
president of Atlantic, will continue with 
the firm in a managerial capacity. 


SOUTH HOLLAND, ILL. — Ground 
has been broken for the establishment 
of Chapman Drive-In Launderers & 
Cleaners, 162nd and Ellis Ave. Herman 
Chapman, president, said the establish- 
ment will cost approximately $100,000. 


KANSAS CITY, MO. — Two new 
branch operations of Deluxe Drive-In 
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Laundry & Dry Cleaners have been an- 
nounced, one at 8401 Wornall Rd. and 
the other at 63rd St. and Troost Ave. 
Deluxe also operates plants at 39th St. 
and Baltimore Ave., the headquarters 
unit, and at 1109 Linwood Blvd. 


men 
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WILLIS POINT, TEX. — A grand 
opening was scheduled recently at E Z 
Wash Laundry by Gene Terrell. 


OKLAHOMA CITY, OKLA.—Wayne 
Wilson has been elected president of 
the Oklahoma Laundryowners Associa- 
tion. Other officers are G. B. Hurley, 
secretary-treasurer, and Jack Fannin, ser- 
geant-at-arms. O. C. Harris, Mid-Conti- 
nental Laundry & Cleaners, continues as 
secretary. 


VALLEJO, CALIF. — Installation of 
new equipment has been completed at 
Vallejo Steam Laundry, it was announced 
by Harry Mitchell, owner. 


NATIONAL CITY, CALIF.—Kenneth 
D. Rand, manager of Hoffman’s Laundry 
& Dry Cleaners, addressed a group of 
the Kiwanis Club recently. 


AJO, ARIZ.—Mr. and Mrs, Blaine 
George, Gila Bend Laundry and Dry 
Cleaners, recently installed all new equip- 
ment. 


CHULA VISTA, CALIF.—Hoffman’s 
Laundry and Dry Cleaners has been 
opened at Third Ave. and J St. by Allen 





LAUNDRY BUSINESS 


New York 
five weeks ended 


May 31—4.9% less than last year 


M. R. Weiser & Co., New York 


New Jersey 


five weeks ended 
May 31—5.7% less than last year 


M. R. Weiser & Co., New York 


Southeast 
April—0.6% less than last year 
J. R, Wilson & Co, Atlanta 


TRENDS 


New England 
May 3—4.5% less than last year 


May 10—6.7% less than last year 


May 17—4.4% less than last year 


May 24—6.4% less than last year 


May 31—3.9% less than last year 


Carruthers & Co,, Boston 
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MORE SHIRTS PER HOUR 


than any 2-Girl Shirt Finishing Unit in the World 


New PROSPERITY HIGH-PRODUCTION TWO-GIRL CABINET (No other manufacturer 
SHIRT UNIT. 
Increase shirt finishing production at least 10 shirts an hour . . . anc 
profits at least $3,000 per year, which is equal to a return of 6% on a can make 
$50,000 investment. 
this statement) 


Now, how's it done? 

With the incorporation of the new Prosperity Cabinet Collar and Cuff 
Machine, laying time and button holding time is cut in half in this oper- 
ation. The time is used in making additional lays elsewhere . . . 

This conversion of button holding time to laying time is the key to the 
utmost in production, and quality, with two operators. 


plus 
the new Prosperity Fully-Automatic Folding Table with fast, automatic 


folding, quickly frees the operator for other duties within the unit. 





Balanced operator timing and fast, automatic machines mean no loss of 
finishing time, resulting in steady production flow 60 minutes of every 
hour with no loss in quality and less operator fatigue. The machines— 
not the operators—work faster. Pity % 
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Get all the facts on the NEW Prosperity 
Cabinet Shirt Unit. Write, wire or phone. Copyright 1958, The Prosperity Company 


Je PROSPERITY 2 


DIVISION OF WARD INDUSTRIES CORPORATION 


FACTORY AND GENERAL OFFICES, SYRACUSE, N.¥.— SALES AND SERVICE BRANCHES IN ALL PRINCIPAL CITIES 
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WAYS YOU 


SAVE 


with 


ZEIDLER 


Specialties 


1. SPRING CUSHION 


You Can Install Yourself 
On STANDARD 
Flatwork lroner Rolls 
{Also for Float Rolls) 


2. SPRING PADDING 


for Drycleaning and 
Laundry Presses 
(Including Cabinet Type) 


STRIPPING AND GUIDE 
DEVICE 


for Flatwork Ironers 


<8 


4. 


““SUR-DRIVE”’ KIT for 


Flatwork lroner Feed 


Ribbons 
DOFFER ROLLS for 


Flatwork Ironers 


5. 








ZEIDLER 


MANUFACTURING CO., INC. 


633 Concord Ave. 
MAMARONECK, N. Y. 


Please send us information, including 
prices, On: 


(_] Spring Padding 
(] Stripping & Guide Device 
(] “*Sur-Drive"™ 


(_} Doffer Rolls 


POI sciccrigncssntatiprelibnenan 


Kit 
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A, Bursley, a retired Navy Chief Warrant 
Officer. 


SAN FRANCISCO, CALIF.—N. W. 


| Lee has filed an application for a per- 


| mit to operate a laundry at 309 Clement 
St. 


SAN JOSE, CALIF.—American Laun- 
dry Co., 13th and Empire Sts., plans con- 


struction of an addition. The cost is esti- 


mated at $13,980, 
GRAND JUNCTION, COLO,—A new 


laundry will be opened in the Bearings 


Service Bldg. on 12th St. by D. B. Smith, 


co-owner of a similar establishment in 
Fort Worth, Tex. 


ORANGE, CALIF.—Bids for laundry 
equipment at the County Hospital have 
heen received by the Board of Super- 
visors for an estimated $75,000 project. 





WASHINGTON, D. C.—At the annual 


meeting of the Maryland-District of Co- 
lumbia & Virginia Laundry Owners’ As- 


| sociation, Inc., Gordon W. Bonnette, Old 


Colony Laundry, Washington, D. C., was 
elected president, Lauck Crawford, Kil- 


kare Laundry, Farmville, Va., was elected 


| vice-president, and Arch Houstle, Fulton 
| Laundry, Baltimore, Md., treasurer. Di- 


rectors elected are: John Horst, Lord 
Baltimore Laundry, Baltimore, Md.; 


Maurice G. Long, Pioneer Laundry, 
Washington, D. C., and Herbert Fried, 
Royal Laundry & Cleaners, Richmond, 
Va, Wilmer H. Balderson is executive 


secretary of the group. 


WASHINGTON, D. C.—Leonard R. 


| Viner of Arcade-Sunshine Co. has been 


| are George P. Bergmann, 


elected president of the Laundry-Dry 
Cl ing A iation of the District of 
Columbia. He succeeds Gordon Bonnette. 
Other officers elected are Reginald H. 
Pledger, Manhattan Co., vice-president; 
Wilmer H. Balderson, treasurer, and 
Vergne W. Potter, assistant treasurer. 
Elected to the board for two-year terms 
Bergmann’s 
Laundry, and Roland H. Berger, Quality 
& Service Laundry, Bladensburg, Md. 


DISTRICT OF COLUMBIA — New 


president of the District of Columbia 
Institutional Laundry Managers Associa- 
tion is George E. Gray of Gallinger Hos- 
pital. Other officers are John A, Caspar, 
vice-president, and David F. Louder, 


secretary. 





MEMPHIS, TENN.—The main plant 
of Model Laundry-Cleaner, 1023 Linden, 


will be remodeled. The building is owned 


by Abe Scharff. His son, Jack, is presi- 


dent of the firm, 
THIBODAUX, LA,—Sixty members of 


the Lafourche Parish Home Demonstra- 
tion Council toured Thibodaux Laundry 


recently. 


OCALA, FLA.—Marion Laundry has 


opened fur storage facilities, it was an- 


nounced recently, 


DANVILLE, VA,— Permission has 
been granted David V. Spangler for 
erection of a pick-up station on property 
between Memorial Drive, Wood Ave. 
and Park Ave. 


MIAMI, FLA.—Miami Laundry has 
purchased property which totals almost 
two city blocks to relocate and expand 
its plant. The property is located on 
N. W. 90th and N. W. ist Sts. between 
Eighth and Tenth Aves. 


DURHAM, N. C.—New Method 
Laundry and Dry Cleaners was among 
the industrial and service establishments 
in North Carolina announced by the State 
Department of Labor as 1957 state safety 
award winners for the third consecutive 
year. The awards are based on the pre- 
vention of on-the-job accidents during 
the vear. 





BOISE, IDAHO—More than 200 per- 


sons attended the thirty-eighth annual 
convention of the Idaho State Launderers 


& Dry Cleaners Association held May 15 


through 17. Ed Bierl of Salmon was 
elected president for the coming year, 


PRINCE GEORGE, B, C,, CAN,—Su- 
perior Laundry & Dry Cleaners Ltd., 
1233 Sixth Ave., has announced plans 
for a renovation project. 


REDMOND, ORE.—Bend Troy Laun- 
dry has taken over operation of Ford 
Cleaners from Mrs, Bettie Ford. Ferris 
Industries, Inc., owner of the Bend con- 
cern, was the buyer. 


ONTARIO, ORE.—Wallis Jones, On- 
tario Laundry, was elected president of 
the Oregon State Laundry Owners Asso- 
ciation at the annual convention held at 
the Gearhart Hotel May 22 through 24. 
Mr, Jones had served the group as vice- 
president for the past year. 


SALMON, IDAHO—Sale of the Ed 
Bierl interest in National Laundry and 
Cleaners has been announced. Rolla 
Briggs of Pocatello has taken over man- 


agement of the establishment. 
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DOUBLE 
DOUBLE 


ny “\ 
DOUBLE 


Shirt Folding Production with the 


New PROSPERITY’ 
FULLY AUTOMATIC 
SHIRT FOLDER... 


Complete with 


"SLEEPING COLLAR”” SHAPER 


@@ Increase operator output up to 50% . . . with- 
out strain or fatigue 











@®@ Synchronizes with any shirt finishing setup 
@@ Makes 12”, 13” and 14” folds 


®@@ Equipped with exclusive ‘Sleeping Collar’ 
Shaper 


@@ Easier to train operator 


YOU like the increased production and profits. 


YOUR OPERATORS like the new ease of handling, 


the reduction in fatigue. 


YOUR CUSTOMERS like the smooth-as-new finish, 
the better fit, the never-curl “Sleeping Collars.” They 


come back again and again . . . and send their friends 
too! 
For a fast, complete, quality job . . . even to folding 


the tail of the shirt . . . there’s no match for the Prosperity 
Automatic Shirt Folding Machine. 


And packaging is easier, more attractive, too. No 
collar supports, no boards, no bands are required. Just 


slip shirts into a plastic envelope, and they're ready for 
storage and delivery! 






SALES KIT 


These merchandising aids are available to 


, B you for “Sleeping Collar” customer promo- 
Also available for use with board, band and collar tion. Contains window streamers, mail stuff- 


supports for old style stand-up collars. ers, counter card and ad mat. 
*Trade Mark 


heP ROSPERITY Gyeuy 


DIVISION OF WARD INDUSTRIES CORPORATION 
FACTORY AND GENERAL OFFICES, SYRACUSE, N.Y,—SALES AND SERVICE BRANCHES IN ALL PRINCIPAL CITIES 


July, 1958 


Copyright 1958, The Prosperity Company 
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How ta 


remove 


mildew stains 


_..without 


reducing tensile 


strength 


No longer need you run the risk of 
serious tensile strength loss by using 
harsh bleaches to clear up mildewed 
or scorched articles. With Wilson’‘s 
InkGo you can remove every last 
trace of mildew or scorch... safely 
and surely...right in the wheel. 


This tested trouble-saving proce- 


dure works in either side-loading or 
open-end washers of mone) or stain- 


less steel. Just add 2 ounces of InkGo 


for each gallon of water...run the 
load a few minutes...then add a 


little ColorGo and continue your Your jobber has 
regular washing cycle. 

Order a bottle 
from him today... 


along with a jar of Astor 


FREE = Stain Removal “How-To” Sheet 
No. L-4... describes how to remove mildew 
and scorch stains with InkGo and ColorGo. 


For a copy write to... 











A. L. WILSON CHEMICAL CO., Kearny, N. J. are out oly business” 
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TRENTON, N. J.—The North Jersey 
Institutional Managers Association has 
elected James H. Quinn president, Henry 
Thomas vice-president, Joseph Dzitko 
second vice-president, and Edward J. 
Barrett treasurer. Andrew Osinchak, St. 
Francis Hospital, continues as secretary. 









NORTH CONWAY, N. H.—Robert 
O. Little of Claremont was elected presi- 

Pa dent of the New Hampshire Laundry 
and Dry Cleaners Association at its recent 
fifth annual convention. Other officers 
are Robert W. Morin, Jr., Manchester, 
vice-president, and Joseph Delisle, Little- 
ton, secretary-treasurer, 





WEST YORK, PA.—A second Mary 
MacIntosh Drive-In Laundry was opened 
recently at Highland Ave. and Bannister 


St. 





NEWBURGH, N, Y¥.—Case Laundry 
142 Walsh Ave., has been 


it was announced recently. 





Service, Inc., 
incorporated, 





Using tedious hand methods, the ty- 


ing of some 300 linen service bundles 
used to be an all-day job for the 






STATEN ISLAND, N. Y.—The ap- 
pointment of James J. Ryan of Richmond worker you see above. Today, she does 
as general manager of Stapleton Service her tying on a Bunn Laundry Tying 
Laundry was announced recently by Machine. Result? Instead of 300 bun- 
Robert Birer, president. In 1954, as a dles a day, she now turns out 400 
route salesman for the firm, Mr. Ryan - in a little less than 2 hours! 
was cited by the New Jersey Institute of Fully documented, this 80% reduc- 
Laundering for distinguished sales per- tion in labor typifies the savings you 
formance. He subsequently became route may well realize with Bunn auto- 
supervisor and two years ago was pro- matic tying. For a low cost Bunn Ty- 
moted to production manager. ing Machine is the modern way to 
streamline your tying methods. 

Ties anything. Not just in packaging, 
but in production and storage as we)] 
does Bunn tying pay off. Toweling, 















MT. KISCO, N. Y.—John Lajoie, laun- 
dry manager at Northern Westchester 
Hospital, recently received an engraved 
wrist watch from Mrs, R. Stewart Kil- 


borne, hospital president, for 25 years of 
service to the hospital. 









MASSAPEQUA, N. Y.—Cascade Laun- 
’ dry has moved from Grand and Central 
Aves. to new premises on Grand Ave. 


~ 


ALLENTOWN, PA. — Thirty-three 
Allen Laundry drivers received safe- 
driver awards at the company’s annual 
safety dinner at the Village Inn. Gerald 
Fritzen, fleet safety engineer of the Penn- 
sylvania Manufacturers Association Cas- 
ualty Insurance Co., and C,. Robert 



















Broderick, general manager of Allen 
Laundry, made the presentations. GET THE 
WHOLE STORY 
ONEONTA, N. Y.—Oneonta Family b romy emp mal 
Laundry and Dry Cleaners plans an addi- booklet, which 


illustrates the 















better, faster by machine 


At leading Midwestern taundry:* Bunn automatic tying 


beats hand-tying 5 to 1...cuts direct labor costs 80% 


shirt or blanket boxes, flatwork, bun- 
dies: yes, literally anything you now 
tie by hand can be tied neater, tighter 
—and up to 10 times faster—on a ver- 
satile Bunn Machine. 

Operation issimple, positive... and 
completely safe. All you do is position 
the object to be tied, then step on a 
trip. In 2 seconds or less, your parcel 
is fully tied. And remember: the ex- 
clusive Bunn knot is slip-proof... 
can’t come undone even with rough- 
est handling. 

Send today for full data on how 
Bunn automatic twine-tying can 
speed production and cut costs for 


you. Return the coupon below. 


*Moiben’s Laundry & Cleaning plont, Logansport, Indiana 


| B. H, BUM CO,, 7605 Vincennes Ave., Dept. si-78 Chicago 20, JI, 


¥ Export Department: 10406 South Western Ave., Chicago 43, Ill. 


MAIL COUPON NOW FOR MORE FACTS 


B. H. BUNN CO.., Dept. si-78 


7605 Vincennes Ave., Chicago 20, Ill. 


Tee 


macin 
Since 1907 


(0 Please send me a copy of your free booklet. 
(C] Please have a Bunn Tying Engineer contact me. 





















State 


Zone 





tion to its establishment at 22 Main St. pecs a cig Stacie TRE Shacks 
Machine Tying 
ines. 

SYDNEY, N.S., CAN.—Snow White Or let o Bunn Company 
Steam Laundry and Dry Cleaners Ltd. 7 — Address 
has been incorporated by James, Kath- No obligation. ios 

v 






erine and Helen Vasilakis. 
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NEW PRODUCTS AND LITERATURE 


Continued from page 4 


ished heads, hardened steel pins 
for proper alignment, an im- 
proved iron tray for the steam 
iron, and shut-off valves which 
are Teflon-packed with stain- 
less-steel stems. 

All units are furnished with 
air or steam vacuum and kits 
are available for simple conver- 
sion, The Fabrichead is located 
out of the way for conventional 
hand-pad finishing. 

For descriptive literature 
about the one-girl silk finishing 
unit and the Excelsior Va-Per- 
Mat write to Excelsior Machin- 
ery Company, 6175 Vermont 
St., Detroit 8, Mich. 


Direct-Feed Spreader 


D. F. S. Laundry Machine 
Co. is now offering its new di- 
rect-feed spreader, in addition 
to the original three-roll design, 
suitable for all smaller flatwork 
ironers, in a new five-roll de- 
sign for large flatwork ironers 
having 8 to 12 rolls. With the 
new Spiroll, the company states, 
the ironer is able to run at a 
speed of 100 feet per minute 
with 100 p.s.i. steam, where the 
previous maximum rate was 80 
to 90 f.p.m. 

The five-roll Spiroll has two 
rolls to feed the work toward 
the ironer and three rolls to pull 
it in the opposite direction, In 
addition to its spirally wound 
rolls, the device also has two 
flexible finger rolls coated with 
heavy aluminum foil which re- 
flects heat from the ironer onto 
the work, partially drying it be- 





YOUR REQUEST 
for further information 
will get quickest and most 
complete attention as a 
worthwhile inquiry when 
it’s written on your letter- 
head. Be sure to mention 
STARCHROOM LAUNDRY 
JOURNAL. 











fore it reaches the ironer rolls. 

Another advantage of the 
Spiroll, it is stated, is that both 
large and small pieces can be 
fed through at the same time 
with no adjustments necessary. 

For further information write 
to D. F. S. Laundry Machine 
Co., 2464 Raleigh Drive, York, 
Pa. 


Large-Capacity Tumbler 


¥ 


The new Smith-Grantham 
1,000, designed for laundry op- 
erators trying to keep tonnage 
up when running such hard-to- 
dry goods as diapers, chenille, 
and heavy rags, has just been 
announced by T. L. Smith Co. 
Similar in design to the stand- 
ard tumbler Smith-Grantham 
introduced a year ago, the 
new 1,000 is equipped with an 
extra large, 14% million B.t.u. 
burner and extra large blower 
that develops 7,000 cubic feet 
per minute air circulation. The 
big burner is located on top, 
adjacent to the basket for direct 
heat efficiency. 

The new tumbler has been 
named the 1,000 because of its 
capacity to dry 1,000 pounds or 
condition 3,000 pounds of diffi- 
cult-to-dry material in one hour, 
according to its manufacturer. 
This hourly output is achieved 
from a 200-pound ( basket load ) 
machine. The new tumbler also 
provides super fluffing where 
desired. 

For further information write 
to T. L. Smith Co., Laundry 
Division, 2838 N. 32nd St., Mil- 
waukee 1, Wis. 


Plastic Bleach Tanks 


Lightweight, unbreakable 


bleach tanks of tough plastic 


have now been added to the 
Shamrock line of canvas bas- 
kets, hampers and trucks for 
laundries and drycleaners, man- 
ufactured by Meese, Inc. Meese 
started plastic production last 
fall with a new line of plastic 
washroom trucks. According to 
Meese executives, the extreme 
durability of Polyester resin re- 
inforced with glass fibers makes 
it a natural also for design of 
lightweight bleach tanks. 

Some of the advantages 
claimed for the new lightweight 
tanks over heavy clay crocks are 
that the plastic tank lasts for 
years, holds its shape perma- 
nently and never leaks. No 
drain is needed since a filled 
tank is light enough to pick up 
and empty, The tough rigid 
plastic is said by Meese to be 
impervious to 1-1% percent 
solutions and impervious to 15 
percent concentrate. The tanks 
are also suggested as containers 
for any liquid washroom solu- 
tions, fabric softeners, etc. 

The plastic tanks are offered 
in two sizes, 20. and 30-gallon 
capacities. A removable plastic 
lid is furnished with each tank. 

For further information write 
to Meese, Inc., 108 St. Michaels 
Ave., Madison, Ind. 


Gas-Fired Junior Boiler 


A new boiler developed for 
small process applications has 
been announced by the Steam 
Boiler and High Temperature 
Heat Transfer Division of the 
Eclipse Fuel Engineering Co. 
The 12 hp. WP Junior can be 
operated on all types of gases— 
manufactured, mixed, natural, 
or LP. 

Horizontal Scotch in design, 
the burner mixes gas and air at 
the point of combustion, which 
is said to assure a quiet, smooth 
fire. Because combustion air is 
provided by a balanced blower, 
only a short stub stack is needed 
to carry flue products out of the 
boiler room. 

Automatic control features in 
the WP Junior are: steam pres- 
sure control, instantaneous fuel 
cutoff in case of flame failure, 
low-water fuel cutoff and a 
water-level control switch. 

The boiler shell is all-welded, 
X-rayed and stress relieved. The 
boiler has a maximum output of 
414 pounds of steam per hour. 


Its input is 540,000 B.t.u, The 
dimensions are 9056 inches 
long, 383% inches wide and 
51% inches high, All that is 
needed is to connect the gas, 
electricity, water and a_ short 
stack. 

For further information write 
to Eclipse Fuel Engineering 
Co., Rockford, IIl. 


Laundry Tying Machine 


A machine which is designed 
to tie up finished laundry 10 
times faster than by hand tying 
methods is now being offered by 
the B. H. Bunn Co. 

The machine, known as the 
20-inch Laundry Model, can be 
used for tying light chipboard 
cartons containing finished 
shirts, flatwork bundles and 
bundles of loose laundry. The 
operator places the bundle to 
be tied in position on the ma- 
chine and steps on the foot trip. 
The machine wraps twine 
around the package to the 
proper tension, ties it with a 
nonslip, double-loop knot, and 
then cuts the twine. Bundles of 
varying sizes can be put on the 
machine in any order and the 
machine automatically adjusts 
to maintain proper tension. 

The unit is powered by a 
standard model 110 a.c. single- 
phase, % hp. motor. 

For further information write 
to B. H. Bunn Company, 7605 
Vincennes Ave., Chicago 20, IIl. 


For Press-Head Cleaning 


A new mitt-type, bronze wool 
asbestos cloth for cleaning and 
polishing press heads has been 
announced by the Keever Starch 
Company. 

Called Poli-Mitt, the mitt fits 
over the hand. It is covered 
on one side with bronze wool 
for cleaning and polishing and 
on the other side with absorb- 
ent material for wiping clean 
after using the wool. 

The bronze wool is also said 

Continued on page 66 
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Easier to Operate! 
Easier to Maintain! 


DRY 


i Ny 


with ff -€ 
eafF- ll . 
CLEANING. | 
LINT | 
SCREEN 


: 

and MAGIC CARPET Lint Removal 
: . Whisk away lint in seconds on the new “Magic 
Carpet.” Simply remove front panel and slide accumu- 

lated lint from the magic carpet into a container. 

2 

Huebsch “37” Dryers are available with built-in coin 
meter ...and locks on control panel, burner panel and 
lint panel. Three sizes... gas or steam heated... 


HUEBSCH ORIGINATORS choice of any color. 


WWorlols Largest MDMA OTORLN of commential tambler - buyer 


Milwaukee 1, Wisconsin 


July, 1958 53 





ANNOUNCING ... 


THE PARADE OF 


Starchroom Laundry Journal’s 1958 Guidebook 





of the Laundry Industry 
COMING IN 


OCTOBER 











As you read this . .. the judges are selecting the winners in 

STARCHROOM LAUNDRY JOURNAL’s $10,000 PARADE OF PROGRESS Contest. 
Their selections will represent the most outstanding examples of how today’s 
aggressive laundries are successfully building sales and effectively improving 
production. And they'll be the basis of the most dramatic, dynamic and useful 

annual issue we've ever published: 


the 1958 GUIDEBOOK OF THE LAUNDRY INDUSTRY 


In presenting the stories of the contest winners, the 1958 GUIDEBOOK will provide 
you with detailed, specific, workable plans that can be applied immediately to 
solving sales and production problems. Developed and put into actual practice 

by the winners, the benefits and results of these plans are a matter of known 

record. Duplicated in your plant, they can eliminate much of the trial and error 

that often accompany the attempt to improve the sales and production picture. 


With “progress plants” to lead the way in the 1958 GUIDEBOOK, 
YOURS, TOO, CAN BE A “PARADE OF PROGRESS LAUNDRY”! 


.TO BE ANNOUNCED NEXT MONTH (in the August issue): 


be 


Reporting fully on how winning Plants 

have built sales and improved production . . . 
Starchroom Laundry Journal’s 
1958 GUIDEBOOK of The Laundry Industry 
will tell you what the winners have done 
about such things as: 


+ cost reduction * sales analysis 

* customer control * workflow 

+ quality control ; * washing, sorting and marking 
* promotion procedures 





PROGRESS ISSUE 


This is the Issue—The GUIDEBOOK of the Laundry Industry 


—That brings you 


YOUR 





BUYERS’ DIRECTORY 





READER AFTER READER says our annual buyers’ directory—alone—is 
They think of the directory as the market place of the industry . . . 


and with good reason. 


It’s the only complete, standard directory available 

to laundry executives. It puts well over 15,000 items 
of helpful buying information at their fingertips. And 
it’s arranged to help them find that information FAST! 


Day-in, day-out, with the Directory you can: 


DIRECTORY CONTENTS 





ABP /ABC 


> Find who makes the particular equipment and supplies 
you want to buy. 

» Find the sources that are nearest and most convenient to 
you. 


y Refresh your memory on products you've seen advertised 
.. or that have been recommended to you. 


> ently ee ee 
them only by trade name. 


» Relocate sources of products that are bought at long-term 
intervals . . or 
interested you. 


7 Contact a vsip sis tl scales ciceustd pou farmer ene 
—if a current source is offering unsatisfactory service. 


> Provide a complete and useful directory to newcomers in 
the field or staff members who move into a buying position. 


All this in the JOURNAL’s 1958 GUIDEBOOK— 
Exclusive in the Laundry Industry 


**eeenaeenetenreeeeeeee 





CLASSIFIED DIRECTORY— 
Listing al) kinds of laundry equipment and 
—— by product . . . with manufacturers 
.A constant, easy-to-use, ready 
| on who makes it and sells it. 
TRADE NAME DIRECTORY— 
Alphabetical listing of Trade Name Products 
and their manufacturers . . . A quick means 
of trackirig down the source of “Trade 
Name” eijuipment and supplies. 
MANUFACTURERS’ DIRECTORY— 
Alphabetical listing of manufacturers and 
their home office addresses . . . Full 
information on where to contact companies 
listed in the Classified and Trade Name 
Directories. 


LOCAL BUYERS’ GUIDE— 

Geographical listing of manufacturers’ 
branch offices, distributors and jobbers . . . 
with addresses . . . arranged by states and 
cities . . . A practical direction-finder for 
containing the nearest sources of equipment 
and supplies. 


STARCHROOM LAUNDRY JOURNAL 
First in the Laundry Industry Since 1893 
305 East 45th Street, New York 17, N. Y., OREGON 9-4000 
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RECENTLY I had the opportunity to 
make a quick visit to George Ripley’s 
Desert Laundry in Palm Springs, Cali- 
fornia. An unusual name for a laundry, 
but it certainly is appropriate for that 
area, which is pure desert. Beautiful 
climate in the winter, but if my East- 
ern buddies think they’ve got summer 
heat to contend with . . . well, come 
out and visit George along in July or 
August. But more about his plant op- 
eration in a later issue. 


‘, 12x24" Mirror Mounted 
: 4 
ca On Wald At Angle 





Shirt Mirror 


An idea that I haven’t seen before 
is the Desert Laundry’s use of a mirror 
on the wall beside the cabinet bosom- 
body press. Tilted at an angle, the 
mirror allows the operator to see that 
the back of the shirt is free of wrinkles 
before it goes into the cabinet. 


| Hole Cut In Partiéion 


| $0 Extractor Motor Sits 
| In Other Room 








Extractor Sits 
Closer Te Walt 
For Wider Aisle 


Motor Niche 


Here’s an item I picked up in a little 
quick-service plant in the San Fer- 
nando Valley, which until recently was 
owned and operated by Harry Ander- 
son, an old fishing buddy of mine from 
back in Mt. Pleasant, Iowa, Harry had 
a problem of maintaining a proper 


56 


width aisle so he could use his back 
door in spite of the fact he had to 
position his extractor in the aisle. 

Harry simply cut a hole in the wall 
separating the plant from his boiler 
room and placed the extractor so the 
motor stuck through the wall into the 
storeroom. This allowed the necessary 
room to get in and out the back door, 
and made it easy to service the motor 
from the storeroom side. 


Feed-End 0§ Flatwork lroner 
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Six Inch Wide Beaters 

Made OF Heavy Vhite Rubber 
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Quarter Inch Steed Plate 


Reduction Gear Motor 


oot 


Beaters Speed Feeding 


Production is the battlecry of any 
plant, but particularly in a big linen 
supply plant. At Community Linen 
Rental Service I was intrigued by a 
“beater” on the feed end of the flat- 
work ironer used for finishing table 
linens. Table linens going into the 
ironer are drawn over 6-inch white 
rubber strips fastened to a 4-inch- 
square shaft running the width of the 
ironer. The shaft, with its 6-inch-wide 
rubber strips, is turned by a V-belt 
to a reduction gear driven by a quar- 
ter-horse motor on the floor. 

The beater speed is a matter of ex- 
perimenting with various sized pulleys 
to get the desired result of straighten- 
ing out the table linens without con- 
stant attention from the feeders. 

A similar device is used on the iron- 
er processing roller towels. This 
beater, however, is a three-sided shaft 
of quarter-inch steel that has a raised 


nonskid pattern on its surface. Re- 
minded me of the metal plates I’ve 
seen in factories and places where an 
incline might cause people to slip. 

Anyhow, both beaters appeared to 
be doing the jcb for which they were 
intended. 
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‘Roller-Topped "| 
Cart Is Same 


Height AS 


Tumbler Door | -——— 
Se 


Hydraulic Extractor 


I must get around more! At Com- 
munity Linen Rental Service in Los 
Angeles I saw an unusual (to me) 
hydraulic extractor which is used for 
everything but sheets, Cylindrical 
“tubs” with false bottoms, mounted 
on heavy-duty caster wheels, are load- 
ed up and positioned beneath the hy- 
draulic press. Pressure is applied by 
rams both from the bottom and from 
the top of the tub, and the contents 
are compressed into what service man- 
ager Sidney Boxer referred to as “ex- 
tractor cakes.” 

The tub is then pushed into posi- 
tion in an opening in a metal table 
which has a top just level with the top 
of the tub. The top of the table is 
fitted with a roller conveyor. A piston 
underneath the tub then pushes the 
extractor cake up to the level of the 
table top, and the cake is slid off onto 
the roller top. From here the cake is 
slid along the rollers onto a smaller 
roller-topped cart to be transported to 
the big gas-heated tumblers. Since the 
door of the tumbler is the same height 
as the cart, the extractor cake is easily 
transferred into the tumbler. 


STARCHROOM LAUNDRY JOURNAL 











it can cost 
even less 
for quality 


The best is often most 
economical, too. 

Take Satinette. Cook it 
once. Use it all. 

Never separates or congeals. 
That means lower unit costs, 
fewer go backs...and shirts 
so smoothly finished you 
protect your greatest asset, 
customer satisfaction. 


ASK YOUR KEEVER 
SALES-SERVICE MAN 


THE KEEVER STARCH CO. 
COLUMBUS 15, OHIO 


Corn, wheat and other grain products 
for industry since 1898 


TF Rune 


A BLEND OF WHEAT AND CORN 





Other Keestar products 
ULTRA-LITE 
SANI-SOUR 

JUMBO PADS 
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Steam-Trap Check List 


A STEAM TRAP, to all intents and 
purposes, is just another machine and 
subject to the wear and tear of all 
such equipment, A good working trap 
is automatic in its functioning and of 
itself does not represent any particular 
safety hazard. So we tend to let traps 
run on and on for years with little or 
no attention. 

Once a trap gets into trouble, how- 
ever, we notice it quickly and want 
to set it to rights immediately. Here 
is a sample set of trouble-shooting tips 
for inverted-bucket steam traps: 


Trouble: No discharge 
Observation: Cold trap 


Cause: 


1, Pressure may be too high 

(a) Wrong pressure originally 
specified, 

(b) Pressure raised without 
changing new pressure requirement 
assembly. 

(c) Pressure-regulating valve out 
of order. 

(d) Main steam gauge reading 
too low. 

(e) Trap orifice enlarged by nor- 
mal wear. 


9. No steam or water coming to 
trap 
(a) Clogged strainer ahead of 
trap. 
(b) Broken valve in line ahead 
of trap. 


(c) Pipe line or fitting plugged. 


By JOSEPH C. McCABE 


3. Bucket vent filled with dirt 


(a) Efficient strainer not in- 


stalled. 

(b) Bucket vent may need en- 
larging. 

(c) Bucket vent scrubbing wire 
should be installed. 


Trouble: No discharge 
Observation: Hot trap 


Cause: 


1. No water coming to trap 

(a) Tray may be installed above 
leaky bypass valve which allows dis- 
charge around trap. 

(b) Broken or damaged pipe in 
siphon-drained cylinder. 

(c) Vacuum in water - heater 
coils may prevent drainage. Instal- 
ling a %-inch check valve as a 
vacuum breaker between steam ad- 
mission valve and heater coils wil] 
correct this fault, 


Trouble: Trap does not discharge 
Observation: Hot or cold trap 


Cause: 


1. Worn or defective mechanism 
(a) Any trap operating efficient- 
ly will require repair or parts re- 
placement at regular intervals. 


(b) Trap body may be filled 


with dirt preventing the opening or 
closing operation of the trap. 


Trouble: Too much discharge 


Observation: Live steam shows 
Cause: 


1. Valve may fail to seat 
(a) A piece of scale, pipe cut- 
ting or other foreign material may 
have lodged in the trap orifice, 
(b) The seat may be worn so 
that a positive closing of the trap 


cannot be obtained. 


9. Trap may lose its prime 

(a) Sudden or frequent drops 
in steam pressure can cause a trap 
to lose its prime. 

(b) The installation of a check 
valve is usually indicated by this 
trouble. 

(c) The trap may be installed 
above the unit or line that it drains. 
(To check the trap mechanism, 
close the inlet valve for a few min- 
utes then open it gradually. If 
the trap catches its prime, indica- 
tions are that the trap is working 


properly. ) 





Trouble; Sluggish heating 
Observation: Unit fails to heat 


Cause: 


1, Faulty trapping arrangement 


(a) One or more units may be 


Continued on page 60 
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_ Measure your 
maintenance In 
minutes per year... 






Std. P-K Roto-Screen 


with a P-K Heat Reclaimer Roto-Screen 


The obvious way to avoid tube stoppage in a closed-type heat 
reclaimer is not to let lint or soap curds enter the tubes, And that’s 
exactly what a P-K Roto-Screen does for P-K Heat Reclaimers. 

A perforated cylindrical basket, installed in the sump pit, 
revolves at a speed sufficient to keep its outer surface clean of 
accumulations of lint and waste. In addition, to offset pump suc- 
tion or surge, the surface is scraped clean at each revolution by a 
fixed stainless steel knife. The pump suction line is inside the 
basket and supplies only screened waste water to the pump itself 
and to the reclaimer tubes. 

But this is not all. If the sump tank should surge and overflow 
the Roto-Screen, the P-K closed-type reclaimer is fitted at both 
ends with quick-opening doors that permit immediate access to 
the tubes for inspection. Add to this a generous heating surface 
to take care of accidental fouling and you can understand why 
users report “Six months after installation, reclaimer doors were 
opened for inspection revealing no trace of lint or accumulation.” 

If you have a P-K closed-type reclaimer installation or are con- 
sidering a waste heat recovery operation, use the coupon today. 


Complete field engineering service is available without obligation. 


®Patented 2 


Patterson 


Laundry and 





Kelley 


Textile Division 


@-K Steam Mizers ¢ P-K Boiler Return Systems « P-K Heat Exchangers « 
P-K Pre-Krete Lined Storage Water Heaters 
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P-K closed type Waste Heat Reclaimer is of multiple pass, single unit 


construction. Quick opening doors at both ends of reclaimer make 
inspection simple—downtime negligible. 


1 Patterson-Kelley Co., Inc. 


| 2707 Wilson Street 
j E. Stroudsburg, Pa. 


: Send me information on P-K Heat Reclaimers checked 
] below: 


|. 3 “Reclaim those dollars down the drain” 
} OD P-K Roto-Screen® Bulletin 











| Name. Title. 
Company. 

' Street Address. 

| City. Zone. State. 
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Continued from page 58 


short-circuiting. A trap should be 
installed on each unit. 


2, Trap may have inadequate air- 

handling capacity 

(a) A larger trap may be re- 
quired. 

(b) The installation may require 
a thermic unit. 

(c) The trap may not be de- 
signed for the type of work. Manu- 
facturer’s recommendations should 


be followed. 


Trouble: Trap does not close 
Observation: Live steam shows 


Cause: 
1. Trap as installed too small for 
job 

(a) Larger trap should be in- 
sta)led. 

(b) Additional traps to provide 
reguired capacity may be insta))ed 
in paralle) with existing one. 

(c) Installed trap may be a high- 
pressure type whereas a Jow-pres- 


sure one is required. 


2. Abnormal water conditions 

{a) Boiler may foam or prime 
throwing large quantities of water 
into steam lines, 

(b) The steam separator may be 
too small or not in good order. 

(c) Feedwater treatment may 
not be thorough enough to elimi- 
nate impurities that carry over into 
the steam lines. 


3, Trap fails to operate when con- 


nected. If trap operates satisfactorily 
when discharging to atmosphere but 
trouble is encountered when connect- 
ed in return line, back pressure may 
reduce capacity of trap. 

(a) If trap is hot; return line 
may be too small; other traps may 
be blowing steam; vent to atmos- 
phere in receiver may be plugged. 

(b) If trap is cold: vacuum in 
return line may be excessive. 

(c) If trap is hot or cold: there 
may be an obstruction in the return 
line. 

Tips such as the above on trouble 
shooting are helpful, and separate sets 
of tips can be drawn up for the many 
trap designs on the market today. But 
suppose you are one of those who like 
to ward off trouble. Our suggestion 
then is to set up a testing program. 


Trap testing schedule 


In general, the larger the trap and 
the higher the pressure, the more fre- 
quently trap operation should be test- 
ed, Trap testing should be more fre- 
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quent when condensate is corrosive 
or dirty. 


High-pressure traps—250 pounds 
and up. In well-managed central sta- 
tions and industrial power plants, trap 
operation is checked anywhere from 
daily to weekly. 


Medium-pressure traps — 60-250 


pounds. Test weekly to monthly. 


Low-pressure traps—1-60 pounds. 
Test monthly to annually, Large 1%4- 
inch to 2-inch traps on water heaters 
and other high-capacity jobs can be 
tested more frequently to good advan- 


tage. 


How fo fest 


Test valve method is best, provided 
there is a tight check or tight shutoff 
va)ve in the return )ine to iso)ate the 
trap from the return header. 

A trap that discharges intermittent- 
ly is in good operating condition, but 
a trap in good mechanical condition 
may dribble or discharge semi-contin- 
uously due to air mixed with steam 
or a light condensate load, The semi- 
continuous discharge on light loads is 
not detrimenta) either to condensate 
drainage or to the trap itself. A drib- 
bing trap wid) give off “Jazy” flash 
steam but a trap that has lost its prime 
will blow “blue” steam continuously 


at high velocity. 


Inverted-bucket air-trap operation. 
There is intermittent air loss through 
an inverted-bucket trap draining wa- 
ter from compressed air: This is the 
air that passes through the sma)) vent 
in the top of the bucket and amounts 
to approximately 7 cubic feet of free 
air per hour, When the trap has a lot 
of water to handle, the air loss is ma- 
terially reduced, All inverted-bucket 
air traps must be primed before start- 
ing, Turn off air before priming. 


Pyrometer method of testing. File 
a clean spot on both inlet and dis- 
charge lines. If the temperature of the 
trap inlet is at or near true steam tem- 
perature and the temperature of the 
trap discharge is at or near the tem- 
perature corresponding with steam 
pressure in common return lines, the 
trap is O.K. Intermittent discharges 
can be detected by the rise and fall 
of the needle on the pyrometer when 
the thermocouple is contacting the 
discharge line. If discharge-line tem- 
perature is nearly as high as trap- 
inlet temperature, the trap is blowing 
through. 


Listening device. Hold one end of 
a steel rod against the trap cap and 


the other end against the ear, Inter- 
mittent discharges can clearly be 
heard, Excessive rattle indicates loss 
of prime, Considerable experience is 
required for this method of testing, 
since other noises are “telegraphed” 
along the pipe lines. 


Glove method. Put on a pair of can- 
vas gloves and put one hand on the 
inlet line and the other on the dis- 
charge line. A big difference in tem- 
perature will quickly be apparent, 
indicating proper trap operation. 
Equalized temperatures suggest prime 


loss. 


Flash steam, Probably the chief rea- 
son that flash steam is so confusing 
is its great volume, At atmospheric 
pressure, steam will occupy about 
1,650 times as much space as the wa- 
ter from which it was formed. 

There are charts availab)e that show 
the relation flash steam bears to the 
water from which it is formed when 


discharged from various pressures. 


Trap inspection 
All traps should be opened at [east 


once a year to check the operating 
mechanism. 


Valves and seats, \§ the va)ve seat 
has a sharp even edge, and if there 
is a narrow bright ring all the way 
around the ball valve, chances are 
that the valve is tight. Valves and 
seats that have become wire-drawn 
or badly grooved from wear should be 
replaced with new valve parts to- 
gether with a new lever and valve 
retainer. This makes the trap like 
new, Be sure that the new valve parts 
are the right size for the trap and the 
operating pressure, 

Valves and seats are manufactured 
in mated sets, lapped together for a 
steam-tight fit. It is not good practice 
to buy any of the free-floating valve 
assembly parts separately because 
when a valve and seat are worn to 
the point of replacement, the other 
parts will usually be worn enough to 
reduce the bucket trave) and the trap 
capacity. Need for replacement of 
valve parts is so infrequent that the 
small additional cost of a lever and 
valve retainer is no burden. 


Trap installation 

Each manufacturer will supply in- 
stallation information covering his 
particular trap design, and these in- 
structions should be carefully fol- 
lowed. There are some rules that ap- 
ply to al) traps, yet regardless of how 
many times they are repeated, traps 


are still being installed with such 
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We are now building in quantity and stocking a number 
of standard size Inversand Zeolite Water Softeners. These 
popular water softeners are available at low prices and 
convenient terms. They 
are the latest design, fully 
guaranteed, and we feel 
A GOOD BUY at this time. 


Remember, Inversand Zeolite Water Softeners are used 
by hundreds of commercial and institutional laundries 


everywhere . . . many for over thirty years. 


Write tor full details, or a Representative will cal). 


Bulletin JS-] sent on request 


HUNGERFORD & TERRY, (nc. 


Clayton 8, New Jersey 








handicaps that it is a wonder that 
they operate at all. Some elementary 
suggestions are again repeated here: 


Location. Install the trap in an ac- 
cessible location. It is the trap, be- 
cause of its sma)) size and adaptability 
to piping arrangements, that is usuallv 
placed in some hard-to-get-at spot. 
Remember that a trap needs regular 
inspection, and the only guarantee 
that it will get this attention is to 
locate it where it can be serviced con- 
veniently. 


Hook-up. The best piping arrange- 
ment is such that the trap can be 
easily disconnected for repair or re- 
placement. Arrangement of valves and 
union connections on both sides of the 
trap will quickly return the small 


initial investment. 


Freezing. Traps that must be in- 
stalled in locations where the possibil- 
ity of freezing conditions exists must 
be protected by some insulation ar- 
rangement. The discharge pipe should 
be kept as short as possible, and the 
piping arranged so that horizontal runs 
are avoided. An automatic or manually 
controlled drain valve should be in- 
stalled to protect traps that are used 
intermittently, 
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Bypasses, Serving a most usefu) part 
in the proper installation of a steam 
trap, the bypass is often misused, The 
by pass allows the equipment to oper- 
ate while the trap is being inspected or 
repaired. 

There should be some distinguish- 
ing mark on the bypass valve to show 
when it is open—or, as is often the 
case, it may be Jeft open to assist a 
trap that needs repairing. The bypass 
valve should be installed above the 
trap so as to eliminate the possibility 
of the trap losing its prime should a 


leak in the bypass valve develop. 


Drainage. Try to provide proper 
gravity drainage of condensate to the 
trap. If this is not possible, a check 
valve and/or a water seal (as shown in 


Fig. 1) should be installed ahead of 
the trap to prevent backflow of prime 


from the trap. 


Test valves. Most traps have a pipe 
plug located close to the discharge 
orifice, and by removing this plug the 
discharge cycle can be observed. If a 
test valve is placed in this opening, 
regular observation tests are facili- 
tated, Fig, 2 shows a test valve in- 
stalled; note the valve in the discharge 
line which may be closed to separate 





the trap discharge from any back 


pressure in the return line. 


Dirt pocket. Scale and pipe cuttings 
are often encountered in draining 
steam-heated units. A simple device 
for avoiding dirt trouble is to extend 
a vertica) pipe below the trap so that 
it forms a pocket as shown in Fig. 2. 
To be effective, a dirt pocket must be 


cleaned regularly. 


Priming. Ordinarily there is enough 
condensate in the line when steam is 
first turned on to fi) the trap body. If 
there is any question about this, it is 
a simple matter to prime the trap by 
removing the cap or pouring water in 


through the test plug tapping. CIC 
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Going into orbit? No, just sample of thoroughness with which washwheels are checked regu- 
larly for sharp edges, loose rivets and other irregularities that might cause damage 


LOOKING FOR TROUBLE—Continued from page 18 


Keeping an accurate record of re- 
placements gives the engineer an ac- 
curate performance record of all 
equipment, A review of these records 
by plant management influences the 
purchase or replacement of equip- 
ment: 

1. When the cost of repairs and the 
hours out of service of a particular ma- 
chine are running too high. 

2. When calculations show that in- 
creased production of a new machine 
will produce enough savings to justify 
the cost. 

Another helpful record maintained 
by the engineer is a layout indicating 
the arrangement of each piece of 
equipment in the plant. 

The plant has experimented with 
other systems of record keeping in- 
cluding a large chart-sheet on the 
wall. However, the index system is 
easier to maintain because all infor- 
mation is in one compact file. 


Regular schedule 


Every week the flatwork ironers 
and the washers are greased and oiled 
at every key point noted on the index 
file. Washers are also checked for loose 
door latches, door play, loose rivets, 
accuracy of the water-level gauge. Re- 
versing mechanisms on the backs of 
the units are inspected, gears are 
checked for proper clearance, mesh, 
wear and general cleanliness. 

Throughout the week, when the fin- 
ishing presses are in operation, they 
are checked carefully for mechanical 
condition, padding, pressure, temper- 
ature, timing, etc. Two-week inspec- 
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tions include oiling of the cylinders 
on the shirt finishing units. Air cylin- 
ders, checks and snubbers releasing 
the air-driven presses are also lubri- 
cated. 

At five-week intervals the boiler is 
cleaned, All ash is removed from the 
rear of the boiler. The area under the 
grates and the soot box located off 
the breaching are inspected and 
cleaned. 

The soot box used to spill its con- 
tents over the boiler room. To correct 
this condition the plant engineer cut 
a hole in the bottom of the box and 
installed an outlet approximately 6 
inches in diameter with a sliding plate 
inside. He also set in a 6-inch stove- 
pipe with an elbow at the bottom. 
This removable pipe is now attached 
to the outlet and the soot rolls down 
the pipe to the pit at the base of the 





boiler, It is then wheeled out to the 
rear of the plant. A water hose is used 
to spray the area while the soot box is 
being emptied. 

Every six weeks the oil is changed 
in the air compressors, Extractors are 
greased on a three-month schedule 
along with all electric motors, fan belts 
and movable bushings on the presses. 
The engineer also checks bearings, lu- 
brication, balance of baskets, condi- 
tion of baskets for smoothness, cleanli- 
ness and freedom from rust or oil. 

Tools for every type of repair are 
set on a wall-board. To prevent fire, 
metal doors were installed on the stor- 
age cabinets containing paints, thin- 
ners, oils and other lubricants. Fire 
extinguishers are prominently dis- 
played at every work station in the 
plant. 

A permanent file of operating man- 
uals furnished by manufacturers is 
kept in the boiler room. The booklets 
are filed by type of equipment. Man- 
uals for shirt units, washers, presses, 
air compressors, etc., are filed sepa- 
rately. This makes for easy reference 
when the occasion arises. It also makes 
it easier when ordering parts for any 
machine in the plant. 

Steam hoses, miscellaneous parts for 
shirt presses, such as air-cylinder cups 
and diaphragms, are kept together in 
the work bench. 

Throughout the week, while the en- 
gineer is making routine check-ups, 
he makes notes of anything that looks 
like a possible trouble spot. On Sat- 
urday he spends half a day going over 
the equipment with the plant super- 
visor and making any adjustments 
that are needed, 

Although a good maintenance pro- 
gram may be costly, down-time on 
equipment during working hours is 
a loss that can’t be justified, That’s 
why Washington Laundry believes in 
the truth of the old adage about an 
ounce of prevention being worth a 


— 


pound of cure. OO 











“Our engineer puts on a great act every time there's a 
leak in our old washroom." 
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Patterson-Kelley cement-lined 
storage water heaters 


Plain steel plate will corrode 
even under normc! water 
conditions. 





Ordinary cement linings tend 
to flake, crack and shrink, 
resulting in high maintenance 
costs. 





Pre-Krete lined plate is still in 
perfect condition after exh 
tive testing. 











*Pre-Krete is o registered name 


Patterson 


A P-K Pre-Krete® Lined Water Heater gives you double the life of 
a plain steel heater at only slightly higher first cost. 

This long life of rust-free hot water service is made possible 
because Pre-Krete is a special pre-blended low soluble hydraulic 
cement formula. This durable lining is unaffected by extreme tem- 
perature changes, resists thermal shock and will not shrink, flake 
or crack. 

Not only is your initial cost little more than for plain steel, but 
maintenance costs are appreciably lower. If lining repairs are ever 
needed, one man can make them quickly with a minimum of down time. 

Moreover, Pre-Krete is inert to most substances and cannot con- 
taminate the water or cause rust damage to fabrics. 

Best of all, with a P-K Pre-Krete Lined Heater you get thermal 
designing that has maintained an unexcelled reputation for over 
75 years, plus advanced fabrication techniques that meet all ASME 
specifications. 

For complete details, write for Catalog 19 on P-K Storage Water 
Heaters. For information on field lining your existing plain steel 
vessels with Pre-Krete, ask for Bulletin 1012. The Patterson-Kelley 
Co., Inc., 2707 Warren St., East Stroudsburg. Pa. IN 


GR) Kelle » 





storage water heaters « instantaneous heaters « convertors « fuel oil heaters « freon chillers and condensers 
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Keever Expands Service in Far West 





CARL SCHOCKLEY 





DONALD HARRIS 


The Keever Starch Company, 
Columbus, Ohio, has expanded 
its sales-service organization in 


GEORGE MAIN 


the Far West, it is announced. 

According to R. W. Allen, 
sales manager of Keever, an in- 
creased staff is necessary be- 
cause of increased volume in 
starches and sours and the addi- 
tion of Jumbo Press Pads and 
other products to be announced. 

Donald Harris, with head- 
quarters in Seattle, will cover 
Oregon, Washington, Idaho, 
Utah, Montana and British Co- 
lumbia. Mr. Harris has had six 
years of experience in servicing 
the laundry field. 

George Main, with four 
years of experience in the field, 
will cover the northern Califor- 
nia and Nevada territory from 
San Francisco. 

Carl Schockley, a veteran of 
20 years, will cover southern 
California and Arizona. 


Hammond Promotes Stanley Winslow 





Stanley Winslow, assistant 
chief engineer of Hammond 
Laundry - Cleaning Machinery 
Co., Waco, Tex., has been ap- 
pointed special field representa- 
tive with headquarters in Co- 
lumbus, Ohio. Mr. Winslow 
will work throughout the Mid- 
western and Eastern markets. 

Beginning in 1941, Mr. Wins- 
low has been with Hammond 
17 of his 34 years. Mr. Winslow 
started as a draftsman under his 
father, F. H. Winslow, who is 
chief engineer and _ vice-presi- 
dent of the company. After 
Army service Stanley Winslow 
completed his engineering edu- 
cation at Texas A & M College. 





Beach Soap Company, Law- 
rence, Mass., recently held its 
annual spring sales meeting with 
the theme “More Washing 
Power Per Pound.” At the meet- 
ing the sales staff was familiar- 
ized with five salient features of 
the company’s new activated 
Prime Sdéhp; powerful seques- 
tering agents; new Prime color 
set; powerful stain solvent; new 
“miracle” brighteners, and a 
perfect balance of special soaps 
and high-potency alkali. 


Pictured left to right, seated: 
Harold A. Caruso; Carl C. Mul- 
ler; Edward S. Regan, sales 
manager; Gordon R. Fulton, 
chairman of the board; Kenneth 
E. Fulton, president; Lloyd T. 


Howells, vice-president, and 
Carl F. Mudgett. Standing: 
Maurice Bassinow; Charles L. 


Amateis; Emil M. Kern; Murray 
Hamel; Earl A. Jones; Edward 
M. Hooper; John H. Schulthess, 
Jr.; John G. Bottoms and Philip 
W. Thomas. 


Cowles Promotes Kack and Schleicher 





P. L. SCHLEICHER 
The promotion of P. H. Kack 


to Pacific division sales manager 
was recently announced by W. 
J. Schleicher, manager of the 
laundry chemical department of 


Cowles Chemical Company, 
Cleveland, Ohio. Peter L. 
Schleicher has also been pro- 


moted to Southern division sales 
manager, according to an an- 
nouncement by C. C. Bassett, 
vice-president and director of 
sales. 

Mr. Schleicher has been with 
Cowles since 1934 and has re- 
cently been in charge of the east 
Texas territory. His territory 
now comprises Kansas, Okla- 
homa, Texas, Arkansas, Louisi- 
ana, Mississippi, Alabama, 
Georgia and Florida. Mr. 
Schleicher will have the eight 
Cowles technical men in this 
area reporting to him. 

Mr. Kack will eventually 
make his headquarters in the 


A 


_—-— 


P. H. KACK 


Los Angeles area and will re- 
port directly to R. G. Johnson, 
sales manager of the laundry 
chemical department. Mr. Kack 
will be in complete charge of 
the and servicing of all 
Cowles laundry products in 
Montana, Colorado, Wyoming, 
New Mexico and west, and will 
have six local technical repre- 
sentatives under him. He was 
formerly in charge of Oregon, 
southern Idaho and Utah. Mr. 
Kack has been with Cowles 
since 1948. 


sale 


Pierce Joins Zooz 


Announcement has been made 
that Grady Pierce has joined the 
Victor Zooz Chemical Co., Phil- 
adelphia, Pa. For the past 23 
years he has been associated 
with F. H. Ross & Company, 
Charlotte, N. C., and district 


STARCHROOM LAUNDRY JOURNAL 











manager of its Atlanta branch. 
With the Victor Zooz Chemical 
Co., Mr. Pierce will be calling 
on laundry supply houses in the 
Southeastern states. 


Dorsey Joins Laidlaw 


U2 ay i 





WILLIAM J. DORSEY 


William J. (Bill) Dorsey has 
joined the sales staff of W. A. 
Laidlaw Wire Co. and Pitts- 
burgh Hanger Company, Peoria, 
Ill., as assistant sales manager, 
according to an announcement 
by John S. Mueller, sales man- 
ager. Mr. Dorsey was formerly 
sales representative for many 
years for another allied trades 
firm and is well known in the 


industry. 
Mr. Mueller also stated that 
the Laidlaw and Pittsburgh 


companies are broadening their 
line of garment hangers and ac- 
cessories. 


Mueller Joins Textile 





ROGER MUELLER 


Roger Mueller, former direc- 
tor of P. Mueller & Co., Horgen- 
Zurich, Switzerland, was _re- 
cently appointed executive vice- 
president of Textile Marking 
Machine Co., Inc., Syracuse, 
N. Y. Mr. Mueller will assume 
many of the increasing duties 
of Philip N. Braun, president of 
the company. 

P. Mueller & Co., represented 
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by Roger Mueller, has been 
foreign agent for Textile 
throughout Western Europe, the 
Far East, South Africa and 
Australia. Well over a thousand 
Tag-O-Lectrics and an increas- 
ing number of Thermo-Seals 
are said to have been put into 
service there. 

Mr. Mueller reports that there 
is a definite, universal trend to 
temporary identification and the 
small lot system in all progres- 
sive laundries, particularly in 
England and Germany where it 
is not uncommon to find laun- 
dries employing up to 1,000 
persons. 

European knowledge and ex- 
perience in applying identifica- 
tion to modern operation is ex- 
pected to contribute to the in- 
dustry’s strides in efficiency. 


Staley Appointments 





WENDELL D. RAY 


The appointment of Wendell 
D. Ray as manager of A. E. 
Staley Manufacturing Co.'s Bos- 
ton branch was recently an- 
nounced by L. E. Doxsie, as- 
sistant manager of the com- 
pany’s corn division and head 
of its sales organization. 

Mr. Ray succeeds R. E. Kilty, 
who was recently named re- 
gional manager for the com- 
pany’s field sales organization 
serving the paper, corrugating 
and building materials indus- 
tries in the East. Mr. Ray has 
been assistant manager in Bos- 
ton since October 1956. After 
graduating from Indiana Uni- 
versity eight years ago, Mr. Ray 
joined Staley. He was a price 
and market analyst, a salesman 
in Philadelphia for two years 
and a sales representative in 
Chicago, before going to Boston. 

Frank W. Julsen, a Chicago 
advertising executive, has been 
named division advertising man- 
ager, according to E. K. Scheit- 
er, Staley president. Mr. Julsen 
succeeds A. E. Staley III, who 
resigned in February to become 
vice-president of the Dancer- 





EXCLUSIVE ON C/L WASHERS 


YEAR 
GUARANTEE 


on the unique, vibration-free 


C/L HEAVYWEIGHT 
RIGID FRAME 


One of 6 exclusive C/L features, each patented 
or patent pending, and each guaranteed for 5 
years! At the critical spots where ordinary wash- 
ers customarily break down, C/L guarantees 5 
trouble-free years! 


WRITE, WIRE OR PHONE FOR FULL C/L STORY 


CUMMINGS - LANDAU 


Laundry Machinery Co., Inc. 





305-317 Ten Eyck St. Brooklyn 6, N. Y. 
HYacinth 7-1616 


NEW! 


Key-Tag 
BASKET 
TRUCK 


Built like a battleship! 
Heavy-duty all-steel 
construction. Ventilated — 
easy to keep clean. Nests 
to save space. Use with 
plastic liner to keep work 
moist. A real workhorse! 


6 bushel 14 bushel 20 beshe! 


THE KEY-TAG CHECKING SYSTEM co. 48°° | *55°° | °61°° 


6509 HOUGH AVENUE « CLEVELAND 3, OHIO 














BAR-KEY POSITIVE IDENTIFICATION SYSTEM” 


1Barker Manufacturing Co. 


730 East Michigan Ave. - Phone WO 4-9661 
Battle Creek, Michigan 

















on your ironers? 


ply house. 





You wouldn’t have half a roof on 
your laundry, so why use a Wax 
Lubricant that does only half a job 


SPRA MINIATURE BEADS OF WAX 


are hydrogenated to do a complete job 
on your ironers. Order through your sup- 


VICTOR ZOOZ CHEMICAL CO. 


1218 North Marshall Street 
Philadelphia 22, Pa. 








Fitzgerald - Sample advertising 
agency in Chicago. 

Mr. Julsen has been in ad- 
vertising and marketing for 17 
years. He has been vice-presi- 
dent in charge of marketing for 
MacFarland, Aveyard & Co., ad- 
vertising account executive of 
Ruthrauff & Ryan, Inc., and 
Cunningham & Walsh. 


Adell Appoints Mercer 


= 


ROBERT MERCER 


Robert Mercer of West Pater- 
son, N. x 
fill the newly created position of 


has been named to 






technical service representative 
for the Adell Chemical Com- 
pany, Holyoke, Mass. 

Mr. Mercer’s services will be 
available to laundries and textile 
mills that wish to obtain infor- 
mation on how to use Lestoil 
liquid detergent products to 
best advantage in their opera- 
tion and to assist in solving spe- 
cific soil removal problems. 

Mr. Mercer was formerly em- 
ployed by the General Aniline 
and Film Corporation as a 
product engineer. He is a grad- 
uate of the New Bedford Insti- 
tute of Technology where he 
majored in textile chemistry. 


Solvay Promotes Kishbaugh 

The appointment of Herbert 
S. Kishbaugh as assistant man- 
ager of the New York sales 
branch for the Solvay Process 
Division of Allied Chemical & 
Dye Corporation, New York 
City, was announced recently 
by Lester B. Gordon, vice-presi- 
dent of the division. 

Mr. Kishbaugh will be lo- 
cated at 261 Madison Ave. He 
will in the management 
of Solvay Process sales activities 
in the metropolitan New York 
area and New Jersey. 


assist 


ORK-SAVERS 


AVAILABLE IN SIZES 
TO FIT EVERY NEED 


Also 100 other low- 


cost work-savers for 
laundries & cleaners 


Srder Today Through Your Supplie 








ger 

| 3612 
| (left), the new unit is said to 
| greatly simplify operator train- 


HIGH SPEED 
EXTRACTORS 


@ MANUAL 


OR FULLY AUTOMATIC 


@ COIN OPERATED FOR UNATTENDED STORES 


-BOCK WORK CENTER—WASHER AND EXTRACTOR 


See your Laundry Machinery Dealer 


BOCK LAUNDRY MACHINE COMPANY 


TOLEDO 2, OHIO 


LB 


DRY WEIGHT) EXTRACTORS 





NEW PRODUCTS AND LITERATURE 


Continued from page 52 


to remove film from press 
heads and polish them without 
scratching the surface. The man- 
ufacturer also suggests Poli-Mitt 
for cleaning and polishing meta! 
washers. 

For further information write 
to Keever Starch Company, 
Columbus, Ohio. 


White Conveyor Folder 


White Machine Company an- 
nounces the publication of a 
new illustrated folder describ- 
ing its line of call-office 
veyors. 

Described and illustrated are 
standard straight-line conveyors, 
conveyors that go up and down 


between floors, combination 2- 


con- 


in-] for both 
ments and packaged 
conveyors that make use of ceil- 
ing area, conveyors with fixed 
slotted hanging of garments, 
slickrail - type conveyors that 
consolidate work by pushing or- 
ders together, special shaped 
conveyors and all types of stor- 
age-rack-conveyors for use in 
call offices. The folder tells 
exactly where and how each 
type of conveyor is best used. 

The literature 
scribes the firm’s U-Dial system 
that is used in conjunction with 
the conveyors for automatic 
dialing of customers’ orders. 

For the folder write to White 
Machine Company, l4th St., 
Kenilworth, N. J. 


gar- 
orde rs, 


conveyors 


new also de- 


Ajax Offers Literature on Pants Unit 





Ajax Pressing Machine Com- 


} pany is now offering descriptive 
| literature on its Ajax Deluxe 
| Pants Unit. 


| Model 2442 Double pants leg- 


Consisting of one 


Model 
toppers 


and two 


pants 


(right ) 
double 


ing, increase production from 


| 30 to 50 percent over more con- 
| ventional pants finishing units, 








and improve quality standards. 

Six pair of pants are always 
in motion in the three-press 
unit. The Model 2442 accom- 
modates two legging lays simul- 
taneously, while the model 
3612’s finish two topping lays 
in one operation. 

For more information write 
to Ajax Pressing Machine Com- 
pany, 619 S. Fifth West, Salt 


Lake City, Utah, 
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Indiana Dry Cleaning and 
Lauvadry Institute 


Virginia Association of 
Launderers and Cleaners 
Hotel Roanoke, Roanoke, Vir- 

ginia, August 17-19, 1958 


Severin Hotel, Indianapolis, 
Indiana, November 13-16, 


1958 
New York State Launderers 


and Clean=rs Association, Inc. 
Concord Hotel, Kiamesha 
Lake, New York, September 
11-14, 1958 


Minneapolis Institute of 
Laundering and Cleaning 
Minneapolis, Minnesota, Jan- 

uary 17-18, 1959 


Massachusetts Laundryowners 
Association and New England 
Linen Supply Association 
Equinox House, Manchester, 

Vermont, October 2-5, 1958 


National Institute of 
Rug Cleaning 
Mark Hopkins Hotel, San Fran- 
cisco, California, January 
17-20, 1959 


A.L.L.—Young Men’s 
Conference 
Sheraton-Gibson Hotel, Cin- 
cinnati, Ohio, October 10-11, 

1958 


American Institute of 

Laundering 

Atlantic City, Neu 
March 3-4, 1959 


Jersey, 


National Institute of 

Drycleaning 

Atlantic City, Neu 
March 5-8, 1959 


Institute of Industrial 
Launderers 
Shoreham Hotel, Washington, 
D. C., October 22-25, 1958 


Jersey, 


Obituaries 





Jerome Andrews, 70, former general manager of the linen di- 
vision of the Consolidated Laundries Corporation, New York, 
New York, died in Miami Beach, Florida, recently. Mr. Andrews 
had lived in Miami Beach since his retirement last year. 


Knolan Bertucci, 62, vice-president of Zenith, Cleaners and 
Launderers, Dallas, Texas, died of a heart attack recently, Mr. 
Bertucci was born in New Orleans and came to Dallas in 1912. 
He opened the Casino Cleaners in 1914 and helped to found the 
Zenith Cleaners chain in 1916. Mr. Bertucci was one of the early 
members of the Junior Chamber of Commerce, serving on the 
board of directors in 1928. He was a past president of the Texas 
Dry Cleaners Association, a member of the Dallas Chamber of 


Commerce and the Executives Club. Survivors include his wife 
and a son. 


Jerome A. Goldurs, 50, president of Baby Diaper Service, Inc., 
Cleveland, Ohio, died recently. Mr. Goldurs was a charter mem- 
ber of the Diaper Service Institute of America and a member of 
the board of directors since 1952. Surviving are his wife, mother 


and two sons. 


John P. O'Connell, 71, former partner in Roscoe Overall Serv- 
ice, Inc., Chicago, Illinois, died recently. Mr. O'Connell and his 
partner organized the firm in 1991. He had been living in Pom- 
pano Beach, Florida, since his retirement in 1946. He was presi- 
dent of the Institute of Industrial Launderers in 1938. He is 


survived by his wife, a son and a sister. 


Rolland L. Wheeler, 87, retired laundry operator of Milwaukee, 
Wisconsin, died recently, Before his retirement in 1938, Mr. 
Wheeler had headed the former Ideal Laundry Company, which 
he helped to found in 1898. The company now is managed by the 
Spic & Span system. Mr. Wheeler also was a part owner of the 
South Side Laundry Company from 1928 to 1957, He was a 
member of the Lafayette Masonic lodge, and a former board 


member of the Milwaukee Rescue Mission. Surviving are his wife 


and a sister. 
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AMERICA'S LEADING OPEN-END WASHER 


® HEAVY-DUTY STAINLESS STEEL CONSTRUCTION 

*DEPENDABLE LOW COST PRODUCTION 

CHECK THESE FAMOUS 
WASHETTE FEATURES! 

Dodge Friction-Free Power Transmission — 

2 Yeor_Werreaty! 


ore Trouble-Free 
Master Motor 












Famous One-Dia!l Control, 
28 Formulae 


—— deletes fill 
and drain time for for- 
mula sequence. 


Easy to Operate — requires © EXTRACTORS 


© WASHERS 
© TUMBLERS 


minimum maintenance. 


Orders shipped in 48 hours on all 
standard electric models. 


The ONLY complete line of open 
end-washers, Cabinet and Pedestal 
styles, 25, 50, 75 and 100 Ib. 
capacities; Controls: Manual, Semi- 
Automatic, Automatic; Automatic 
evailable with supply injector. 


Write for a information and 
FREE brochur: 





4301 S. Fitzhugh Ave. + Pot 10, Texas 


OR--LITE 


ANTICHLOR SOUR 


© Helps prevent fabric damage on bleach retentive fabrics. 
@ Saves on fuel bills. Expels chiorine in cold water. 


@ Contains fluorescent dye to brighten difficult fabrics, including 


nylons, orlons, rayons and other synthetic fabrics. 


Send for helpful free circular. 


MARTENS CHEMICAL CORP. 


243 Clinton Avenue, Kingston, New York 














BULLDOG 
Metal Press Pads 


LINE 


© FLAN-L-TEX 

METAL PRESS PADS 
© ASBESTEX COVERS 
* BULLDOG 


NYLON PRESS COVERS 


© MET-L-FLAN TOP PADS 


X. S. SMITH 
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CLASSIFIED DEPARTMENT 





10¢ @ word for the first insertion and Be a word for each subsequent, consecutive insertion of the same ad. Advertisements set in capitals 


er bold face type 15¢ a word, first insertion, 10¢ a@ word for subsequent, consecutive insertions. 


Minimum chorge—-$2.00 (new or repeat). 


Help Wanted and Situations Wanted ads 5¢ a word for first insertion, 4¢ @ word for each subsequent, consecutive 


insertion of same ad. Minimum charge $1.00 


(new or repeat). 


Capitals or bold face type—-double these rates. 


Ads including full payment must be in our hands by the first of the months, Payment shovid 
accompany all orders. Add cost of 5 words if answers are to come to a box number fo be 


forwarded by us. Rates are net; not commissionable. 


Mail your box number replies to STARCHROOM LAUNDRY JOURNAL, 305 East 45th St., New York 17, N, Y. 








LAUNDRIES AND CLEANING PLANTS FOR SALE 


HELP WANTED 





FOR SALE commercial and domestic laundry on West Coast. Present vol- 


ume will gross $200,000 plus annually and growing. My reason for sell- 
ing is to retire. ADDRESS: Box 1738, STARCHROOM LAUNDRY JOUR- 


NAL. 2 
Modern well-established laundry and drycleaning plant, located in east 
central West Virginia. The only laundry in a town of ten thousand 


population. Real opportunity for younger men interested in a business 
of their own. Terms reasonable. Elkins Laundry and Dry Cleaning, Inc., 


Elkins, West Virginia, 1782-2 


LAUNDRY AND DRYCLEANING PLANT: FUR STORAGE, RUGS; ALL 
MODERN EQUIPMENT; NEW 100 HP, AUTOMATIC GAS-FIRED BOILER 
LAST YEAR. Volume just UNDER $225,000. NET PROFIT AFTER SALA- 
RIES AND DEPRECIATION AVERAGE LAST FIVE YEARS 9.87°/.. Building 
and real estate optional. Only laundry in southern Michigan town. 
SUITABLE FOR LINEN SUPPLY AND INDUSTRIAL LAUNDERING. AD- 
DRESS: Box 1828, STARCHROOM LAUNDRY JOURNAL, -2 


PROFESSIONAL NOTICES 


CARRUTHERS’ BULLETIN—the statistical Bulletin for the laundry and 
cleaning industries—weekly sales reports—monthly cost trends and 
articles of timely interest. 64 Bulletins—$15 annually—check in advance 
1 yr. $13.50, 2 yrs. $25. John Carruthers & Co., Inc., 909 Little Building, 
Boston—a statistical organization affiliated with John Carruthers & Com- 
and M. t Consultants, Boston, Hartford and 


201-27 




















pany, A 
Washington. 








CONSULTANTS 





Surveys of complete plants, of single departments, or individua! prob- 
lems. Any type laundry—commercial, linen supply, family, industrial, 


institutional, All phases including methods, incentives, layouts, produc- 
tion controls, mechanical, chemicai, textile. HARRY COHEN, LAUN- 
DRY MANAGEMENT CONSULTANT, 745 Fifth Avenue, New York 22, 


N. Y. Tel: Eldorado 5-1353. 1619-95 


MANUFACTURERS REPRESENTATIVES 


Soft-sell—hard-working manufacturers’ representative with excellent 
jobbers relations wants one more major line to promote teeming North- 


east area. Now representing three top companies in the field. (No 


gimmicks or equipment, please.) ADDRESS: Box 1764, STARCHROOM 
LAUNDRY JOURNAL. “19 


SITUATIONS WANTED 


EXECUTIVE-TYPE MANAGER. EXCELLENT RECORD FOR EFFICIENT, 
PROFITABLE OPERATION. KNOWLEDGE OF ALL PHASES LAUNDRY, 
DRYCLEANING, LINEN SUPPLY AND DIAPER SERVICE. SALARY AND 
BONUS BASED ON RESULTS. ADDRESS: Box 1743, STARCHROOM LAUN- 
DRY JOURNAL. 5 
Plant manager or superintendent. 20 years experience. Al] phases family, 


industrial or linen supply. 43 years old. Production, methods and analysis 
specialist. ADDRESS: Box 1757, STARCHROOM LAUNDRY JOURNAL. -5 


FAMILY LAUNDRY AND LINEN SUPPLY LAUNDRY MANAGER, 23 


years of successfu] background in this industry. Working knowledge of 
plant production. Wage incentives. Plant maintenance and layout. Per- 


sonnel and labor relations. Tops in references. Salary and bonus on re- 
sults. ADDRESS: Box 1798, STARCHROOM LAUNDRY JOURNAL. -5 


PRODUCTION MANAGER, years of experience with large organizations, 
all phases, linen, steam laundry, hotels and hospitals. Capable of super- 
vising and training employees, with ability to get along with people. 


ADDRESS: Box 1823, STARCHROOM LAUNDRY JOURNAL. 5 
Production and quality laundry and drycleaning manager, hotel, hospi- 
tal, or family plant. Train help in each department. 10 years with gov- 























ernment. 13 years in civilian plants. Sober, married. Position must be 
steady. Will locate anywhere. ADDRESS: Box 1824, STARCHROOM 
LAUNDRY JOURNAL. 5 
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MANAGER FOR INDUSTRIAL LAUNDRY. Are you aggressive—do you 
want fo increase your income? We want men with managerial experi- 
ence in the industrial laundry and linen supply industry. Communicate 
with National Industrial Laundries, 1100 Sherman Avenue, Elizabeth, 
N. J. 1672-7 
DESIRE AMBITIOUS, SOBER, CAPABLE MAN TO BECOME ACTIVE 
WORKING PARTNER IN A NEWLY REMODELED MEDIUM-SIZED 
CLEANING AND LAUNDRY PLANT. MUST HAVE CAPITAL TO INVEST 
AND EXPERIENCE IN MANAGING AND TRAINING PERSONNEL. A.L.L. 
GRADUATE PREFERRED. REFERENCES AND PICTURE DESIRED. AD- 
DRESS: Box 1801, STARCHROOM LAUNDRY JOURNAL. 7 
panty manager: Small plant, in the $2,000 weekly volume. Must be 
thoroughly experienced in retail and wholesale work, labor relations, 
production and sales. Owner contemplating retiring so successful appli- 
cant, if he can show a good record with us, is assured of a lifetime con- 
nection. Prefer A.I.L. graduate, but not necessary. In reply please give 
us your past laundry history and salary required to start. AnSSES: 
Box 1825, STARCHROOM LAUNDRY JOURNAL. 


PRODUCTION SUPERINTENDENT: Midwest city of 800,000, laundry, dry- 


cleaning and diaper service, highest quality services. Must have success- 
ful background, capable of getting peak production at lowest cost per- 


centeges. Thorough knowledge of al] departments including washroom. 
Willing to start at moderate salary plus incentive commensurate with re- 


sults. Give background, age and family status, Include recent photo. 
ADDRESS: Box 1826, STARCHROOM LAUNDRY JOURNAL. 7 
MINT, the only bonded employment agency specializing in the place- 


ment of personne) in the laundry and drycleaning field exclusively, is 
now expanding its services nationally. POSITIONS available throughout 


U.S.A. Register with us at once. Simply mail your resume or letter to us 
stating your qualifications, and application will be forwarded to you 
immediately. Interview will be arranged promptly. All correspondence 


and contacts will be STRICTLY CONFIDENTIAL. NO CHARGE for regis- 


tration. Write to Mint Personnel Specialists, 111 West 42nd St., New York 
26, N. Y. Tel: LOngacre 3-0021. 1829-7 
Wanted: Sion to take full charge of linen supply and laundry business 
located in the Southwest. Annual volume in excess of $1,200,000 per 


year. 300 employees. Applicant must be qualified to earn between 
$15,000 and $20,000 per year. Write giving detailed background. AD- 


DRESS: Box 1830, STARCHROOM LAUNDRY JOURNAL. 7 
GENERAL MANAGER with considerable laundry and drycleaning experi- 
ence to take charge of such a business having sales of approximately 


$1,000,000. Excellent opportunity for the right man. Compensation $12,000 
to $20,000 depending on ability and experience. Education, experience 


record, etc., will be held in strictest confidence. ADDRESS: Box 1831, 
STARCHROOM LAUNDRY JOURNAL. 7 


BUSINESS SERVICE 


Suits double-breasted made single. $9.95. By mail. 


use two in one. $6.95. Made-to-measure $19.95 outfit $3. Talis, 
Street, Worcester, Mass. 











Tuxedo transformer 


11 Pleasant 
1627-10 








MERCHANDISE FOR SALE 





LAUNDRY LISTS—3'/, x 9”—$1.50 per 1,000 in 15,000 lots. White 16 lb. 
bond. Park Printing, 1523 Pennsylvania Avenue, Pittsburgh 35, Pa. 


1799-45 


MANUFACTURER SELLING OUT SURPLUS 24 x 36 NYLON NETS, $13.50 
PER DOZEN, FINEST QUALITY. SUPPLY LIMITED. L. S. SUPPLY COM- 
PANY, 211-57 18th Avenue, BAYSIDE 60, NEW YORK. 1800-45 


SUEDE AND LEATHER SERVICE 


refinishing. Hun- 











Wholesale leather and suede cleaning, redyeing, 


dreds of satisfied customers in every state. Open account. Try our 
exclusive DAVOTEX process. You will become a regular customer. 


C, 0. D, CLEANING & DYEING CO., 1430 Harrison St., Davenport, 


Iowa. 654-13 


STARCHROOM LAUNDRY JOURNAL 




















MACHINERY FOR SALE 





TWINRAPID ROTARY PRESS UNIT, consisting of: 51 TAPERED AS 
WELL AS MUSHROOM PRESSES. CUMMINGS-LANDAU Laundry Ma- 


chinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 1118-4 


AMERICAN and TROY 5-ROLL 100” IRONERS, ironing goods on both 
sides in single pass. Can be arranged for return feed. CUMMINGS-LAN. 


DAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 
6766-4 








CUMMINGS-LANDAU NOW MAKING QUICK DELIVERIES OF NEW 
ALL-WELDED STAINLESS-STEEL CYLINDERS. REPLACE YOUR WORN 
CYLINDERS WITH CUMMINGS-LANDAU STAINLESS-STEEL CYLINDERS 

WITH OUR PINCH- AND FOOL-PROOF DOORS AND ELIMINATE YOUR 


TEARING COMPLAINTS. CUMMINGS-LANDAU Laundry Machinery Co., 


305 Ten Eyck Street, Brooklyn 6, N. Y. 9706-4 


TROY and AMERICAN LATE-TYPE ¢-ROLL _ tee Sa STREAMLINED FLAT- 


WORK IRONERS. READY FOR ELIVERY. CUMMINGS- 
LANDAU Laundry Machinery Co., 315 Ten E Eyck 5 Street, Brooklyn 6, N, Y. 
6618-4 


WOOD WASHERS REBUILT WITH ALL NEW WOODWORK AND 
EQUAL TO NEW IN EVERY RESPECT. 20 x 30”, 36 x 54”, 42 x 72” and 
44 x 84”. Ready for immediate delivery. CUMMINGS-LANDAU Laundry 


Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 6661-4 


8-ROLL 120” AMERICAN and TROY IRONERS. REBUILT IN NEW MA- 
CHINE CONDITION. CUMMINGS-LANDAU Laundry Machinery Co., 313 


Ten Eyck Street, Brooklyn 6, N. Y. 6799-4 














AMERICAN 4- -ROLL 100” and 120” STANDARD FLATWORK IRONERS. 
COMPLETE WITH VARIABLE-SPEED MOTORS. NEW MACHINE GUAR- 
ANTEE. CUMMINGS-LANDAU Laundry Machinery Co., Brooklyn 6, N, Y. 


9318-4 





48 x 126” AMERICAN MAMMOTH CASCADE WASHERS WITH NEW 
ELECTRICAL EQUIPMENT AND NEW 3%-, é6-, or 9COMPARTMENT 
STAINLESS-STEEL CYLINDERS. CUMMINGS-LANDAU Laundry Machin- 


ery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 9368-4 


15 POUND AMERICAN AND HOFFMAN MONEL METAL OPEN END 
WASHERS, MOTOR DRIVEN. 36” x 30” HUEBSCH AND AMERICAN 
OPEN END TUMBLERS. GAS AND STEAM HEATED. CUMMINGS-LAN- 


DAU Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 597-4 


40” AMERICAN OPEN TOP EXTRACTORS WITH AUTOMATIC BRAKE 
RELEASE. 40” HOFFMAN EXTRACTOR WITH EXPLOSION PROOF MO- 


TOR. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., 
Brooklyn 6, N. Y. 598-4 














MONEL METAL WASHERS, AMERICAN CASCADE, 1 COMPARTMENT, 
1 DOOR, MOTOR-DRIVEN, 30 x 48”, 30 x 30”, 24 x 36", 24x 24”, RE- 
BUILT LIKE NEW. CUMMINGS-LANDAU Laundry hinery Co., 305 
Ten Eyck St., Brooklyn 6, N. Y. 693-4 








60” AMERICAN ZEPHYR, HOFFMAN AMICO AND TOLHURST CENTER 
SLUNG OPEN TOP EXTRACTORS WITH COPPER AND STAINLESS STEEL 


BASKETS. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 
St., Brooklyn 6, N. Y. 600-4 





AMERICAN TILTOR 4-GIRL SHIRT UNIT. THOROUGHLY REBUILT IN 
NEW MACHINE CONDITION. READY FOR IMMEDIATE DELIVERY. 


CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 


Brooklyn 6, N. Y. 9014-4 





4s” VIERSEN HIGH-SPEED and 48” TOLHURST, DIRECT MOTOR- 
DRIVEN EXTRACTORS. Ready for immediate delivery. CUMMINGS- 


LANDAU LAUNDRY MACHINERY CO., 513 Ten Eyck Street, Brooklyn 
6, N. ¥. 4855-4 


24 x 120” RETURN-FEED SUPER IRONER, MOTOR-DRIVEN. PRICED 
RIGHT. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck 
St., Brooklyn 6, N. Y. 9725-4 








AMERICAN and TROY 26” and 28” EXTRACTORS, BELT or MOTOR 
DRIVEN WITH NEW ELECTRICAL EQUIPMENT, READY FOR PROMPT 


DELIVERY. CUMMINGS-LANDAU | dry Machinery Co., 313 Ten Eyck 
Street, Brooklyn 6, N. Y. 6868-4 








HUEBSCH 25” COMBINATION HANDKERCHIEF AND NAPKIN IRONERS 
COMPLETE WITH FLUFFER AND TABLE, 4 CISSELL MASTER HOSIERY 
DRYERS, LIKE NEW. CUMMINGS-LANDAU Laundry Machinery Co., 


305 Ten Eyck Street, Brooklyn 6, N. Y. 9943-4 


PROSPERITY POWER CIRCLE AND UNIPRESS LATEST TYPE 4-GIRL 
SHIRT UNIT FOR COMPLETE MACHINE FINISHED SHIRTS. CUMMINGS- 


LANDAU Laundry Machinery Co., 305 Ten Eyck Street, Brooklyn 6, N.Y. 
9952-4 
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MODEL 75, AMERICAN VACUUM STILL, COMPLETE WITH MOTOR- 
DRIVEN PUMP. 6—NATIONAL HAND AND POWER MARKING MA- 


CHINES. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 


St., Brooklyn 6, N. Y. 984-4 





AMERICAN 120”, 12-ROLL IRONER, THOROUGHLY REBUILT, IN NEW 
MACHINE CONDITION. READY FOR IMMEDIATE DELIVERY. CUM- 


MINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 6, 
a 647-4 


48” HOFFMAN AMICO, FLETCHER WHIRLWIND and AMERICAN OPEN- 
TOP MOTOR-DRIVEN EXTRACTORS. READY FOR PROMPT DELIVERY. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 


Brooklyn 6, N. Y. 6983-4 








16x100” AMERICAN 41210 RETURN FEED FLATWORK IRONERS, MOTOR 
DRIVEN. PR SUPER SPEEDSTER AND AMERICAN SUPER 
ZARMO 51” BODY PRESSES. VERY REASONABLY PRICED. CUMMINGS- 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 

6914-4 
Five 42 x 84” AMERICAN MASTER CASCADE DOUBLE END-DRIVEN 
MONEL WASHERS with 2-compartment, 2-door cylinders, IN EXCELLENT 
CONDITION. SOME EQUIPPED WITH NEW MOTORS and CONTROLS. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 


Brooklyn 6, N. Y. 6910-4 





HIGH- SPEED EXTRACTORS, AMERICAN 17” MONEX 15” and we 
BOCK 20” HOFFMAN WITH MONEL SASKET. CUMMINGS-LANDAU 
Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 6864-4 





30” EXTRA DEEP AMERICAN or TROY EXTRACTORS, with NEW elec- 
trical equipment. EVANS AUTOMATIC SHIRT STARCHING MACHINE. 
CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 713 Ten Eyck Street, 
Brooklyn 6, N. Y. 4753-4 








40” TROY and TOLHURST, direct motor-driven and belt-driven extrac- 
tors, CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 315 Ten Eyck 


Street, Brooklyn 6, N. Y. 4755-4 


ontst 100”, 110” and 390" AMERICAN AND CL RETURN FEED IRON. 
MECHANICALLY EQUAL TO NEW. CUMMINGS-LANDAU Laun- 


an "Machinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 735-4 








PROSPERITY POWER CIRCLE 2 GIRL SHIRT UNIT CONSISTING OF THE 
FOLLOWING PRESSES —COLLAR AND CUFF, BOSOM, YOKE AND 
TWO LAY SLEEVE PRESS. CUMMINGS-LANDAU Laundry Machinery 
Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 9942-4 





Leef Leggers and Pocketeers, Equal to new. Cummings-Landau Laundry 
Machinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 1536-4 


PROSPERITY LATEST TYPE SPORT SHIRT UNIT, complete with TUMBLER 
AND DRYSET VACUUM UNIT. Used less than one year. Equal to new 


in every respect. Cummings-Landau Laundry Machinery Co., 305 Ten 
Eyck St., Brooklyn 6, N. Y. 1537-4 











American and Hoffman 140F drycleaning units, complete in every re- 
spect. New-machine condition, at considerable seving over new-equip- 
ment price. Cummings-Landau Laundry Machinery Co., 305 Ten Eyck 
Street, Brooklyn 6, N. Y. 1538-4 





Hoffman model XCo5, XCo05é6 and XW12 presses, Cissel] puffers, Cissell, 
cuff cleaners and sleeve finishers. Real values. Cummings-Landau Laun- 


dry Machinery Co., 305 Tea Eyck St., Brockiya 6, N. Y. 1539-4 








ASHER ironers 48 x 120, 32 x 120. Rebuilt, big stock, terms. Decker Laun- 
dry Machine Company, 29 Calumet Street, Newark 5, N. J. 2240-4 








PROSPERITY ‘TWO-GIRL SHIRT — sebeils and guaranteed. Talley 


Y inery Co., G b 1269-4 








20” HUEBSCH HANDKERCHIEF IRONERS with fluffers, like new. Talley 

















Laundry Machinery Co., Greensboro, N. C. 1267-4 
UNIPRESS TWO-GIRL SHIRT UNIT, rebuilt. . Talley lL dry Mach Y 
Co., Greensboro, N. C. 1277-4 
30 x 30 AMERICAN STAINLESS-STEEL WASHERS, excellent condition. 
Talley L dry Machinery Co., G boro, N. C. 1278-4 
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MACHINERY FOR SALE (Cont'd) 





AMERICAN MASTER CASCADE, DOUBLE-END-DRIVEN, CONVERTED 


TO SILENT CHAIN DRIVE AND ‘'V" BELT DRIVE AT MOTOR, 44 x 96”, 


44 =x 108”, 44 x 120’ MONEL METAL WASHERS with 3 and 4 pockets. 
CUMMINGS-LANDAU, 313 Ten Eyck St., Brooklyn 6, N. Y. 1726-4 





AMERICAN STREAMLINED 6-ROLL IRONER, WITH HAMILTON SPRING 
PADDED ROLLS AND VACUUM DEVICE. IN NEW-MACHINE CONDI- 
TION. CUMMINGS-LANDAU, 213 Ten Eyck St., Brooklyn 4, N. Y. 1799-4 


AMERICAN, TROY AND SMITH-DRUM MONEL METAL WASHERS. 





MOTOR-DRIVEN, 42 x 96” 2-POCKET and 3-POCKET; 42 x 72” 2- 
POCKET, CUMMINGS-LANDAU, 313 Ten Eyck St., Brooklyn 6, N. Y. 
1730-4 





PURKETT 72” HEATED CONDITIONING TUMBLER, COMPLETE WITH 
CONVEYOR. IN EXCELLENT OPERATING CONDITION. CUMMINGS. 


LANDAU, 313 Ten Eyck St., Brooklyn 6, N. Y. 1731-4 





6—AMERICAN SUPER-ZARMO DUCK COAT PRESSES; 4 AMERICAN 
FOLDMASTERS, EITHER FOR 7” or 8” FOLD. CUMMINGS-LANDAU, 


513 Ten Eyck St., Brooklyn 6, N. Y. 1733-4 


UNIPRESS CABINET SHIRT UNIT, CONSISTING OF: CABINET BOSOM, 


CABINET SLEEVER, SPECIAL YOKE PRESS AND AUTOMATIC FOLD- 
ING TABLE. EQUAL TO NEW IN EVERY RESPECT. CUMMINGS-LANDAU 


LAUNDRY MACHINERY CO., 305 TEN EYCH ST7., Brooklyn 4, N. Y. 


1739-4 








56 x 50 HUIDOCH GAG-TERED TUMBLERS, like new. Talley Laundry Ma- 








Co., hore, N. C. 1279-4 
= X MODEL fereets, factory rebuilt. Talley Laundry Machin- 
, Greensboro, 1280-4 





COMPLETE STOCK OF REBUILT poe escape LAUNDRY AND DRY- 
MACHINERY. 


PROSPERITY 51” wearing apparel presses. Power Circle, rebuilt. TAL- 
LEY LAUNDRY MACHINERY COMPANY, Greensboro, N.C. 1803-4 
AMERICAN IRONER, 2 
LAUNDRY MACHINERY COMPANY, Greensboro, N. C. 





2-roll 100”, rebuilt in A-1 condition, TALLEY 
1804-4 


Eight-roll 190” TROY IRONER, iiedien rebuilt, TALLEY LAUNDRY 


MACHINERY COMPANY, Greensboro, N. C. 1805-4 











Five TROY 48” open-top extractors at a bargain price. TALLEY LAUN- 
DRY MACHINERY COMPANY, Greensboro, N. C. 1806-4 
One—PIL-O-BAR like new—bargain. 
COMPANY, Greensboro, N, C, 





TALLEY LAUNDRY MACHINERY 
1807-4 





PROSPERITY and (AJAX air- nis-deiven utility presses. 
MACHINERY COMPANY, Greensboro, N.C. 


42 x 64 AMERICAN 2-pocket, 2-door stainiess- steel washers—rebuilt. 
TALLEY LAUNDRY MACHINERY COMPANY, Greensboro, N. C. 1809-4 


Six-rol) 120” AMERICAN, PARAMOUNT, SMITH-DRUM rebuilt ironers. 


TALLEY LAUNDRY MACHINERY COMPANY, Greensboro, N. C. 1810-4 


42 x 64 and 42 x 96 AMERICAN and HOFFMAN rebuilt washers—in ex- 
cellent shape. TALLEY LAUNDRY MACHINERY COMPANY, Greensboro, 
N.C. 1611-4 


TALLEY LAUNDRY 
1608-4 4 








Thanet ES shirt unit with ndiguees cabinnt sleever, Cissell 
sock former; Huebsch hanky ironer (large|; Huebsch 24 x 30 tumbler; 
Leef trouser former, 95-gallon starch cooker, 48” Troy 1000 RPM motor- 
driven extractor, 250$ Toledo scale; three Ribbon-Rite marking machines, 
28” Troy extractor with motor, several Key-Tag sets; one National Mark- 
ing Machine; 15 HP. Orr & Sembower $.M. oil-fired boiler (completely 


Mic), 100 HP. Kewanee boiler—tully automatic-combir: ation gas or 





CLEANING MA‘ Talley 1 y Co., G 
N, C, 1981-4 





One Muroza feather sterilizing machine, double compartment, 14 fo 16 


pillows per hour. Made by American Laundry Machinery Company. 
Original cost ower $5,000. Price F.O.B. our plant $750. Write for particu- 


lars, ADDRESS: Rox 1784, STARCHROOM LAUNDRY JOURNAL, 4 





IMPERIAL CLEANING MACHINERY COMPANY, 191 Greenpoint Ave., 
Brooklyn, N. Y, EV - 9-6585, has available American Notrux extractor; 


American 8- and 6-roll ironer, American Cascade 42 x 84, also 9-pocket 
stainless washer; Holiman drycleaning and laundry washers; Pe)lerin- 
Milnor automatic washers, Hoffman and American 30, 48, and 60" ex- 
tractors for laundries and cleaners; Hoffman 140F and synthetic cleaning 
unit. Also Prosperity, Mercury, Manitowoc, Columbia, Butler, Sec-O-Matic 


synthetic units with Hoy? solvent saver; Prosperity 2-gir) shirt unit, Ben- 


dix washers, Bock extractors, Huebsch tumblers for launderettes. 1722-4 


IMPERIAL CLEANING MACHINERY COMPANY, 121 Greenpoint Ave., 
Brooklyn, N. Y. EV-9-6585, has Sec-O-Matic synthetic unit with solvent 
saver—Mercury—140F unit—60 Ib. automatic unit—10 lb, Columbia unit. 


1723-4 


IMPERIAL CLEANING MACHINERY COMPANY, 121 Greenpoint Ave., 
Brooklyn, N. Y. EV-9-6585, has available laundry and drycleaning equip- 


ment from several modern plants. Prices reasonable, with terms. Request 


availability list without obligation, 1724-4 











IMPERIAL CLEANING MACHINERY COMPANY, 121 Greenpoint Ave., 
Brooklyn, N. Y. EV-9-6585, has large stock of new and rebuilt equipment, 
reasonable prices and terms, one-year guarantee. Individual machines 
or complete plants for laundry, synthetic or petroleum, also launderette. 
List the machines you have for sale with us. 1725-4 


oil. Burner and controls are new. All these items are price:) for quick 
sale. Nevens Co., Cleaners & Launderers, 1201 Marquette Aven. s, Minne- 
apolis, Minn. 1816-4 


PROSPERITY SHIRT UNIT, coop CONDITION, CONSISTING oF #2191 
AUTOMATIC SLEEVER, $2440 COLLAR AND CUFF, $821 YORE, £132 
BODY, #3240 BOSOM AND FOLDING TABLE, PRICE $3,500 F, O. B, OUR 
PLANT. GLICK'"S LAUNDRY INC., 5189 DELMAR ST., ST. LOUIS 8, 
MISSOURI. 1817-4 


CONVEYOR, aaliliti, 21 feet oe 16-inch belt, reversible, 
head and tail sections and guard rails, %s HP. motor, 115 volt, 60 cycle, 


one phase. Price $350. ADDRESS: Box 1818, STARCHROOM aunSY 


B | a 





complete 


INFRA BED H HEAT LAMP INSTALLATION, four panels, 8 feet Jong, single 
phase, 220 volt, use with 375 watt-R-40-1 lamps, complete with lamps. 
Price $85. Write H. J. Berger, 265 Cortlandt Street, Belleville, New 


Jersey. 1819-4 
PERK 40 LB. UNIT, including 2—XCO5 Hoffman presses, Cissel) ironing 


board, spotting board and various size puff irons, Brunswick Laundry, 
41 Central Ave., ecresposetabalein ae 1821-4 


Four Hydraxtors in pertect condition, now in use, can n be seen in opera- 
tion. Reasonably priced. Crib-Diaper Service, 101-51 10lst Street, Ozone 
Park, N. Y. Virginia 6-6000. Mr. Kaye. 1822-4 








POWER PLANT EQUIPMENT FOR SALE 


84” x 216” PATTERSON-KELLEY ASME and PENNSYLVANIA CODE 
WATER HEATER TANK WITH 2 HEATING ELEMENTS, Capable of fur- 
ishing 7500 gallons hot water per hour BREADY WASTE WATER HEAT 








Prosperity rebuilt #454 tapered and #219 mushroom presses. Both $895; 
Milnor rebuilt #50 manual stainless-stee] open-end washer $650, Durabilt 
rebuilt 36 x 30 manual stainless-steel washer $375; Forse factory rebuilt 
one-girl electric shirt unit and one HP compressor $2,900; Hopkins 2-door 
curtain-blanket drying cabinet with motor, blower, heater and two Hop- 
kins Standard curtain stretchers. Used three months. $700. All prices 
F.O.B, Detroit. Write Washing Equipment Sales Co., 2516 Grand River 
Avenue, Detroit 1, Mich. 1795-4 


36 x 54 two- pechiet, stainless- wary motor- ree ok semi-automatic con- 


trol, Henrici washer in A-1 condition. 30” , troY motor-driven extractor 
with stainless-stee) basket and stain] t tside curb, in A-1 condi- 


tion, ADDRESS; Box 1796, STARCHROOM LAUNDRY JOURNAL, 4 


40” and 48” AMERICAN all stainless-steel open-top extractors—perfect 


shape. TALLEY LAUNDRY MACHINERY COMPANY, Greensboro, N. C. 


1802-4 
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RECLAIMER, having 6 sections of reclaimer units 6” in diameter by 18’ 
long, IN EXCELLENT MECHANICAL CONDITION, CUMMINGS-LANDAU, 


313 Ten Eyck St., Brooklyn 6, N. Y. 1734-36 








REPAIRS — PARTS — SERVICE 
REPAIR PARTS FOR ASHER IRONERS; GEARS ALL SIZES. Expert service 


men. full line of Asher ironers rebuilt by men who know how. 
BAEHR LAUNDRY MACHINE CO., 29 Calumet Street, Newark 5, N. J. 
1298-37 











CARDING WIRE 
CARDING WIRE: For curtain and blanket stretchers. G. W. ROBINSON 


CO., 3¢ Pleasant Street, Watertown, Mass. 3240-38 
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WHEN YOU ADVERTISE 
TO LAUNDRYOWNERS, YOU 
REACH A BIG MARKET 


it may be 


BIGGER 


THAN YOU 
THINK 


Won’t you let us send 
you our most complete 
analysis of how that 
market stands today ? 


Just contact 


Starchroom 

LAUNDRY JOURNAL 
305 East 45th Street 
New York 17, N. Y. 
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Coin-Op Coverage 


To the Editor: 

I'm interested in opening a coin- 
operated launderette and desire infor- 
mation on types of insurance to carry, 
book work involved or books to keep 
and any general information on the 
business, 

Geracp O. LESrecE 
North Miami Beach, Fla 


Because of the wide interest shown 
in this subject we thought our read- 
ers might want an index of the coin- 
operated stories carried thus far in 
STARCHROOM LAUNDRY JOURNAL: 

May 1957, page 10—Coin-Operat- 
ed Laundry Roundup 

January 1958, page 8—Coin-Oper- 
ated Laundries: A Second Chance? 

January 1958, page 34—Sales Soar 
at Coin-Operated Branch 

April 1958, page 2—Coin-Op Boom 

April 1958, page 20—Coin-Opera- 
tions: Neighborhood Laundryman’s 
Viewpoint 

May 1958, page 12—Coin Stores: 
The Professional Viewpoint 

June 1958, page 14—Put a Plant at 
Your Customer's Elbow 

June 1958, page 18—Why a Coin- 
Operated Laundry? 

Still another type of coin-meter op- 
eration as set up at Flowers Laundry, 
Atlanta, Georgia, is described in this 
issue—EDITOR 


Oops! Sorry 


To the Editor: 

That headline on the letter printed 
from Mr. K. M. Zenner, Sanitary 
Steam Laundry Co, in Manila, indi- 
cates that there are still a few writers 
and laundry linen supply operators not 
distinguishing carefully the difference 
between a roller towel and a continu- 
ous towel. 

Webster's New Collegiate Diction- 
ary defines roller towel as an endless 
towel hung from a roller. We prefer 
to describe it as a piece of toweling 
approximately 12 inches to 15 inches 
wide, 2 to 5 yards long, which has 
both ends sewn together to form a 
towel loop. As used the towel was 
hung from a wooden roller attached 
to the wall and wherever you could 
find a clean dry spot on the towel was 
the place you dried your hands. 

Now for many years health authori- 
ties, the linen supply industry and 
we at Steiner have been campaigning 
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Let's Hear From You... 
We welcome your inquiries, your 
views about every phase of the lauvn- 
dry industry, your problems and your 
solutions to problems. Address letters 
to: 


The Editor 
Starchroom Laundry Journal 


305 East 45th Street 
New York 17, N. Y. 











against the use of roller towels be- 
cause of their essentially unsanitary 
nature. There are a few around, but 
the old roller towel is as different from 
modern continuous-towel service as 
an old-fashioned washboard might be 
from a multicycle washwheel. 

Continuous cloth towels do have 
terminal ends, and modern cabinet 
design prohibits the withdrawal from 
the cabinet of the soiled portion 
wound therein as a new fresh section 
of toweling is withdrawn from the 
cabinet. That, sir, is a continuous- 
cloth-towel cabinet and continuous- 
cloth-towel service today is the best 
system for servicing public, industrial 
or institutional washrooms. 

Still in the mind of some health of- 
ficers is an identification of the pres- 
ent continuous-cloth-towel service with 
the old roller towel. Some have not 
seen the mechanism nor are they fa- 
miliar with the operation of the con- 
tinuous-cloth-towel cabinet. Therefore, 
when they hear the wor “roller 
towel,” they are quick to condemn 
the service. Continued use of the word 
“roller” as a misnomer for continuous 
cloth towels inaccurately describes the 
towel and could cause harm to the 
linen supply industry. 

Please bring to the attention of 
your readers the difference in the ter- 
minology, and ask them to be certain 
to describe continuous-cloth-towel 
service under its proper name, 

BARNEY Buss 
Sales Manager 
Steiner Company 
Chicago, IIl. 


“'Tub’s’’ the Rub 
To the Editor: 


I am writing to compliment you on 
your very informative article, “Self- 
Service Plant Goes Pro,” in the May 
issue of STARCHROOM LAUNDRY JOUR- 
NAL. It is well written and illustrated. 

I have only one suggestion to make 
and that is you please in the future 





refer to the UniMac Twin as a wash- 

er-rinse-extractor combination with 

two washing compartments and an ex- 

tractor, not two tubs and an extractor. 

For progress and profits, let’s elevate 
as we activate, 

Cart HEI te, JR. 

Vice-President of Sales 

UniMac Company 

Atlanta, Ga. 


Once a Laundryman... 


To the Editor: 

This former laundryowner of the 
Holland Laundry of Jersey City is 
now spending some time touring in 
Holland. 

While far removed now from laun- 
dry operations, he still likes to have 
his shirts well laundered. 

In a cash-and-carry shirt laundry 
here, he was interested in a German 
shirt unit heated by oil, in turn heated 
by electricity, completely eliminating 
the need of a steam boiler. 

A power-operated shirt laundry on 
a cash-and-carry plan is relatively new 
here. The owner of this laundry is in- 
terested in American cash-and-carry 
methods and would be interested in 
subscribing to StTarcHroom if he 
found the publication useful. 

I told him that I would ask you to 
send him a sample copy and he could 
judge for himself. 

This laundry could use a shirt col- 
lar and cuff starching machine simi- 
lar to one I used in 1940. If still 
made, would you contact the manu- 
facturer to send literature and prices. 
I do not recall the manufacturer’s 
name but submit a crude sketch. 

The laundry is A. C. Rood, West- 
Europese Strijkin Richting, Amster- 
dam. 

AARON SCHREIMAN 
107 Gifford Ave. 
Jersey City, N. J. 


The request will be fulfilled thanks 
to Goodwill Ambassador Schreiman. 
—EpIToR 





When you write, use the 


ZONE NUMBER 


It’s the key to prompt and 


efficient mail service 
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Compactness and 
cleanliness with 


the Ellis System 







Here are some before and after pictures that show 
the big change in plant “housekeeping” wher 
Clean Linen Service of Gulfport modernized their 
washing operations with Ellis equipment. 








Two big Ellis Washers, (54 x 108 Open-Pocket Un- 
loading Type), were installed complete with full 
automatic controls including the Ellis Central 
Supply System. 









Instead of the messy back-room storage, all the 
washing supplies are now delivered from sanitary 
tanks direct to the individual washers, automati- 


Tey‘. Wasteful conditions cally metered and timed to the required formula. 
fy23 mean higher costs 












te ea ET os ISL No more wasted supplies nor costly cleanup time 
ise ; +3 desis nm and . —washers are serviced accurately and faster— 







baila a-moder ine ‘of wash-. loaded and unloaded in record time—lower oper- 
ating and maintenance costs—greater capacity in 
- FOO. equipment for bee minimum space—work always uniform—and a 






“rand. a parte: peat: 28 by big saving in man-hours. 





These are real proven economies that 
show up on ycur profit sheet. 


Ae ELLE RIER CG 


2444 NORTH CRAWFORD AVENUE 


ira aad CHICAGO EIS ot 


Mr. George W. Kriegh, Pacific Coast Representative of The Ellis Drier Co., 1786 N. Spring St., Los Angeles 31, Calif. 

















l Z Oy 
DRY 


THE 
LAUNDRY 
BLEACH 
FOR 


\CHLORESCO maximum 


(900 TEST ony LaUNORY BLEACH FOR TECHMICAL USE NLT 


removal 


: DRY CHLORESCO 


the safer, double-action high-test laundry bleach 


@ Nothing New To Remember — you wash the same 
as always. 


@ Amazing Stain Removal on all classifications ~ 
even mildew—in your regular washing formula. 


@ Double-Action— Bleaches and at the same time 
strips out lime and acid soaps to restore fabrics to 
sparkling whiteness. 


@ Safe—Loss of tensile strength is surprisingly low 


because bleaching action is released evenly—not 
suddenly. Yet Chloresco bleaches in normal time at 
normal temperatures. 


@ Apply Dry—No liquid to spill or splash! 


@ No carry-over into sour bath with normal 
rinsing. 


@ Economical, Uniform—1 to 2 oz. bleaches 100 
Ibs. of clothes beautifully. 


Dry Chloresco is safe, easy-to-use — JUST WHAT YOU'VE ALWAYS BEEN LOOKING FOR. 





(owles CHEMICAL COMPANY 


7O16 Euclid Ave. « 


Cleveland 3, Ohio 





